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Antique Silver Bucket and Bronze and Silver Incense Holders from Herculaneum, Now at the Naples National Museum 
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THE LONG-LIFE PLATE 





A line that is bringing good profits 
to every jeweler who stocks it—and 
pride of ownership to everyone who 
buys it. 








Alvin Patterns 
become more popular 


The demand for Alvin patterns has 
outgrown all expectations. Alvin pat- 
terns are “best sellers.” They make 
satisfied customers. And Alvin fast 
turn-over is bringing good profits to 
jewelers many times during the year. 


Stock Alvin Silver. Display and 
recommend Alvin patterns in your 
store. 


ALVIN SILVER COMPANY 
SAG HARBOR, NEW YORK 


NEW YORK CHICAGO 
20 Maiden Lane 10 So. Wabash Ave, 
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— the restraint of design and_ surface 
ornamentation almost invariably to be 


Early American Silver 





A Study of Its Fine Forms Enables Us More to Appreciate All Art as 
Well as to Choose the Best New Patterns 


By HAROLD DONALDSON EBERLEIN 
Joint Author with Abbot McClure of “The Practical Book of Early American Arts & Crafts.” 




















ARLY American silver is one important 
item of our crafts heritage to which 
most people have been singularly in- 
different, except in so far as their own 
individual possessions were concerned, 
until a very recent date. Now, fortunately, 
there seems to be a more general disposition 
to take account of the handiwork put forth 
by the silversmiths of the Colonial and 
early post-Colonial periods. 

The stimulus of this reawakened interest 
ought to be productive of good results in 
several directions. In the first place, it 
ought to lead to a deeper and more genuine 
appreciation of the old silver in private 
ownership as well as in the collection in 
museums. And there is a vast quantity of 
old American silver in private ownership 
scattered all over the country. Too often 
the possessors of really fine pieces of such 
work, without taking the pains to ascertain 
the facts, have credited to them an over- 
seas origin. Too often, also, has such silver 
been carelessly kept, sent to be melted up 
and fashioned over into articles of newer 
mode, or subjected to unnecessarily hard 
usage. To illustrate the last accusation, the 
writer knows of one instance in which two 
elderly spinsters, who had inherited a large 
quantity of early silver, allowed some 
ancient and extremely valuable tablespoons 
to be used in the kitchen for stirring cake 
batter and like purposes until most of the 
bowls were quite worn away! A more in- 
telligent appreciation of our early silver 
would remedy the aforementioned short- 
comings on our part. 

Another result that may reasonably be 
hoped for from the growing interest in our 
Colonial and post-Colonial silver is the 
need of satisfaction that follows a close 
acquaintance with its many engaging quali- 
ties along with the valuable education in 
design to be derived from a study of its 
successive styles. 

The third result legitimately to be ex- 
pected is most practical in its current 
bearing. Having acquired a sense of nice 
discrimination in the liberal school which 
a careful study of our early silver provides, 
one is much more apt than otherwise to 
make a wise selection in modern silver with 
unerring taste. Furthermore—and this is 
of even greater importance—a thorough 
knowledge of our own early silver cannot 
fail to supply a strong inspiration and in- 


centive to both reproduction and judicious 
adaptation. 

Before analyzing the dominant styles 
shown by early American silver and in- 
dicating its cardinal points of excellence, it 
will contribute to a solid understanding of 
the subject to give a brief resumé of the 
processes employed by the smiths who in- 
vested their work with so much charm. 
For the making of hollow ware the metal 
was rolled out or hammered out upon a 
forging anvil to a sheet of the required 
thickness. To fashion a cup or bowl, a circu- 
lar piece of somewhat greater diameter than 
the vessel desired was cut from this sheet, 
which was then hammered over a teaster, 
and frequently annealed until it assumes 
approximately the requisite form. It was 
then finished and given its final shape over 
various raising anvils, bellying anvils and 
beak irons. The brilliant facets covering 
the surface resulted from beating with a 
highly polished hammer over the planishing 
anvil. Handles, finials, spouts and the like 
were often cast and soldered in place, the 
casting being first given its external finish- 
ing over a pitch-block. Spoons were gen- 
erally cut or stamped out of a strip of 
metal and the bowls shaped over a spoon 
teaster. 


Briefly epitomized, one may say that the 
process included rolling the metal into thin 
sheets and beating it into shape over anvils; 
mounting the articles, when thus shaped, 
upon pitch or cement cores and applying 
the decorative patterns with punches or else 
chasing the surface; casting in moulds and 
finishing by filing or chasing or, in the case 
of circular objects, on a lathe; at a later 
period, “spinning” hollow ware over a 
rapidly revolving mould; soldering or 
riveting; the impressing of ornaments with 
a roller or striking them from dies and 
then applying them to the part to be 
decorated. 

This method of manipulating the metal 
imparted to it a peculiarly mellow texture 
with a soft lustrous sheen, a texture that 
can never be secured when the metal has 
had all the life crushed out of it under 
heavy mechanical pressure in the initial 
stages of its working, a fault too often 
observable in modern silver. The color and 
texture of the old silver constitute a very 
considerable portion of its charm. Another 
feature of great merit about it consists in 


found. There was not the great wealth 
in the American Colonies necessary to 
make possible a wide production of highly 
ornate plate such as might be seen in Eng- 
land at this same period. The silversmiths, 
therefore, were constrained through force 
of circumstances to depend on just propor- 
tion and grace of line rather than upon 
elaborate ornamentation to give their prod- 
uct its distinction and artistic value. For- 
tunately for us, the craftsmen of that day 
seem to have been commonly imbued with 
a classic sense of proportion and, along 
with the others who wrought in their 
several divers media, the silversmiths im- 
parted to their designs a subtle and elegant 
simplicity that we cannot study too closely. 

There was, of course, as it was only 
natural to expect there should be, a close 
correspondence in contour between con- 
temporary articles in the Colonies and in 
the Mother Country, but where the smiths’ 
work was almost altogether dependent upon 
shape for its amenity we may be sure that 
they cultivated a severe refinement with the 
utmost . assiduity. Unfortunately, much 
early American silver is unmarked so that 
its approximate date can be gauged only 
by its style. Even this guide is not abso- 
lutely infallible, for not a few instances are 
known in which, for one special reason or 
another, comparatively late makers repro- 
duced early styles. In the study of the 
marks and identification of makers one 
may find great store of fascination and in- 
struction alike. 

The modern Baroque influence that 
made itself felt in English architecture and 
furniture design in the latter part of the 
seventeenth century and the early part of 
the eighteenth—it continued to show in 
furniture, in one phase or another, till about 
the middle of the eighteenth century—was 
reflected in silver contours. In English 
architecture, even interior architecture, the 
Rococo influence was practically nil and in 
furniture it was little more than negligible. 
In British silver it appears to a limited ex- 
tent in contour and slightly more in types of 
surface decoration, but in America its pres- 
ence was almost wholly unknown. A little 
after the middle of the eighteenh century the 
Neo-classic spirit came strongly into evi- 
dence in silver design, as well as in furni- 
ture and architecture, and continued in full 
vigor through the Empire forms of the 
early nineteenth century. 

Not long after the middle of the 
eighteenth century the Neo-classic spirit 
becomes evident in the emphasis of straight 
lines, the use of oval forms, parabolic 
curves, urn and vase shapes and, in surface 
decoration, the divers motifs that char- 
acterize the Adam period in architecture 
and furniture design. Through all these 





THE JEWELERS’ CIRCULAR September 29, 192 







































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































eM Sse 
ssriatisadsy <E 


A timely suggestion in Dress Jewelry for 
men, hexagon, carved border; engraved 
mother-of-pearl, oriental pearl center. One 
of an attractive series of Larter new shapes. 


Perfection of ease in operation is assured 
by the Larter Automatic Stud and Vest 
Button Back, an exclusive Larter feature. 
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phases of transition one cannot fail to be 
strongly impressed by the obvious analogies 
between silver design and contemporary 
architectural and mobiliary manifestations. 

In considering teapots we should remem- 
ber that they showed a tendency to increase 
somewhat in size as the eighteenth century 
advanced. The very early teapots were 
globular, bulbous, or bell-shaped, the latter 
being somewhat similar in general contour 
to a pear with the big end down. The 
globular teapots had a moulded base and 
flat lids, while the bell teapots stood flat 
and had high-domed or cupola-like lids. 
Spouts were S-curved and the handles were 
C-shaped. From about 1760 or 1765 onward 
Adam influence prescribed oval-shaped 
bodies with vertically straight sides, flat 
bottoms without mouldings, and straight 
spouts. Under the Empire influence bold 
swelling contours again became fashionable 
and the sides were broken into a number 
of robust convex curves, the general shape 
being either round or oblong. There were 
often four ball feet, the spout was curved 
and the top was sometimes “dished” so that 
the ends were a littie higher than the 
middle. 

With the incoming of Neo-classic style, 
elaborate chasing and engraving of surfaces 
came into general vogue. Spoon and fork 
handles, trays, teapots, sugar bowls, cream 
pitchers, and many other articles displayed 
“bright-cut” bands and borders, festoons, 
wreaths, swags and drops, foliage and 
scrolls in profusion. All the lines, how- 
ever, were so delicate and graceful, and the 
scale of the details so refined, that the 
general aspect of restraint was not im- 
paired. 

No item of household appointment con- 
tributes greater distinction than does silver 
and though it be not much in evidence, its 
influence is pervasive and deserves to be 
carefully considered. The care of old 
silver, too, is a thing not to be slighted. 
One word of warning is especially neces- 
sary. When a piece has been long put 
away and is badly oxidized or dirty, clear 
it twice, thrice or four times, if necessary 
with the usual polishing materials, but dc 
not send it to be buffed. Buffing will ruir. 
its texture and you will get it back looking 
like tin! 

The better firms of manufacturing silver- 
smiths have long since recognized the 
beauty and appropriateness of early Ameri- 
can silver forms and have both reproduced 
and adapted them in a creditable manner. 
Nevertheless, there are still admirable 
models that they have not copied, offering 
them a fresh field of activity. To the 
householder one final word—if you are 
fortunate enough to possess old_ silver, 
cherish it and care for it; if you have 
occasion to purchase new silver, first study 
the old forms and then gauge your selec: 
tion by the standards therein established.— 
Arts and Decoration. 








The store of the Eagle Jewelry Co. at 
Arkansas City, Kan., was recently en- 


tered by burglars, who were apparently 
frightened away without securing any loot. 
The burglars gained entrance by cutting a 
hole In a panel in a rear door and unfast- 
ening the lock from the outside. 
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Jewelry and the Newspapers 





MARKED accuracy is not one of the 

prominent virtues of daily journalism. 
Perhaps it should not be expected; the 
haste of newspaper making is not con- 
ducive to absolute accuracy of detail, but 
there are some errors in reference to jewel- 
ry that pass current among the quid nuncs 
and have become positive bromides. 

Without doubt, the most frequent of 
these slips of the pen is the confounding of 
uncut with unset gems. A loose diamond 
robbery is reported and nine times out of 
ten the stones are referred to as uncut. 
Now it is safe to say that in not more than 
2.75 per cent of cases this is what was in- 
tended. Every one in the trade knows that 
the description applies to stones in the 
rough, but the general public which is not 
concerned with such things regard uncut 
and unset as synonymous. Now to some 
extent the press is regarded as educational, 
and an error of this description ought 
eventually—but never seems to—stub its toe 
under careful editing. 

Some of the stories that appear in the 
Sunday sections, of the way big sales are 
consummated, must bring a smile to the 
lips of the merchant who knows the real 
difficulties that are encountered. They run 
something like this: “Diamond dealers re- 
port an unprecedented demand for the high- 
est class gems. Recently in a Fifth avenue 
store a multi-millionaire whose name is a 
household word among us asked to be 
shown some pearl strands. ‘A little birth- 
day present for the misses.’ ‘Which is the 
finest of these?’ ‘This one; $150,000.’ 
‘Have you anything better?’ ‘Yes, this;’ 
taking a king’s ransom from an inner 
compartment. ‘Formerly owned by the 
Queen of Bull-garia, $250,000.’ ‘I’ll take 
it. Have you a pen? I’ll write a cheque; 
I haven’t the cash about me.’ ‘Thank you; 
good morning. Exit magnate. ' Happy 
merchant. Happy multi-mfllionaire. Thrice 
happy special writer to dream such pleas- 
ant dreams. 

A standard favorite of the veracious 
chronicler is the tale of the valuable pearl 
found in the restaurant oyster. We do’ not 
know how many unnecessary oysters have 
been eaten on the strength of this story. 
Certain it is that the entire tribe of oysters 
must bear an unutterable grudge against the 
scribe who increases its statistics of mor- 
tality by the exciting tale of how John 
Robinson dining with friends in Blank’s 
lobster palace nearly broke a molar on what 
appeared to be a piece of shell. How wa- 
gers were made among the party. How a 
jeweler pronounced it a pearl worth $500 
to the great exultation of Mr. Robinson 
who is now wearing the jewel as a scarf- 
pin. Another and a more dramatic version 
of this delectable yarn makes the lucky 
finder a ragged individual who is spending 
his last quarter at an oyster store and who 
is raised to heights of eminent respectability 
by his providential discovery. 

The sensational press is in no small de- 
gree responsible for the tenacity of certain 
time-worn superstitions regarding gems that 
are reputed to be harbingers of ill-luck. 
There is no end to this rigmarole of me- 
diaevalism. Stories of various misfortunes 
accompanying the possession of remarka- 
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ble gems are all too frequent, and the lurid 
nonsense of which they are compounded is 
greedily absorbed by the masses. Beautiful 
jewels whose only function is to embellish 
the person and please the eye become sub- 
jects of sinister repute. World-famous gems 
are tagged with an absurd notoriety with- 
out rhyme or reason. 

The cause of true art in jewelry receives 
little or no attention from the newspapers. 
Columns are devoted to the merits of 
paintings, sculpture, etc., but jewelry is re- 
ferred to only in terms of intrinsic value. 
A great deal is printed of Mrs. So and So’s 
wonderful necklace of pearls of a fabulous 
value, but the same lady’s beautiful renais- 
sance pendant, or exquisite brooch by 
Lalique or Wolff, which contain the im- 
agination and inspired skill of great crafts- 
men such as no mere string of beads how- 
ever computed in dollars can boast is com- 
pletely ignored or perhaps receives brief 
notice under the head of “Museum Notes.” 

The newspapers can do a great deal for 
jewelry by devoting a tenth of the space 
they allot to copy as described above to 
matter descriptive of masterpieces of both 
antique and modern jewelry. They can 
help their readers to understand that jew- 
elry is not all flash and swank and purse- 
pride. They have done much for archi- 
tecture, for home decoration and for the 
minor arts that touch the daily lives of the 
people, why not do something for personal 
adornment as expressed by jewels? S. R. 








A History of Finger Rings 

THE JEWELERS’ CIRCULAR has, from time 
to time, given histories of finger rings by 
different authors. The story is, however, 
ever fresh and worth retelling at the hands 
of and in the light of other writers. The 
subject, as treated by Ernest Dubosc, in 
his “Dictionnaire de |’Art,” makes inter- 
esting reading. He says: “The practice 
of decorating the hands with rings dates 
back to the most distant antiquity; but the 
manner of wearing rings has varied much 
among different peoples and according to 
different periods. The most ancient ring 
that can be mentioned in history is, with- 
out contradiction, the iron ring of Prome- 
theus” (Zeus commanded him to wear a 
ring from the iron chain that held him to 
the rock, while eagles devoured his liver, 
upon his release). Anyhow we 
have certain proof that long before the 
Iron Age, during the polished stone age, if 
not that of the chipped flint, men wore 
rings made of shells. Oriental nations have 
always worn rings, the most ancient books 
of India mention the practice. Philostratus 
in his “Life of Apollonius of Tyana,” tells 
us positively that the Brahmans wore a 
ring to which they attributed supernatural 
virtues. From which, no doubt, came the 
constellation rings that were used as talis- 
mans. Do we not, in our day, sell rewived 
rings of the Cabeiri of Samothrace, which, 
it is true, cure only megrims. C. W. C. 





A firm of retail jewelers in Chile wishes 
to receive catalogues, prices, and discounts 
from manufacturers of silver-plated ware, 
statuettes, clocks, etc. Payments to be in 
cash. Reference. For further information 
write to the Bureau of Foreign and Do- 
mestic Commerce, at Washington, D. C., 
and refer to file number 33759. 
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CELEBRATES HALF CENTURY 





Joseph Jessop, San Diego, Cal., Completes 
50 Years in the Jewelry Trade—30 of 
Which Are Spent in San Diego 
San Dreco, Cal., Sept. 24.—Joseph Jessop, 
head of the firm of J. Jessop & Sons of San 
Diego, California, has been celebrating the 
50th anniversary of his entry into the jew- 
elry business and the completion of 30 years 

in that line of trade in San Diego. 
Mr. Jessop made his first start in the 

















JOSEPH JESSOP, SR., WHO CELEBRATES HALF 
CENTURY IN THE JEWELRY BUSINESS. 


business in England in 1870, but came to 
America in 1890, locating in San Diego, 
where he tried to regain his health upon a 
ranch near that city. Finding that the ranch 
would not suffice in its income to bring up 
his family of seven children, Mr. Jessop 
took the proceeds from the sale of one of 
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four sons éngaging in the business, each 
training for a special line of work. As the 
business continued to grow still larger room 
was required and the working force was en- 
larged, until today the store has a staff of 
43 people and occupies one of the finest loca- 
tions in the city. 

Joseph Jessop, Sr., the founder of the firm, 
is still active about the city, but the details 
of the store are handled by four of his sons, 
Armand and Richard being first-class prac- 
tical watchmakers, Armand also being an 
expert in diamonds as well, while Richard 
is at the head of the watch repair depart- 
ment. Alonzo is the head of the optical de- 
partment, and is a past president of the Cal- 
ifornia Association of Optometrists. George, 
the fourth son associated with the firm at 
present, is at the head of the jewelry man- 
ufacturing department, and is a skilled de- 
signer and engraver. Joseph Jessop, Jr., 
still another son, temporarily following an- 
other line of business, will probably re-enter 
the store in the near future. Three of the 
sons served with the American forces in 
the World War. ; 

Incident to the anniversary in connection 
with Mr. Jessop’s business career the San 
Diego papers carried interesting articles, ac- 
companied by photographs of the original 
and present stores and the members of the 
firm. 








ASK HIGHER DUTIES 





Montreal Jewelry Manufacturers Object to 
Decrease in Tariff, But Favor No 
Duty on Uncut Gems. 


MontTrEAL, Can., Sept. 24—A meeting of 
the Montreal District Jewelers’ Association 
was held Sept. 20, J. Caron, manufacturing 
jeweler,-occupying the chair. The principal 
subject of discussion was the proposed re- 
vision of the tariff, the general consensus 
of opinion being that if any changes are to 
be made, the duties should be raised rather 
than lowered in order to give the manufac- 

















LEFT TO RIGHT—ARMAND, GEORGE, RICHARD AND ALONZO JESSOP. 


his cows and fitted out a small store and 
shop, where he worked alone until his busi- 
ness grew to the extent that the services of 
his oldest son, Armand, were withdrawn 
from the ranch and he became an assistant 
to his father. A short time later, his second 
son, Alonzo,: joined the force in the store. 

In the course of six years it was found 
necessary to get larger quarters and the 
Jessop store moved to a new location, with 





turer adequate protection. Uncut gems 
should be brought in free so as to encour- 
age the diamond cutting industry here. 
After some discussion the following resolu- 
tion was adopted: 

“That at this meeting of the Mont- 
real Jewelers’ Association it is the 
unanimous opinion that the tariff on 
jewelry should not be lowered, but in 
many cases should be increased, but be- 
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fore presenting any definite conclusion 

a consultation should be held with 

national headquarters at Toronto.” 

A committee was appointed representing 
all branches of the trade to hold a con- 
ference with the Canadian Manufacturers’ 
Association and ‘outline a statement for 
presentation to the Tariff Investigation 
Commission when it meets in Montreal. 

A vote of sympathy on the death of his 
wife was passed to Richard Hemsley, 
jeweler of St. James St. 








DEATH OF CHARLES S. COLTON 





Retired Manufacturing Jeweler of Newark, 
N. J. Passes Away After a Short 
Illness. 

Newark, N. J., Sept. 27.—Funeral serv- 
ices for Charles Storrs Colton, a retired 
manufacturing jeweler, who died last 
Thursday morning at his home, 151 Clinton 
Ave., were held from his home at 2.30 Pp. m. 
today, the Rev. Louis W. Pitt, assistant 
rector of St. Luke’s Episcopal Church of 
Montclair, and the Rev. T. Aird Moffat, 
pastor of the First Congregational Jube 
Memorial Church, officiating. Mr. Colton 

had been ill but a short time. 

Deceased was the son of Demas and Har- 
riet A. Johnson Colton, and was born in 
the homestead which for several genera- 
tions had housed his family. It was lo- 
cated at Broad and Franklin Sts., part of 
the site of the present city hall. Both of 
his parents were of Colonial ancestry. His 
mother was a descendent of one of the 
earliest families to settle in Essex county. 

Mr. Colton studied at the Newark Acad- 
emy, and later, in company with his 
brothers, took over the business of their 
father, the manufacturing jewelry business 
of Colton & Co., now disbanded. He re- 
tired from business several years ago. 

Mr. Colton married Miss Kate Parker, 
He is survived by his widow. 








ANOTHER CHICAGO HOLD-UP 





Two Youths Cover Jeweler with Revolvers 
and Get Away with Loot Worth $7,000. 
Cuicaco, Sept. 25.—The Crown Jewelry 

Co., 9204 Commercial Ave., was robbed by 

two young men today. The loss will reach 

$7,000, according to Samuel Weinstein, the 
proprietor. The robbery’ was committed 
while two traffic policemen stood on the 
corner, blowing their whistles and telling 
the horses which way to go. The corner 
is one of the busiest in South Chicago. 
Mr. Weinstein told the CircuLar that the 

bandits could not have been more than 18 

years old. They entered the store, claiming 

that they wished to have a watch repaired. 

As one of them held out a watch, the other 

leveled a revolver at the jeweler’s head. 

Then the other bandit produced a revolver 

as well. Mr. Weinstein was made to stand 

in a corner and press his face against the 
wall. The bandits threatened him with in- 
stant death if he looked around. They 
then went through the show cases, taking 
the finest merchandise. 

The thieves did not bother with the safe, 
which contained only a small amount of 
money and a paper of chip diamonds. 
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BIG MEETING AT HELENA 





Retail Jewelers of Montana Hold Conven- 
tion Sept. 16 and 17 During the State Fair 
\ and Exposition—Officers Elected and 

Business Topics Discussed 
Hetena, Mont. Sept. 22.—The annual 
convention of the Montana Retail Jewelers’ 

Association was held this year in Helena 

on Sept. 16 and 17, giving the mem- 

bers an opportunity to attend the State 

Fair as well as look after matters promoting 

the prosperity of their profession, An in- 

formal gathering to get better acquainted 
was the only session on the opening day, 
all business being transacted at the Friday 
meeting, which was opened at 8:30 in the 
morning. Recess was taken at noon in or- 
der to pass the afternoon at the State Ex- 














M. HAMMERSLOUGH, REELECTED SECRETARY 


position, and the convention was brought to 
a close at an evening session at which the 
following officers were chosen for the com- 
ing year: 

H. E. Rakeman, Polson, president; D. J. 


Meagher, Helena, vice-president; Frank 
Jacquemin, Helena, treasurer; M. Ham- 
merslough, Anaconda, secretary. These, 


with the following, compose the board of 
directors: F. Borg, Missoula; C. E. Davis, 
Great Falls; L. F. Verbeckmoes, Anacon- 
da; Edward Rose, Butte, and Napoleon La- 
Londe, Helena. 

Last year the officers were L. F. Ver- 
beckmoes, president; H. T. Rakeman, vice- 
president; M. Hammerslough, secretary ; 
Frank Jacquemin, treasurer; C. P. Steffens, 
Bozeman; R. L. Robertson, Three Forks, 
Edward Rose, Butte; H. W. Benton, Great 
Falls, and Napoleon LaLonde, directors. 

The Montana association is but one year 
old, having been organized at Helena last 
year during the State fair. Its membership 
is now more than 100, comprising virtually 
every jeweler in the State. Delegates to the 
cofivention ‘this’ year “expressed satisfaction 
at the progress it already has made and 
predicted a bright future for the organiza- 
tion and for the trade in this State. 

The outlook for the Christmas buying 
season was one of the chief topics dis- 
cussed, and successful methods of handling 
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it were proposed and indorsed. Excellent 
business conditions, high wages and boun- 
tiful crop yields in Montana are expected 
to combine in making the gift trade this 
year an unusually thriving line. 

A formal social program was not under- 
taken by the members this year, although 
most of the delegates were accompanied by 
their wives. The excellent and complete 
entertainment features provided by the city 
for the general public attending the State 
Fair were declared ample and the jewelers 
and their families joined in the general fes- 
tivities of carnivals, dances, open air vaude- 
ville and community singing. The Golden 
Glow pageant and carnival, an annual down 
town attraction of the State fair, proved es- 
pecially enjoyable, members said. 

Better understandings, closer co-opera- 
ation and the elimination of difficulties and 
unprofitable competition are pointed out by 
jewelers as certain results of the formation 
of the Montana association. Good feeling 
was everywhere apparent at the convention, 
and all look forward to greater prosperity. 








Jewelry Faker Operates Successfully on the 
Public at Parkersburg, W. Va. 

PARKERSBURG, W. Va., Sept. 22.—A man 
having the appearance of a “faker” made 
application to the city authorities here for a 
permit to sell cheap jewelry on the streets, 
but the permit was refused. However, he 
obtained a permit from the county authori- 
ties, and. opened* for business on the jail 
lot, where he made a killing, getting away 
with several hundred dollars from those 
who fell for his game. , 

He began business by selling 12 pairs of 
cuff-buttons for a dollar and then bought 
them back for two dollars a pair. This 
interested those who wanted to get some- 
thing for nothing. Opening up another as- 
sortment of his stock, the man began sell- 
ing 10-cent razors for two dollars each, 
leaving the buyers under the impression 
that he would follow the same plan as 
with the cuff-buttons. Though he did not 
say outright, the swindler led the men sur- 
rounding” him to believe that ‘they were. to 
get a big return on their investment. After 
he had sold 50 razors and the buyers were 
supplied, he announced that he, would sell 
the second tazor to those who had pur- 
chased, and strange as it may sound, the 
officers state, he succeeded in selling razors 
to the 50 original: purchasers. Then he 
offered to sell the’ third razor to the origi- 
nal purchasers, intimating that they would 
be handsomely rewarded, and some of 
them fell for this and bought the third 
razor, under the impression that he would 
purchase them back for twice what they 
paid for them. When through with the 
razor sale he sold a lot of 25-cent watches 
and chains for $5 each, and later inter- 
ested a number of the people with pencils, 
which he sold for 25 cents each, which can 
be purchased anywhere for 5 cents. 

Then the faker announced that he pro- 
posed to make a present to each of those 
who had purchased razors, handsome dia- 
monds, two to each purchaser. The suck- 
ers rushed forward and received the two 
“diamonds,” which cost about a dollar a 
gross. Then he vanished into the crowd 
before the buyers realized what had hap- 
pened. 
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THE SALES TAX 





Addition to the Regulations Interpreting the 
Jewelry Taxon Conditional and ° 
Installment Sales 


The Jewelers’ War Revenue Tax Com- 
mittee announced ijast week that there has 
been a very slight change in the interpre- 
tation of the jewelry tax law in connec- 
tion with the collection of the tax on con- 
ditional or installment sales. 

The interpretation of this part of the 
law has heretofore been covered in Article 
No. 4 of Regulation No. 48 of the Treas- 
ury Department, which still remains as it 
was originally, providing that the tax at- 
tached to the sale of installment goods 
upon the payment for them, or when title 
passes to the seller, or before completion 
of payments when the dealer disposes of 
the sale by charging it off. But an addi- 
tion has been added to the regulation which 
makes the tax attach when the ‘seller dis- 
counts the notes of the purchaser for cash 


. or otherwise, or when he transfers his title 


in the article to another. 
As amended, this part of Article No. 4, 
Regulation No. 48 reads as follows: 


“In the case of a conditional sale, where 
the title is reserved until payment of the 
purchase price in full, the tax attaches 
(a) upon such payment, or (b) when 
title passes if before completion of the 
payments, or (c) when, before comple- 
tion of the payments, the dealer dis- 
poses of the sale by charging off by any 
method of accounting he may adopt, the 
unpaid portion .of the contract price, of 
(d) when the vendor discounts the notes 
of the purchaser for cash or otherwisé,. 
or (e) when the vendor transfers his 
title in the article sold to another.” (T- 
D. 3065.) 


The above paragraph is the last sen- 
tence of Article No. 4, the portion itali- 
cized in the text as above printed represent- 
ing the addition thereto to which attention 
was called by the Jewelers’ War Revenue 
Tax Committee. 








Whose Time? 





AN American Red Cross officer, who 
served in the Italian campaign with the 
American army and who eventually was 
transferred to the ranks of the American 
Red Cross, reached his home in Mississippi 
last Summer while the daylight saving law 
was in effect. He found one of the old 
negroes of the town doing a hacking busi- 
ness with an automobile. The major im- 
mediately engaged him for a ride every 
day. To begin with he took a drive of 20 
miles to view the scenes of his boyhood. 

“Now, Uncle Jack,” he said, “be back 
here at 4 o’clock and we'll go out again. 
But be sure to be on time.” 

“Yas, suh; I’ll sho be there.” 

The old darkie started off and then 
stopped his..car, oe _£ 

“You rethember ‘the houf, ‘don’t you?” 
asked the major. 

“Yas, suh, I know you said fo’ o’clock. 
But look here, boss, does you mean fo’ 
o’clock by God’s time or President Wil- 
son’s time?” 
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menses 


German Imports of Clocks and Watches—Growth cf the Brighton Diamond 
Cutting Industry—Shortage of Watchmakers—New Ideas 
in Pearl Head-dress—Other News 














Among the largest import figures of 
goods imported from Germany during the 
present year are watches and clocks. Since 
the beginning of 1920, 1,069,714 German 
clocks and watches representing a value of 
$1,648,470 have entered Britain. 

x * x 

A $5,000 diamond bracelet was the prize 
in the “prettiest girl” contest held at the 
Savoy recently. The competition was for 
the prettiest woman seen in the Casino 
during the day, and at the end of the con- 
test, Mlle. Estelle Rudat was awarded the 


bracelet. Among the judges were the 
Maharajah of Ahwar and Aga Kan. 
* * * 


So successful has become Bernard Oppen- 
heimer’s diamond cutting and _ polishing 
venture that at present the establishment 
at Brighton where 500 disabled men are 
now employed or in training, has accom- 
modations for 1,750 persons with centers at 
Cambridge, Fort William and Wrexham 
capable of caring for another 200 to 300 
workers. About three years ago, Mr. Op- 
penheimer opened his own shop in Eng- 
land, the original factory at Brighton cost- 
ing him $1,750,000. The average earnings 
of the men trained and employed at the 
work are approximately $25 a week, which 
amount is exclusive of the disability pen- 
sion for injuries received during the late 
war. Some of the men who have shown 
more ability than others are receiving 
higher wages. 

x * * 

Gold nuggets of various sizes were ex- 
hibited at the first ordinary general meet- 
ing of Goldfields of Eastern Akkim, Ltd., 
which was held at the London Chamber of 
Commerce recently. Members of the com- 
pany were informed at the meeting that the 
delay in the delivery of certain necessary 
machinery caused by strikes was holding 
up the delivery of gold to England. It is 
hoped, however, to have the entire plant 
in running order early next year. 

* *« * 

Many complaints are being made in the 
trade these days about the shortage of 
watchmakers in England. The watch- 
making trade of Britain claims it cannot 
obtain apprentices at any price and it is 
predicted in the industry that unless a radi- 
cal change takes place in a few years, the 
entire supply of watchmakers on this side 
of the ocean will be depleted. According 
to reports the trouble seems to be among 
the parents who will not allow their sons 
to enter the watchmaking business but urge 
them to seek other fields where bigger 
wages are offered. 

x ok x . 

A new idea for the use of pearls in 
head-dress for evening dress wear has 
made its appearance in Paris according to 
information brought to England. With a 
gray charmeuse frock, a simple drapery 1s 
trimmed with ropes of fine pearls that are 


slung from the right shoulder across the 
h‘p to the left side of the waist and are 
in tiers of a half dozen or more strings. 
An extra earring effect is obtained in the 
head-dress adornment by encircling the 
forehead just over the brow with a band 
cf pearls. A second band of pearls is 
slung from ear to ear below the chin like 
che slack chin strap of a police officer. 
*x * * 


The police are searching for the owner 
cf $5,000 worth of jewelry found in a first- 
class railway carriage travelling between 
London and Luten. A young woman found 
a small package conta’ning this jewelry in 
a compartment in which she was traveling 
and turned it over to the authorities. 

+ 

Jewelry thieves gained entrance to a store 
et Brighton recently and stole thousands of 
dollars worth of jewelry. The thieves 
gained access to the store by climbing over 
a high spike fence that divided two shops 
and then climbing through a transom over 
a back door. When the manager entered 
the stere in the morning, he found cards 
upon which the jewelry was displayed, 
strewn all over the floor. 

x * 

According to the Times which is pub- 
lishing an account of the murder of the 
Russian ex-Czar and his family, ropes of 
pearls and pearl necklaces of fabulous 
values that are said to have been stolen 
from the ex-Russian ruler’s family, have 
found their way to London. Red missions, 
the newspapers say, smuggled in huge quan- 
tities of pearls belonging to the royal 
family. 





Credit Men Co-operate in Thrift Campaign 


The Credit Men of America have passed 
on the financial responsibility and prospects 
of one concern and have rated it the highest 
in the world without a dissenting voice. 
That concern is the United States of Ameri- 
ca. At their recent convention in Detroit, 
the Retail Credit Men’s National Associa- 
tion declared that it was not only safe to 
extend credit and loan money to Uncle Sam 
but that it was the safest and best financial 
policy that could be followed. 

The men who are in closest touch with 
the business and financial situation of this 
country and whose judgment are unques- 
tioned in such matters adopted a resolu- 
tion which declared Liberty Bonds and Vic- 
tory Notes were “an ideal medium for the 
practice of thrift and safe, profitable in- 
vestment.” 

The text of the resolution reads: 


“WHEREAS, it is our firm belief that the prac- 
tice of thrift and savings makes for moral strength 
and contentment, and that waste and extravagance 
cause not only high prices but instability and 
deterioration; and, 

“WueErEas, the prevailing low prices of Liberty 
Bonds and Victory Notes make these issues an 
ideal medium for the practice of thrift and safe, 
prefitable investment, be it 

REsotvep, by the Retail Credit Men’s National 
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Asscciation, assembled at this eighth annual con- 
vention, that we indorse this project as a national 
movement and support it by sueh agencies as op- 
portunity affords.; be it further 

“REscLVED, that the Honorable D. F. Heuston, 
Secretary of the Treasury of the United States, 
be apprised cf this action and of a desire on the 
part of this asscciation to have the movement 
made _ national.” 

In transmitting this resolution to the 
Treasury Department, David J. Woodlock, 
secretary-treasurer of the Credit Men said: 
“I assure you this association will be glad 
to cooperate with the Treasury Department 
in every way on matters pertaining to thrift 
and economy. 








Treasury Department Allows Drawback on 
Shipments of Watches with Imported 
Movements 
WaAsHINGTON, Sept. 23—A_ series of 
drawback orders has been issued by the 
Treasury Department on the exportation of 
watches made by certain firms, as follows: 
On watches manufactured by the J. Bulo- 
va Co., of New York, with the use of im- 
ported watch movements, and on imported 
wrist watches exported by the said com- 
pany after having been completed by the ad- 
dition of leather straps permanently 
fastened thereto for its account by Rosen- 
thal & Stark, of New York. The drawback 
on each watch or wrist watch exported shall 
rot exceed the duty paid on one imported 
movement or wrist watch of the size, kind, 
grade, and value used in the manufacture 

thereof. 

On watches manufactured by the Knicker- 
becker Watch Co., of New York, with the 
vse of imported watch movements, and on 
imported watch movements in cases, ex- 
ported by said firm after having been 
equipped with silk ribbon wrist bands per- 
manently fastened thereto. The allowance 
for each watch exported shall not exceed 
one imported watch movement or complete 
watch of the kind, size, grade, and value 
used in the manufacture thereof. 

On watches manufactured by O. Maire, 
Inc., of New York, with the use of import- 
ed watch movements, and on wrist watches 
r anufactured by Feingold & Gebb, Inc., of 
New York, with the use of imported watch 
movements. 

Sworn statements of the above manu- 
facturers have been filed with the Collector 
of Customs at New York. 








The first shipment of cut diamonds ever 
to reach New Haven, Conn., through the 
oftices of U. S. Custom was received there 
last week for a Chapel St. jeweler. The 
package, not more than several inches 
square, contained 37 perfectly cut pure white 
stones valued at several thousands of dol- 
lars and were sent from Amsterdam, Hol- 
land, by Bernard Uppenheim, buyer for the 
firm, who made the trip to that country 
for the purpose of purchasing perfect 
white diamonds for the market in New 
Haven. His report to the firm indicates 
that conditions in Holland at the present 
time in the cut goods market is very poor 
on account of the cutters’ strike and that 
cut goods and stones in the rough are very 
hard to purchase. Prices have also made 
a jump which puts stones of every descrip- 
tion on the high shelf for buyers from this 
country, 
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. back of the Wheeler guarantee is the assurance that as Wheeler-made 


MEN’S JEWELRY 


It is an accepted fact that men no less than women show keen discrimina- 
tion in their choice of fine jewelry. 





And the correct in men’s jewelry calls for the individual yet useful design 
of:quiet distinction, waether it be a scarf pin, a ring, or a chain. 


, 


Wheeler-made jewelry for men—like all Wheeler products—is the guar- 
antee of supreme excellence in quality, workmanship and material. And 


goods have built prestige and success for our business, so they will build 
prestige and success for the dealer who knows that in them he is giving his 
patronage the very best value. 


Scarf Pins -Waldimar Chains 
Stotie Rings Sleeve Buttons 
Signet Rings Pocket Watches 


Strap Watches 


Hayden W. Wheeler & Co., Inc. 
2 Maiden Lane - New York 
Factory: 72 Spring Street 
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Advances Slogan “Work Hard and Spend Freely” 





President Tack of ‘New Jersey Retail Jewelers’ Association Takes Excep- 
tion to Campaign of Thrift In So Far as It Advises Curtailment of 
Legitimate Spending and the nari ne of Money. 




















Newark, N. J., Sept. 22.—Jean R. Tack, 
president of the New Jersey Retail Jewel- 
ers’ Association and first vice-president of 
the American National Retail Jewelers As- 
sociation, while recognizing the motive back 
of the nation-wide thrift drive, thinks busi- 
ness will suffer if this idea is pushed too 

vigorously. Good business is the’ result of 
spending money, not in hoarding it, in 
his opinion. He presents the following 
statement of his views: 

“With the cost of raw materials, metals, 
stones, chemicals, etc., which enters into the 
manufacture of jewelry and nearly all other 
lines handled by the retail jeweler, soaring 
to heights heretofore unheard of, and with 
the manufacturer, through increased cost 
of labor, and overhead, being forced to 
raise his prices of finished goods, the retail 
jeweler is between ‘the devil and the deep 
sea.’ 

“Without any voice in the fixing of prices, 
he has been forced to adjust himself to 
changed conditions in-all the markets used 
by him, while at the same time keeping the 
selling price to the consumer from reach- 
ing the point where it will be prohibitive 
and destructive of business. 

“With all the obstacles that we have al- 
ready to contend with, we are now con- 
fronted by the more or less sincere re- 
former who is going about the country 
making speeches on thrift. He tells his 
audience that no money should be spent for 
anything but food. He tells them that we 
must retrench in all our buying, economize 
in our spending, and save, save, save. 

“This country has been prosperous, not 
because of the saving proclivities of its 
peoples, but because of their spending. 
High wages are not possible because of the 
saving of the people, but because of their 
spending, 
makes wealth, but the most saving nations 
of Europe, whose people work the ground, 
till every last inch is forced to produce, are 
notably the poorest of civilized peoples. 

“What would become of business if every 
one ceased spending for six months? 
Would that make for prosperity and a 
healthy financial condition for a great coun- 
try? On the contrary, it would bring about 
the worst financial state of affairs that any 
living man has ever seen. 

“Work and save is a good motto for; 
youth, but’a’ better motto now- for the world 


money and spend" freely.”*.._/ 

“The man who works hard will naan i 
wherewithal to spend and will grow in 
body and mind and influence and wealth. 

“The trouble is that so many men expect 
to get all the good, without working hard 
to get it. Some mien say six-ours a day, 
five days a week, is enough for any, man 
to work. Well maybe it is, but ‘younever 
heard a Franklin, or a Webster, or an Edi- 
son who was a clock watcher, and not in 
all history is there recorded a’ worth-while~ 


It's.a fine theory that, saving, 


\. 
at large “w6uld “bé™ “Work “hard, “Wake; 


¢ 


achievement by any human being who did. 

“The sensible thing to do is for every- 
body to work harder: and longer than ever 
before—to produce—to produce plenty and 
continue to spend. 

“The joy of life comes in making money 
and ‘spending it, not in lying idle and’ in 
poverty. 

“Let us. then discourage. this talk of 
‘Stop Buying’ and encourage all sensible 
legitimate spending toward the end that 
this will be an added impetus to production. 
There is no greater stimulus toward labor 
for any man or woman, than the craving 
for the finer things of life, and for mer- 
chants and manufacturers, to encourage this 
desire is a long step toward eliminating 
the present disturbing mental attitude of 
many of our wage earners.” 








FOUND DEAD 


Body of Ernst Blasius, Expert Gem Carver, 
Discovered. in Apartment by .New 
York Police 
Ernst Blasius, considered one of the best 
gem carvers in this country, was found 
dead in his apartment on 32nd St.,, New 
York, by the police late Tuesday night, 
Sept. 21. Just how long’the man had been 
dead or what caused his death could not 
be learned. For several days Mr. Blasius 
was not seen by his landlady, and when 
she received no replies to -her calls for 
him she became alarmed. On Tuesday 
night the police were notified, and upon 
their arrival entered the apartment where 

they found the gem carver’s body. 

The remains were taken to the morgue 
and remained there until Saturday after- 
noon, when the body was claimed by the 
deceased’s nephew and was interred in 
Woodlawn’ “Cemétery. © The~ funeral ~ar- 
rangements were also taken care of by the 
dead man’s nephew, Herman Herwagen, 
the only, relative in this country, who has 
also", been appointed scree cyt for hfs 
ungle’s affairs. f eet 
‘Ernst Blasius was  nddin ‘in Jdar-Birken- 
feld, Germany, in 1846, and came from a 
family of expert gem carvers. At an early 
age he began studying ' this profession 
under the instructions of his father and 
after many = became © an er and 
real artist. 

Abbott 375 eal aio-he emigiated to this: 





‘ codntry, finally settling irl)'New York., 
Since that time he has worked as a carver 


for many of the Fifth Ave. and other up- 
town jewelry manufacturers. ~During later 
years, however, he had been doing work 
for. ogly three uptowp jewglry houses and 
‘aul! of this *he did at ‘his home. Mariy af’ 
the shops for which Mr. Blasius has done 
work classed him as one of the best gem 
carvers in the country and are conserving 
many .of. his works of art. . 

Mr. *Blasitis “fievér thatried; “but Ted--a 


. Schwambach, of Evansville; 


85. 





rather secluded life. He was regarded as 
a musical genius and for many years 
played the organ’ at one of the large up- 
town churches. 

His survivors are a nephew who resides 
in New York anda sister who makes her 
home in Germany. ° 








OLD JEWELER DIES 


Philip K. Buecher, Retired Merchant of 
Evansville, Ind., Passes Away in His 
94th Year 
EVANSVILLE, Ind., Sept. 24—Philip K. 
Buecher, 93 years old, a retired jewelry 
merchant, died at the home of his daughter, 
Mrs. C. W. Schwambach, at 206 E. Iowa 
St, Evansville, Monday, Sept. 20. Mr. 
Buecher retired from active business about 
12. years ago..‘He had been in failing health 
for several months and his dealth was not 

unexpected. 

For many years the Yeceased operated 
a jewelry store in Evansville and was well 
and favorably known to the trade in south- 
ern Indiana, southern Illinois and western 
and northern Kentucky. Mr. Buecher, who 
was a watchmaker by trade, started in busi- 
ness in Evansville in 1872 under his own 
name. He. continued under that style for 
many years, but upon taking his son into 
the business changed the firm style to P._K. 
Buecher & Son. About 12 years ago the 
elder Mr. Buecher retired and in January, 
1911, 
has since been conducting it under the style 
of Philip E. Buecher. 

He is survived by two daughters, Mrs. 
John Dietz, of Carmi, I1l., and Mrs. C. W. 
also three 
sons, Philip E. and Fred Buecher, of 
Evansville, and John Buecher, of Denver. 

The funeral services were held from the 
home of Mrs. Schwambach in this city and 
were largely attended. The- body was 
buried at Locust Hill cemetery. 








THIEF GETS VALUABLE LOOT 





Window Smasher Steals ~ Jewelry Worth 
$2,000 from Los’ Angels, -Cal.; ~Store- 
Los ANGELEs, Cal., Sept. 22—For the 
fourth time within two years, a burglar 
broke a window in the store of Joseph Rit- 
tigstein, corner of 5th St. and Broadway, 
and secured a considerable amount of loot. 
A hole large enough to admit a man’s hand 
was cut out and a number of watches, 
diamond rings, wedding rings, emblem 
goods, etc., were taken. Mr. Rittigstein 


estimates the loss at almost $2,000. 


The robbery occurred aftérmidnight, but 
so. far-as known the: robber was not seen. 
Bidod wa§ ‘found er-eards in.the window. 
The <boldness with, which the burglar op- 
erated is shéwn by the fact that he re- 
turned the night following the installation 
of a new window and began cutting the 
glass. The marks were in evidence the 
ngxt mofning,. although the job had not 
been finished. Marks made with a diamond 
on another window were also found. F 

“Mr. Rittigstein has learnedcthat some of 
his goods were offered to a Main St. pawn 
broker, but has no clue to the identity of 


~the “person” offering them: " ~~ 


the son took over the business and’ 
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170 Broadway, cor. Maiden Lane, New York 
AMSTERDAM: 2 TULP STRAAT CUTTING WORKS: 29 GOLD STREET 
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Paris 170 Broadway 
London (> Cor Maiden Lane 
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GOODFRIEND BROTHERS 


9-11-13 Maiden Lane, NEW YORK 41 bis Rue de Chateaudun, Paris, France 









































September 29, 1920. 
LETTERS TO THE EDITOR 


Proposes a National Association of Retail 
Credit Jewelers. 
New York, Sept. 24, 1920. 
Epitor OF THE JEWELERS’ CIRCULAR: 

We believe there are a sufficient number 
of cash and credit retail jewelry stores in 
the country to justify and require the 
formation of a national organization for 
mutual protection and advantage, as well 
as co-operation and interchange of ideas 
for mutual advantage. 

We have, of course, no special axe to 
grind and are only thinking of the good 
of the business as a whole. No trade 
secrets need be divulged, of course. Every 
reputable line of business today is either 
organized or is being organized for mu- 
tual protection and co-operation, and this 
business ought to be no exception to the 
rule but rather needs it more than any 
other. 

The fees would be merely nominal, but 
there should be an annual convention held 
at some convenient city. An executive 
council composed of men in representative 
concerns should be elected by membership 
at the first convention, the council having 
authority to elect from its own number the 
officers and appoint suitable committees. 

Our idea of an organization would be 
along the lines of the American Licensed 
Lenders’ Association. We need protection 
at times against adverse legislation. 

Will your readers please advise if they 
are willing for a call to be issued with 
your name as one of the prospective mem- 
bers of the association, the call to be 
signed with the name and others? 

We would like to have a reply from all 
who favor such a national association. 

Very respectfully, 
CLARENCE Hopson, 
President of Fair & Co., 
25 Church St., New York. 





Exports and Imports in August 


Exports in August were valued at $584,- 
000,000, $62,000,000 less than the exports in 
August, 1919. Exports for the eight months 
ended with August were valued at $5,438,- 
000,000, an increase of $211,000,000 over the 
exports of $5,272,000,000 in the first eight 
months of 1919. Imports in August were 
valued at $519,000,000, $212,000,000 more 
than the imports of August, 1919. During 
the eight months ending with August of 
this year imports amounted to four billion 
dollars, an increase of 77 per cent, or $1,- 
738,000,000 over the imports of $2,262,000,- 
000 in the same period of 1919. 

The excess of exports over imports in 
August was $65,000,000. For the eight 
months period ended with August the ex- 
cess of exports was $1,483,000,000. 

_ Gold imports increased from $2,500,000 
in August, 1919, to $15,400,000 in August, 
1920, and for the eight months period from 
$55,000,000 in 1919 to $160,000,000 in 1920. 

Gold exports in August were $25,000,000, 
compared with $45,000,000 a year ago, but 
for the eight months period increased from 


$197,000,000 in 1919 to $242,000,000 in 1920. 
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Silver imports increased from $56,000,000 
in the eight months ended with August, 
1919, to $67,000,000 in 1920, while the ex- 
ports of silver for the same period show a 
decrease from $164,000,000 in 1919 to $92,- 
000,000 in 1920. 








GET MAIL SWINDLER 





Washington, D. C.. Police Capture Man 
Accused of Getting Jewelry from Many 
Firms on Fictitious Orders. 


WasuIncTon, D. C., Sept. 24—With the 
arrest of Patrick Paul Frederick, giving his 
home address as Wilmington, N. C., an al- 
leged scheme to obtain diamonds valued at 
nearly $20,000 was uncovered by postal in- 
spectors. Frederick was arrested at a local 
hotel, where he was registered under the 
name of Walter D. Denegre, a New Or- 
leans millionaire, who maintains a Wash- 
ington home. 

According to a written confession, which 
the officials say they have obtained from 
Frederick, he has operated by ordering dia- 
monds amounting in value to several thou- 
sand dollars from a number of prominent 
jewelry firms throughout the country, using 
the name of some man of known financial 
responsibility and impersonating this man 
and claiming the jewels when they were 
delivered. 

When taken before United States Com- 
missioner Hitt today Frederick entered a 
plea of guilty to the charge of violating 
section 215 of the penal code, which pro- 
hibits the use of the mails to defraud. He 
was remanded to jail upon his failure to 
secure bond of $5,000 fixed by the com- 
missioner. 

The particular case upon which the hear- 
ing was held concerned an alleged attempt 
on Sept. 6 to secure diamonds valued at 
$7,000 ordered from the George T. Brodnax 
Co., Inc., of Memphis, Tenn. According 
te the record in the commissioner’s office 
Frederick directed that these diamonds be 
sent to Walter D. Denegre at the Berkley 
Hotel, Asheville, N. C., signing the latter’s 
name to the order. In this and other op- 
erations Frederick is alleged to have used 
business stationery of the law firm of 
Denegre, Louvy & Chaffe of New Orleans. 
After the diamonds had been mailed from 
Memphis, inquiries were made by the firm 
as to the identity of the man who had or- 
dered them. When the man whose name 
was signed to the order denied knowledge 
of it and the postal authorities were noti- 
fied, the package was held up in the mails 
about two hours only before it would have 
been delivered. 

Frederick was arrested as he was inquir- 
ing for mail which, the officers say, Fred- 
erick believed contained another $7,000 
worth of diamonds ordered from Daniel 
Low & Co., Salem, Mass. The authorities 
say the prisoner admits having placed simi- 
lar orders with Maier & Berkele, Atlanta, 
Ga., diamond merchants, and with a New 
York firm. The latter order was signed 
with the name of Charles J. Wallace and 


_ directed to be delivered at a hotel in Balti- 


more. 
Frederick will be taken to North Caro- 
lina for trial. 
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OLDEST CLOCK SALESMAN 


Chester Randolph Woodford, Avon, Conn., 
Celebrates His 106th Birthday Oct. 26 


HartrorD, Conn., Sept. 23.—Ii nature re- 
mains kind until Oct. 26, Chester Randolph 
Woodford, better know as Randolph 
Woodford, the grand old man of Avon, 
Conn., just over Talcott mountain to the 
west of this city, will be 106 years of age 
and is without a doubt the oldest living 
clock salesman in this country. While not 
as active as he has been in the past five 
years Mr. Woodford’s health considering 
his age, is fair and. he appears much 
younger in looks than he really is. 

Mr. Woodford, who is also the oldest liv- 
ing member of the Connecticut General As- 
sembly, was born Oct. 26, 1814, in a part 
of the town of Farmington called at that 
time Northington, but since changed to 
Avon. He is in the seventh generation in 
descent from Thomas Woodford, a native 
of England, who came to this country at an 
early age and settled in Cambridge, Mass. 
Mr. Woodford was the second of five chil- 
dren and was educated in the district and 
select schools of this section. 

As a young man he decided to go into 
the clock business and entered the employ 
of his uncle, Joseph Bishop of Illinois, later 
a resident of West Hartford, Conn. Mr. 
Woodford remained with his uncle for 
some time, but later traveled through IIli- 
nois as a collector and salesman for a clock 
company. His territory at that time, 1838, 
included parts of New York State, New 
Jersey and Maryland. While in Illinois he 
was accused of disposing of the company’s 
clocks without a license and after the com- 
plaint was made the case was brought to 
court for trial. Mr. Woodford employed 
as his lawyer in the case none other than 
our great Abraham Lincoln. Mr. Lincoln 
maintained that the clocks were the prod- 
ucts of a company whose factory was lo- 
cated in the State of Illinois and therefore 
could be sold without a license in that 
state. A decision was given in favor of 
Mr. Woodford. 

Mr. Woodford returned to the old home- 
stead in Avon in 1841, having married the 
year before. He has been a member of the 
East Avon Congregational church for 86 
years. He has been a Republican in poli- 
tics since that party was started and his 
first vote for President was cast for Martin 
Van Buren. 

Mr. Woodford was for many years presi- 
dent of the Avon Creamery, is a former 
justice of the peace, selectman, tax collec- 
tor, assessor, and in 1858 represented Avon 
in the General Assembly. Last year, in be- 
half of the State of Connecticut, Mr. 
Woodford was presented with a handsome 
silver loving cup by the speaker of the 
House of Representatives, the gift bearing 
this inscription: “Presented to Chester 
R. Woodford, Esq., Avon, Oldest Living 
Member, Born October 26, 1814, House of 
Representatives, 1858.” 











One night recently the show window of 
the store of A. W. Arp, Brenham, Tex., 
was smashed and bracelets, watches and 
rings valued at almost $800 were reported 
stolen. 
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__ENJOYABLE OUTING 


Members of Gorham Quarter Century Club 
Make Merry at Affair Marked With 
Games, Business and. Luncheon. 
ProvIDENCE, R. I., Sept. 25.—An afternoon 





of fun and good fellowship, prevailed at the . 


annual outing held last Saturday of the 
Gorham Quarter Century Club, which was 
attended by 260 of the 327 members of the 

organization and was held at the grounds 
of the Warwick Club. Weather conditions 
were propitious. Isaac B. Thurber, the old- 
est employe of the company, with which he 
lias been associated for 61 years, and who 
is president of the association, was the 
recipient of a handsome large bouquet con- 
taining 61 roses at the dinner in the after- 
noon, one rose for every year of service in 
the employ of the concern. 

The organization of the Gorham Quarter 
Century Club was completed last June, and 
consists of the older employes of the Gor- 
ham corporation. The purpose is to pro- 
mote good fellowship among the older em- 
ployes and eligibility is determined by an 
employe’s record of service. 

The members left this city just before 
noon in two special electric cars and about 
a score of automobiles for the grounds of 
the Warwick Club about 12 miles through 
picturesque suburban districts: overlooking 
Narragansett Bay a portion of the way. 
Upon arrival at the grounds luncheon was 
served and then the excursionists entered 
upon a program of games and sports which 
took up the afternoon until 4 o’clock, when 
a special dinner was served by the War- 
wick Club. During this dinner the presenta- 
tion of roses was made to President 
Thurber. 

At the luncheon held immediately after 
12 o’clock the exercises were put in charge 
of Edmund A. Truelove, who acted as toast- 
master and made an address upon the sub- 
ject of the members and association co- 
operating with the company. Addresses 
were also made by John S. Holbrook, presi- 
dent of the Gorham Mfg. Co., and by Vice- 
president and Treasurer Alfred K. Potter. 
A brief business meeting was then held, at 
which Secretary C. M. Sylvia of the Quar- 
ter Century Club read an interesting report 
of the association’s condition, following 
which the members considered a number 
of matters pertaining to club. During the 
afternoon the program of sports was run 
off with the following results and winners: 
Guessing contest—G. H. Morehouse, first; 
W. .H. Golding, second, and A. Brelsford, 
third. Rifle shoot—C. V. Corey, first; J. M. 
Curtis, second, and Karl Wendt, third. 
Pitching quoits—R. L. Blanchard, first ; Wil- 
liam Petit, second, and Arthur Stringer, 
third. 80-yard dash—Oscar Allebaugh, 
first; William S. Phillips, second, and Al- 
bert Kenny, third. Sack race—W. S. Phil- 
lips, first; W. H. Golding, second, and Oscar 
Allebaugh, third. Fat man’s race—Wendell 
Arnold, first; A. MacBeth, second, and Wal- 
ter Davis, third. Wheelbarrow race— 
James Shay, first; John Morgan, second, 
and Frederick Angilly, third. 

One of the features of the afternoon’s 
sport was an exciting baseball game be- 
tween the silversmiths and the chasers de- 
partment, which was won by the silver- 
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smiths. by a score of 8 to 2. .The day’s 
program was brought to a close by the din- 
ner party at 4 o’clock, at which the names 
of the winners in the races and contests of 


the day were announced and the prizes . 
' ' merehandise was stamped 14k., but assays 
* considerably.less, arid is not in accordance 


awarded. 








PAYS HEAVY FINE 


G. H. Luiz Pleads Nolo Contendre to In- 
dictments Charging [Irregularities in 
Jewelry Importations—Also Pays 
‘$2,000 in Lieu of Duties. 


ProvipENce, R. I., Sept. 25.—A plea of 
nolo contendre was entered a few days ago 
in the United States District Court for 
Rhode Island by Guilherme M. Luiz, of 
New Bedford, Mass., to counts 1 and 15 of 
an indictment returned against him two 
years ago charging him with selling, buying, 
concealing and facilitating the transporta- 
tion, concealment and sale of goods, mostly 
manufactures of jewelry, imported contrary 
to law. There were 18 counts in the indict- 
ment, the first 14 charging receiving, con- 
cealing and selling of goods imported con- 
trary to law, and the other four to the 
smuggling of such goods. 

It was alleged that Luiz, through mem- 
bers of the steamship Roma of the Fabre 
Line, had jewelry valued at nearly $2,000 
brought into this country from Lisbon with- 
out the payment of duty. 

United States District Attorney Peter C. 
Cannon informed Judge Arthur L. Brown 
that the defendant had made a compromise 
offer of $2,000 to the Treasury Department 
in the civil action of the government to re- 
cover duty on the goods. Mr. Cannon rec- 
ommended a fine of $250 each on the two 
counts on which Luiz pleaded nolo. The 
defendant paid $500 in fines for the criminal 
violations involved and deposited with 
Judge Frank E. Fitzsimmons, Collector of 
the Port, a certified check for $2,000 cover- 
ing his compromise offer to the customs 
service. 

Mr. Cannon stated that the government 
preferred the acceptance of a plea of nolo 
on two of the counts and was willing to 
nollepros. the other counts than to go to 
trial, in view of the fact that most of the 
government witnesses were far removed 
and it would cause great trouble, incon- 
venience and cost to summon the witnesses 
and proceed to trial. 











Lesch & Lewis Co., Chicago, Answer Suit 
Brought by Leikind & Pearlman, 
New York 


Cuicaco, Sept. 28—Leikind & Pearlman 
of New York have filed a suit against the 
Lesch & Lewis Co., Chicago jobbers, for $1,- 
577.91. In an answer filed in the local mu- 
nicipal court this week, the Lesch & Lewis 
Co., through their attorney, Louis Goldman, 
make the following defense of their case: 

“The defendant denies that the plaintiffs 
sold and delivered to the defendant the 
merchandise referred to in the invoice 
marked ‘Exhibit A,’ and made a part of the 


statement of claim herein. The defendant de-’: 


nies that there is a balance due the plaintiff 
of $1,577.91, or any amount whatever. . 
“The defendant alleges that the merchan- 
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dise referred to in the plaintiff’s exhibit is 
wholly defective, imperfect, and of improper - 
construction and workmanship, and not as 
guaranteed, warranted and represented by 
the plaintiff to the defendant in that said 


with the standard manufacture of such 
commodities as provided for in the Federal 
Stamping Act and in the Stamping Act of 
the State of New York and Illinois.” 

The answer further goes on to state that 
on account of the large amount of alloy 
contained in the goods the rings turned 
black and tarnished, and therefore. “unmar- 
ketable and unsaleable,”. Immediately after- 
ward, according to the answer, the Lesch 
& Lewis Co. offered to return all the mer- 
chandise to Leikind & Pearlman. The lat- 
ter firm refused acceptance, it is alleged. 

The answer points out that it would be 
unlawful for the defendant to attempt to 
dispose of the alleged defective merchandise 
in the regular coursé of business. The 
Lesch & Lewis Co. allege, further, that had 
the goods not been defective their company 
would have been able to dispose of them at 
a good profit, which has now been lost to 
them. The company therefore asks an af- 
firmative judgment in the sum of $500. 








BANKRUPTCY SCHEDULE FILED 


A. C. Messler & Co., Pawtucket, R. I, List 
Assets at $226,998 and Liabilities 
at $529,451. 


Provipence, R. I., Sept. 25.—According 
to the schedules of assets and liabilities that 
have been filed with the Referee in Bank- 
ruptcy in connection with the offer of com- 
position made by Arnold C. Messler of 
Pawtucket, doing a manufacturing jewelry 
and findings business in the Manufacturers’ 
building, 101 Sabin St., this city, under the 
firm name of A. C. Messler & Co., the total 
liabilities are $529,451 and the assets $226,- 
998. 

The schedule of creditors includes the 
claims of 230 employes for wages amount- 
ing to $13,127, which will be paid first, and 
the Phoenix National Bank of this city has 
a claim amounting to $62,500 and holds 
Arnold C. Messler’s life insurance policy 
as security. The expenses of the bank- 
ruptcy and claims of preferred creditors, 
amounting to approximately $43,000, will be 
the first to be liquidated by the referee, 
Frank Healy. 

There are 186 unsecured creditors with 
claims amounting to $348,320 and there are 
also liabilities of $105,504 on bills of ex- 
change and indorsed notes, which brings 
the full total up to $529,451. The largest 
of the unsecured creditors are Henry E. 
Cooper of New York, who has a claim for 
$76,176; Mechanics & Metals National Bank 
of New York, with a claim of $64,169; 
Connecticut Brass & Manufacturing Corp., 
with a claim of $58,476, and the Equitable 
Trust Co. of New York, with a claim of 
$26,500. 

The assets are scheduled at $226,998, 





which includes stock worth $58,490, ac- 


counts receivable of $19,488, machinery 
valued at $144,019 and ‘leased tools worth 
$5,000. 
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GATTLE & HUNTER 


9-11-13 Maiden Lane, New York 


Importers of 
Pearls, Diamonds and Other Precious Stones 
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Marchand Bros. & Co. 


88 University Place 
New York 


Telephone Stuyvesant 7641-2 


Paris, 17 Rue Marguerite 
London, 22 Holborn Viaduct 
Amsterdam, 32 Sarphatistraat 


Oriental Pearl Necks 


From $50.00 to $3500.00 
CROSSMAN COMPANY 


Three Maiden Lane New York 



































September 29, 1920. 
DETROIT JEWELER ROBBED 





Sons of Nathan Rose Brutally Assaulted by 
Bandits Who Loot Store of Gems and 
Jewelry Worth Over $10,000 

Detroit, Mich., Sept. 27—Although the 
Detroit jewelry trade has not suffered se- 
riously to date in the wave of crime in De- 
troit, which has recorded 782 holdups and 
robberies since January 1, with an aggregate 
loot of $1,344,229, local jewelers now fear 
an invasion of their field, and extra precau- 
tions are being taken on every hand, on the 
advice of the police. 

The situation was made more acute and 
threatening by the brutal assault and rob- 
bery made upon the two sons of Nathan 
Rose, 414 Hastings St., at 9:35 o’clock Sat- 
urday morning, Sept. 25. Three armed 
bandits, after knocking unconscious with 
blackjacks, Emil Rose, aged 21 years, and 
Frederick Rose, 12 years, old, sons of the 
jeweler, stripped the store of diamonds, 
jewelry and watches, worth between $10,000 
and $12,000. 

No one saw the men enter the store, but 
passersby saw the three bandits running 
down Hastings St., scattering in their wake 
the rifled paper packets that had contained 
the jewelry. 

The two victims of the bandits were 
taken to Receiving hospital where it was 
said the younger of the two was in a very 
serious condition as a result of the black- 
jacking he received. 

Two of the bandits had visited the Rose 
store on the day previous to -the robbery, 
and a good description of these two were 
furnished by Emil Rose to the police. Young 
Rose also furnished a good description of 
the third bandit, although he had seen him 
for the first time during the robbery. Up 
to late Saturday night no arrests—even of 
suspects—had been reported by the local 
police. 

Detectives Fraley, Dresden, Hayes and 
Krimmell were immediately assigned to the 
case by Chief of Detectives Edward Fox. 
The local force of Pinkerton detectives were 
also rushed in to aid in chasing down the 
bandits. 

Shortly after nine o’clock Saturday morn- 
ing Emil and his brother Frederick opened 
the store, ready for the day’s business. They 
had unlocked the case, and were about to 
put the goods in the show cases, when the 
two customers, who had spent more than 
an hour looking over goods without mak- 
ing a purchase on the Friday before, en- 
tered the store. With them was a third 
man. 

“T will be with you in just a minute,” 
said Emil Rose to the men, just as he was 
about to place a tray of watches in a show- 
case, 

“You'll come now,” was the grim order 
from one of the men. Turning, Emil saw 
two of the bandits pointing revolvers at him. 
In surprise he started to rush toward the 
door. 

As Emil neared the door, the third man 
attacked him, striking him twice over the 
head with a blackjack. As Emil sank in a 
heap on the floor, the bandit struck him a 
third blow over the head. 

At this point the younger lad Frederick, 
who was still in the rear part of the store, 
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started to cry for aid. He was cut short, 
however, by the same bandit, who dealt him 
two smashing blows over the head, the lit- 
tle fellow, falling beside his brother. To 
make sure the lad was unconscious the man 
leaned over and kicked him in the side, and 
pulled at his arm. The lad was conscious 
cf what was going on, however. 

The three men then walked to the open 
safe in the rear of the store which stood in 
plain view of the street. Having taken the 
precautions to send the three taxi drivers, 
at the taxi stand across the street, on ficti- 
tious calls, the bandits proceeded to work 
deliberately in looting the safe. They 
seemed to place little attention on the pa- 
trclman who had just passed the front of 
the Rose store but three minutes before the 
trio entered on their errand of banditry. 

The contents of the safe included all the 
diamonds, set and unset, in the store, every 
gold watch including those left for repairs, 
and many other articles of solid gold jew- 
elry. The bandits, in making a quick sur- 
vey of the contents of the safe, passed up 
the plated silverware therein. They opened 
many small compartments in the safe, in- 
cluding the drawer which contained $350— 
the cash proceeds of the day before. This 
they added to their loot and walked calmly 
out of the store, although they started run- 
ning down Hastings St. after they had 
closed the door behind them. The patrol- 
man who had just passed the door a few 
minutes previously to the robbery, saw noth- 
ing of the men’s escape. 

Frederick, the younger of the two victims 
recovered first, and crawling closer to his 
brother’s side, aroused him. The latter 
staggering to his feet, reached the street, 
and gave the alarm. By that time the 
thieves had completely disappeared. Neigh- 
bors called the police and notified the elder 
Rose, who arrived simultaneously with the 
officers. Both boys were taken at once to 
Receiving hospital where they were report- 
ed in a serious condition. 


Later investigation by the police devel- 
oped the fact that the men had been seen 
hanging around the corner since 8 a. m., 
the usual time that the store was supposed 
to open. At almost the same time the Rose 
boys arrived at the store, the taxicab stand 
on the opposite corner of the street re- 
ceived three calls to different addresses 
which later proved fictitious. In this way, 
it is believed, the bandits made sure that 
none of the taxi cab drivers would squeal 
cn them or attempt to aid the jewelers if a 
cry was made. The bandits were not wor- 
rying very much about the patrolmen on 
that beat. They had his hours timed, evi- 
dently, and felt they had plenty of time to 
work between the times the officer was 
supposed to pass the store. 

Some of the loot consisted of valuable 
articles left to be repaired therefore Mr. 
Rose could not at once fix a definite value 
on the loct taken. He estimated, however, 
that it would pass the $10.000 mark. In- 
cluded in the loot was $5,500 worth of dia- 
monds which Rose had just purchased for 
the Fall trade. All of these new diamonds 
were in the safe that was looted. 

The father, Nathan Rose, was at break- 
fast in his hore nearby when the robbery 
occurred. As had been his custom for some 
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. loot of $186,911. 





91 


time, he usually sent his sons ahead in the 
morning to open the store. Of this feature 
the bandits seemed well acquainted for their 
job was well “laid out” and quickly exe- 
cuted. 





Present Crime Wave in Detroit Causing 
Serious Apprehension 


Detroit, Mich., Sept. 25.—In spite of the 
fact that the new municipal police court, 
with its seven presiding judges of equal 
rank, have been unusually severe with ban- 
dits, sending more than 50 offenders up for 
long prison terms within the last month, 
the wave of holdups and robberies continues 
in Detroit. 

The Detroit Free Press, which is trying 
to arouse the authorities to some action that 
will check the present crime wave, which 
promises to be the worst in the city’s his- 
tory, has just published a table showing that 
there has been 782 holdups in Detroit since 
January 1, 1920, with a resulting aggregate 
This amount is holdups 
alone, but the real total, exclusive of autos 
stolen, is $1,344,229, 

The present crime wave is proving a puz- 
zle for the students of the situation, but one 
defect is pointed out in the -fact that only 
551 of the 1,756 patrolmen are on street 
duty. The balance are used in other lines 
of police work, including the auto traffic 
branch. 








Retail Merchants Bureau of Detroit Plans 
Campaign to Develop Early Christmas 
Shopping 


Detroit, Mich., Sept. 25.—Many retail 
jewelry firms here are included in the newly 
organized Retail Merchants’ Bureau, of the 
Detroit Board of Commerce, it was an- 
nounced by the board officials this month. 
Ninety-five per cent of the membership of 
the old retailers’ bureau have enrolled in 
the new bureau. 

Improvement of trade conditions of every 
kind in Detroit is the aim of the new re- 
tail merchants’ bureau as_ organized. 
Thirty-five branches of retail trade are em- 
braced in the bureau. They have been 
divided into 18 groups, including the 
jewelry group, each of which will be repre- 
sented on the board of directors by two 
members. From this board of 36 members, 
a small executive committee will be selected. 

With a view to working out a plan for 
an early Christmas shopping campaign, the 
following committee has already been ap- 
pointed: Percy K. Loud, treasurer of 
Wright Kay & Co.; Maurice A. Enggass 
of the Adolph Enggass Jewelry Co., Ran- 
dolph St.; Carr Whipple of Crowley-Milner 
Co., department store; Charles D. Koethen 
of the J. L. Hudson department store; 
Hugh McMinn of Newcomb-Endicott Co., 
and I. J. Andries of Kline’s garment store. 
All of the large department stores repre- 
sented on the committee have extensive 
jewelry departments. 

The committee is planning to award a 
prize of $250 for the best poster design em- 
phasizing the need of early Christmas 
shopping. 

Another committee has been appointed to 
work for and secure a better express serv- 
ice for the members. A course of sales- 
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manship in thé Detroit ‘public ‘schools ‘is’ 


urged as providing proper sales help in the 
stores. A war on shoplifters will also be 
made. 

Another ambitious plan of the new bu- 
reau will be to wage a constant campaign 
on irresponsible firms who open up in va- 
cant stores on temporary leases for special 
sales in which goods of questionable value 
are listed. Fly-by-night jewelry and auc- 
tion stores will be among the evils the 
bureau will seek to eliminate from the city’s 
trade. 

W. E. Wilkinson, who was secretary of 
the Wholesale Merchants’ Bureau of the 
Board of Commerce, has been named secre- 
tary of the new Retail Merchants’ Bureau, 
and will devote his whole time to the work. 








INTERESTING EXHIBITION 





International Institute Making Display at 
Baltimore, Md., of Jewels and Works 
of Art Made by Artisans and Peas- 
ants of Europe. 


BattimorE, Md., Sept. 25.—Rare gems, 
jewels and works of art of more than or- 
dinary interest are on display in the Pea- 
body Art Gallery here at the openmg of 
the first Homelands Exhibition under the 
auspices of the International Institute. 
The exhibition opened today and will con- 
tinue until Oct. 15. Jewelry and handi- 
craft art of the artisans and peasants of 
the new republic of Czecho-Slovakia, Po- 
land, Italy and Lithuania are on view. 
The Homelands Exhibition has especial 
interest at this time because of the fact 
that many of the rising generation have 
failed to follow vocations in the various 
arts associated with the jewelry trade. 

The Czecho-Slovak display, which is in 
charge of Mrs. Marie Cesky, is one of the 
most interesting and varied of the exhibi- 
tion. For centuries Bohemia has _ been 
known to Europe as the home of fine arti- 
sans and craftsmen, whether in the jewel- 
ry trade or the beautiful glass and china- 
ware with which these industrious and 
persevering people have become famous. 
The jewelry display includes many de- 
Signs in gold and silver. In the  set- 
jewelry work the glistening garnets pre- 
dominate. Every Czech, even though he 
may have left his homeland many years 
ag6,«remembers the beauty of the Bohe- 
mian garnet jewelry. 

Anyone acquainted with the history of 
Bohemia and Moravia fully appreciates the 
difficulties under which these people 
labored for years. Bohemia, as Czecho- 
Slovakia, certainly deserved her reward 
when she was the first republic born of 
the World War. In this country today 
many jewelers, watchmakers and artisans 
are natives or descendants of Bohemian 
stock. The exhibition includes beautiful 
Bohemian glassware, laces and embroider- 
ies. One of the most conspicuous exhibits 
is the coat-of-arms of the Czech republic, 
woven by a woman in Prague. 

The Polish exhibit includes many 
articles of ancient and modern Polish 
jewelry. The Scandinavian exhibits show 
a number of works of art in silver. Many 
Pieces of Scandinavian jewelry are shown 
and there are enameled spoons and filigree 


THE JEWELERS’ CIRCULAR 


and pierced jewelry.: A small--collection 
of Russian pieces is on display, including 
a . superb : 
enamel. The Russian collection is owned 
by Mrs. Benjamin Dobson, who was a 
resident of Petrograd for a number of 
years. 

It is believed that such an exhibition 
will stimulate interest in artistic crattman- 
ship and vocations allied with the jewelry 
trade. 





DARING ROBBERY 


Further Details of How Peter Schulla, Kan- 
sas City, Mo., Was Bound and Robbed 
of $20,000 Worth of Jewelry. 


Kansas City, Mo., Sept. 24~—Peter 
Shulla, proprietor of a jewelry store at 802 
Delaware St., was overpowered and bound 
by two men who robbed his safe of dia- 
monds, platinum and jewelry valued at 
about $20,000, about 8 o’clock last Mon- 
day morning. A brief telegraphic account 
of this robbery appeared in last week’s 
issue of THE JEWELERS’ CIRCULAR. 

Mr. Shulla’s story to the police goes back 
about three months. At that time, he states, 
a man visited his store to have a watch re- 
paired. He kept on coming on an average 
of once a week, first on the pretext of 
having his watch regulated and later to 
look at some diamonds which he said he 
wished to buy for his wife. After a num- 
ber of visits he asked Mr. Shulla to show 
him some of his best stones, saying that 
he wanted two perfectly matched about 
half or three-quarter carat each. The dia- 
monds Mr. Shulla showed him did not quite 
suit and he asked Mr. ShHulla to send east 
and get what he wanted. This Mr. Shulla 
did and when they arrived the customer, 
who gave the name of Frank Weiss, ap- 
peared satisfied and said he would bring 
his wife to decide which she preferred. 

A few days later the couple appeared and 
after a polite and prolonged discussion in 
which the wife held out for the three- 
quarter carat ring and the husband urged 
her to take the half carat diamonds in 
order to save money, they decided on the 
larger stones. They ordered them set in 
platinum in a mounting they selected, 
and the man paid Mr. Shulla $50 
from a large roll of bills. He said he was 
in a great hurry and asked if the ring 
could be finished in a few days. This was 
the first time he displayed haste, all of 
his previous visits having been leisurely 
and his manner indicating that there was 
no hurry. 

When Weiss, as he called himself, tele- 
phoned Thursday before the robbery and 





. was told the ring was ready he asked Mr. 


Shulla if he would come down a quarter 
before 8 o’clock the next morning as he 
was very busy and could not get away 
later in the day. He failed to appear but 
called up through the day and said he 
would be there at the same time Saturday 
morning. He did not come Saturday and 
again telephoned, asking Mr. Shulla to 
come down Sunday, as his wife was most 
anxious to get the ‘ring. Mr. Shulla re- 
fused to make an appointment for Sunday 
but promised to be down early Monday 
morning. He opened his store about 10 


ikon of gold~ overlaid with - 
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“minutes before-8 o'clock and “while un- 


unlocking his safe Weiss appeared. A féw 
minutes later another man entered the 
store, carrying a suitcase. 

When Mr. Shulla took the envelope con- 
taining the ring from the safe and was 
slipping the ring from the envelope to hand 
to Weiss the first man, who stood near 
the door, drew a revolver. Mr. Shulla 
thought it was a joke and smilingly asked 
what it was all about. Weiss grabbed the 
ring, put it into his pocket and drew a 
revolver, saying “This is no joke. We 
mean business.” 

The two men then forced Shulla into’ a 
room partitioned off from the shore, tied 
his hands and feet with rope taken from 
the suitcase, and made him stand with his 


. back to the store while they pulled every- 


thing from the safe. They hurriedly put 
what they wanted into the suitcase, threw 
the rest on the floor and after knocking 
Shulla down, disappeared through the front 
door which they had taken the precaution 
to close while they were in the store. Shulla 
was found by the negro porter of the 
building, who entered the store a. short 
time after the robbers disappearea. 

The ring the couple ordered is valued at 


That the robbery was carefully planned 
seems evident from the fact that on one 
occasion when Weiss visited the jewelry 
store he said his hands were greasy and 
asked if he might wash them. Mr, Shul- 
la took him to the rear room where he was 
forced when the two men covered him 
with their revolvers. 

Weiss is described by Shulla as about 
5 feet 11 inches in height and weighing 
about 175 pounds. He is light complex- 
ioned and rather pale with blue eyes and 
smooth shaven. His hair about the temples 
is slightly gray; although he appears to be 
only 30 or 35 years of age. He was always 
prosperous appearing and well dressed ex- 
cept the morning of the robbery when he 
wore an old suit. The woman. whom he 
introduced as his wife is small, blonde, and 
good looking and was well dressed. . 


DETROIT 

It is useless to deny that the step’ taken 
by Henry Ford in reducing the price on 
Ford machines to a pre-war basis: has af- 
fected every branch of trade in Detroit, but 
after careful survey of the jewelry indus- 
try here, it is safe to say that the new era 
of price reduction which is expected will 
benefit rather than hinder the trade. It is 
not felt that the new order of prices, that 
will soon manifest themselves in other 
branches of trade, will cause any marked 
reduction in the jewelry trade prices here. 
In fact, it is felt.that prices on jewelry, 
watches and didmonds will increase rather 
than decrease. The fact that Ford ma- 
chines have been reduced in price does not 
mean that wages will go down. Mr. Ford 
has announced they will remain at the same 
schedule. As Detroit considers the Ford 
industries a big part of its business life, 
this will mean that more men will be em- 
ployed, and that more money will be avail- 
able: for. spending upon diamonds, watches 
and- jewelry. » While prices: go ,down -on 
necessities, the local jewelers feel. that in- 
vestments in jewelry will increase. 
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Fifth Annual Tournament 








New England Jewelers’ Golf Association Holds Outing at Waumbek Hotel, 
Jefferson, N. H., Under Ideal Conditions 

















JEFFERSON, N. H., Sept. 27.—Fortunate 
jewelers from every corner of New Eng- 
land passed the week-end at Jefferson, N. 
H., in the lap of Old Starrking and before 
the White Mountains and their wonderful 
panorama. It was the fourth visit of the 
New England Jewelers’ Golf Association to 
the famous White Mountains and never be- 
fore have the conditions been so ideal. Fol- 
lowing a fortnight of rain that sent many 
of the Summer guests homeward there has 
been a period of perfect weather with clear 
skies and a view of mountain peaks un- 





P, H. STEVENS, SECRETARY OF THE NEW ENG- 
LAND JEWELERS’ GOLF ASSOCIATION. 


hampered by fog or clouds. The games on 
the links, Saturday. were played in a mid- 
Summer heat. The association and_ its 
guests had the beautiful Waumbek Hotel 
almost wholly to themselves and the man- 
agement did everything to make the stay 
of the jewelers a pleasant one. 

The New England Jewelers’ Golf Asso- 
ciation has as its guests all the retail jew- 
elers associations of New England, return- 
ing the compliment which the New Hamp- 
shire Retail Jewelers’ Association paid at 
Maplewood in 1917 and has continued since, 
in 1918 at Maplewood and last year at Jef- 
ferson, during which years the golf associa- 
tion was the guest. 

Ladies form a large as well as attractive 
part of the gathering and many of the 
amusements have been planned to give them 
a share in the fun and in the prizes. 

President Elmer E. Knight was on hand 
Saturday, Sept. 25, to greet the first comers 
and a large company was present for the 
first day of play. It was essentially a “golf 
party” and so most of the men shut their 
eyes to the numerous attractions of nature 
and stepped across the highway to the fine 
18-course golf links. A handicap tourna- 
ment was arranged to give every player a 


chance. The ladies were busy in a putting 
contest, bagatelle and “skiddering in the 
pan.” 

While golf was the chief topic of con- 
versation and the main avenue of recreation 
on the opening day, many of the company 
took advantage of the fine Sunday and the 
good roads to visit the famous mountain re- 
sorts. Several journeyed on to Crawfords, 
others to Lost River or to the summit of 
Mt. Prospect in Lancaster. There was no 
outlined program for the day but the op- 
portunities of touring a land famous for its 
beauty were many and quite generally ac- 
cepted. 

Monday saw the completion of the golf 
tournament and an improvement in play as 
the best men were left for the final rounds. 
A good gallery was present throughout the 
match, a fine view of the whole course be- 
ing obtainable from the verandas of the club 
house. 

In the evening came the final event on the 
three-days’ program, the banquet. President 
Knight presided at the banquet which was 
delightful although wholly informal. Danc- 
ing was enjoyed between the courses and 
until late in the evening. The feature of 
the evening was the presentation of prizes 
to the winners in the various contests held 
during the tournament. 

The officers of the New England associa- 
tion are E. E. Knight, president; Frederick 
H. Hollister, vice-president; Philip H. 
Stevens, secretary and W, A. Robinson, 
treasurer; Carl D. Smith, Albert H. Kohn, 
E. E. Franks, J. Parker Ford and Frank 
Berdine, governing board. 

The committees in charge of the affair 
were as follows: Reception—J. F. Kahl, 
D. E. Gordon, Samuel Freeman, George 
Lux, George M. Haschil, Harry J. Whit- 
comb, A. E. Garnsey, Arthur Mansur, 
George T. Springer, Carl D. Smith, Harris 
E. Pitcher, F. F. Stearns, Henry Arnold, 
Frank Berdine, Elmer E. Knight. Golf— 
Albert Kohn, Walter C. Harris, W. A. 
Robinson, John Beachan, E. E. Franks. La- 
dies’ Sports—F. R. Hollister, D. J. Sulli- 
van, E. F. Lilley, Mrs. Thomas Nally, Mrs. 
William Robinson. Entertainment—Thomas 
Nally, Edmund Kirby, Thomas Allsopp, 
Mrs. E. F. Lilley, Mrs. Harris E. Pitcher 
and Mrs. William C. Bryant. Hotel ar- 
rangements, Harris E, Pitcher. 

Those present to enjoy the outing were 
Mr. and Mrs. G. W. Strandberg, Provi- 
dence; Phillip Carbee and H. L. Judd, New 
Britain, Conn.; Mr. and Mrs. R. Blackinton 
and John Blackinton, North Attleboro, 
Mass.; G. L. Lux, Hartford, Conn.; Mr. 
and Mrs. Albert M. Kohn and Miss Con- 
stance Kohn, Hartford, Conn.; Mr. and 
Mrs. J. Maddocks, Manila, P. I.; Mr. and 
Mrs. T. J. Ashe, Mr. and Mrs. P. Breglio, 
Mr. and Mrs. Thomas Nally, H. B. Wil- 
liamson and P. A. Whalen, Springfield, 
Mass.; Mr. and Mrs. E. E. Franks and Mr. 
and Mrs. J. E. M’Court, Worcester, Mass; 
Mr. and Mrs. Charles Lovering, John A. 
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Lovering, Miss Harriett Knowles, Mr. and 
Mrs. E. E. Knight and Mr. and Mrs. Joseph 
Walsh, Reading, Mass; Mr. and Mrs. W. C. 
Harris and Mrs I. M. Chase, Boston; Mr. 
and Mrs. James McDonald, Mr. and Mrs. 
Walter Higgins and Mr. and Mrs. M. C. 
Bryant, Bangor, Me.; F. R. Hollister and 
R. C. Chapin, Providence, R: I.; Mr. Drum- 
mond, E. W. Owen and H. R. Page, Bos- 
ton; Mr. and Mrs. E. N. Slade and Phillip 
Slade, Providence; Mr. and Mrs. W. B. 
Ballou of North Attleboro, Mass.; Mr. and 
Mrs. H. Dumont, Greenfield, Mass.; Mr. 
and Mrs. W. H. Race, Meriden, Conn.; H. 
T. Eager and A. I. Banister, Marlboro, 
Mass.; Mr. and Mrs. C. F. Lawton, Boston; 
J. P. Kelleher, Boston; Mr. and Mrs. P. H. 
Stevens, Hartford, Conn.; Mrs. Sumner 
Wallace, Dr. and Mrs. F. L. Keay and Mr. 
and Mrs. P. H. Safford, Rochester, N. H.; 





J. FRED KAHL, CHAIRMAN OF THE RECEPTION 
COM MITTEE, 


J. D. Beacham, New York; Mr. and Mrs. 
C. S. Lawson, Sommersworth, N. H.; Mr. 
and Mrs. Harry J. Whitcomb, Lancaster; 
F. W Stark, Providence; W. L. Stone, Bos- 
ton; Mr. and Mrs. J. P. Ford, Providence; 
Mr. and Mrs. F. H. Chapman, Philadelphia; 
Mr. and Mrs. C. D. Smith and Miss J. M. 
Rowell, Boston, Miss A. J. Davis, Keene; 
E W. Kirby, Boston; Mr. and Mrs. H. E. 
Pitcher, Bellows Falls, Vt.; Mr. and Mrs. 
D. E. Gordon, Hillsboro, N. H.; Mr. and 
Mrs. H. C. Quimby, and Mr. and Mrs. F. 
B. Berdine, Portland, Me.; I. L. Lake, New 
York; A. P. Flint and W. J. Marshall, 
Waltham, Mass.; John L. Warner and H. 
R. Benedict, New York; A. G. Mansur, Bur- 
lington, Vt.; E. H. Smith, New York; J. A. 
Clem and H. D. Baker, Providence; Geo E. 
Shaw, Putnam, Conn; H. K. Sturdy, Jr., 
Attleboro, Mass.; Don H. Johnson, Boston; 
Lester Russell, New York; L. A. Lapomite 
and D. Dannemann, Berlin, N. H. Others 
came for a brief period or a day at the out- 
ing. 

On the links some fine matches were 
played, the handicap sweepstakes on Satur- 
day bringing out a big gallery. This was 
won by Lester Russell of New York with 
a score of 77 net, considered a good one for 
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FIRST FLIGHT OF MATCH PLAY 


(Opening Day) 
Division One- 
Thomas Nally defeated H. S. Dumont. 
J. L. Warner defeated E. Slade. 
F. H. Chapman defeated Lester Russell. 
Fred Stark defeated W. Race. 
Division Twe— 
M. S. Lawsen defeated Jack Beacham. 
J. A. Loring defeated Henry Eager. 





GEORGE F. LUX, ON RECEPTION COMMITTEE 


Dr. Keay defeated C. A. Loring. 

F. E. Franks defeated Parker Ford. 
Division Three-—— 

J. P. Kelleher defeated G. H. French. 

A. S. Banister defeated E. W. Owen. 

H. S. Benedict defeated W. B. Ballou. 
Division Four— * 

Elmer Knight defeated Mr. McDonald. 

Harold Page defeated P. H. Safford. 
Division Five— 

Don Johnson defeated Phil Stevens. 

R. A. Whalen defeated Carl Lawton. 

Rob Chapin defeated A. M. Kohn. 

Mr. Drummcend defeated Carl Smith. 
Division Six— 

J. Walsh defeated J. A. Clem. 

P. A. Breglio defeated G. E. Shaw. 

Mr. Williamson defeated Geo. Lux. 

E. H. H. Smith defeated Mr. Maddocks. 


The tournament prizes were awarded to 
the winners in the finals at the banquet, 
held this evening. 





The List of Prize Winners 

Jerrerson, N. H., Sept. 28.—At the ban- 
quet last night prizes were awarded to the 
following winners of the Golf Tournament. 

First division won by Fred Stark, design- 
er for Gorham Co., three up, two to go. 
Runner up, J. L. Warner, of Benedict & 
Warner, New York. 

Second division won by J. A. Loring, a 
guest of Elmer Knights, three up and two 
to go. Runner up Dr. Keay, a guest of 
R. H. Safford. 
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_ Third division won by H.-R. Benedict, of 
Benedict & Warner, New York, two up and 
one to go. Runner up, J. E. Kelleher, Bos- 
ton. 

' Fourth division won by Elmer Knights, 
president of association, one up. Runner 
up Walter Harris, of Harris & -Lawtoh; 
Boston. 


Fifth division won by’ R. H. Chapin, of 


Chapin & Hollister Co., Providence, three 
up and one to go. Runner up R. A. 
Whalen. 

Sixth and seventh division won by E. H. 
H. Smith, Milford. Runner up, Joseph 
Walth, a guest of Elmer Knights. 

Beaten four first division won by H. S.. 
Dumont, Meredith, four up three to go, 
runner up Lester Russell, New York. 

Beaten four second division won by 
Henry Eager, Marlboro, Mass., one up, 
runner up J. Parker Ford, Providence. 

Beaten four third division won by D. W. 
Stramburg, Boston, three up two to go, 
runner up G. H. French, Providence. 

Beaten four fourth division won by 
Thomas Ashe, guest of Thomas Nally, 
Springfield. runner up Arthur Manseu, 
Burlington, Vt. 

Beaten four fifth division won by Carl 
Lawton, Harris & Lawton, Boston, one up, 
runner up Albert M. Kohn, Hartford, Conn. 

Beaten four sixth division, won by George 
Lux, Hartford, Conn., by default, runner 
up J. A. Clem. 








DEATH OF JOSEPH F. EBERT 





Prominent Designer of New York and 
President of the Society of Jewelry 
Designers Passes Away After a 
Long Illness. 


Joseph F. Ebert, a well-known jewelry 
designer, 65 Nassau St. New York, and 
president of the Society of Jewelry Design- 
ers, died last Thursday morning at his 
home, 506 Amsterdam Ave., Manhattan. 
Mr. Ebert had been ailing for many months 
and in an effort to regain his health had 
gone to Saranac Lake, N. Y., for a long 
rest. He returned recently and about two 
weeks ago was taken seriously ill and con- 
fined to his home. He steadily grew worse 
and on Thursday finally succumbed to an 
illness which affected his lungs. On Fri- 
day, the body was sent by his wife to the 
home of his parents in Baltimore, Md., 
from which place he was buried on Mon- 
day. 

Joseph F. Ebert was born in Baltimore, 
Md., about 39 years ago. He came to New 
York some years ago and entered the em- 
ploy of William Scheer, manufacturing 
jeweler, 7 W. 45th St., Manhattan. He 
occupied the position of designer with the 
Scheer concern, and about three and a half 
years ago entered into business on his own 
account at 65 Nassau St. 

Mr. Ebert was well known in the trade 
and came into prominence about a year 
ago when he formed the Society of Jewelry 
Designers. He worked incessantly to or- 
ganize the designers and tried to create a 
more fraternal relationship between those 
in the profession and to elevate this calling 
to a higher standard. In organizing the 
society, Mr. Ebert encountered many diffi- 
culties and after surmounting these ob- 
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stacles, . finally .succeeded in. -bringing - to- 
gether most of the jewelry designers in the 
metropolis. The society will always re- 
main as a fitting memorial to Mr. Ebert’s 
memory. 

.The deceased is survived by a widow and 
his parents, ° 








“MUGGLEY CONVICTED 





Jury Returns Verdict of Guilty in 15 Min- 
utes Against Man Who Swindled J. B. 
Hudson & Son, Minneapolis, Minn. 


MINNEAPOLIS, Minn., Sept. 23.—It took a 
jury sitting in Judge Hale’s court just 15 
minutes today to convict H. H. Muggley 
charged with obtaining $5,400 worth of 
jewelry with a forged draft last January 
from J. B..Hudson & Son, retail jewelers, 
37. S. 7th St., this city. Muggley was cap- 
tured in Canada as the result of an article 
which appeared in THE JEWELERS’ CIRCULAR 
at the time the Hudson concern was 
swindled. 

Muggley, according to testimony, visited 
the Hudson store last January and asked 
to see diamonds. He became interested in 
a ring and a watch valued at $5,400. Mug- 
gley was able to convince clerks that he 
was a wealthy Californian and they ac- 
cepted a draft on a California bank as pay- 
ment for the jewelry. A week later the 
firm discovered the draft was worthless. It 
was then that search for Muggley began. 

Muggley was apprehended in Montreal, 
Can., last March through an article which 
appeared in THE JEWELERS’ CiRCULAR, de- 
scribing a swindle in which J. B. Hudson 
& Son of Minneapolis, Minn., lost jewelry 
worth $5,400. His arrest came about after 
a man claimed to be Muggley visited the 
jewelry store of Mappin & Webb and the 
close resemblance between this man and 
the one described in these columns who 
committed the Hudson theft aroused the 
suspicions of W. Talbut Payton, secretary 
and treasurer of the Canadian store. 

Detectives were notified and the day fol- 
lowing the man’s visit, Muggley was ar- 
rested in the Windsor Hotel on the ad- 
vices of Minneapolis police. At police 
headquarters Muggley was questioned and 
a search it is claimed revealed some of the 
jewels listed by the chief of police of Min- 
neapolis. 

When arraigned in Montreal, Muggley 
waived extradition and a few days later 
was on his way to this city to stand trial. 
Last May he was indicted on a charge of 
larceny and since that time had been await- 
ing trial. All of the jewelry has been 
recovered, 

Muggley will be sentenced today or to- 
morrow. 





J. M. Paul, jeweler and optician, Balti- 
more, Md., recently returned from an auto- 
mobile trip to New York and Atlantic City 
and has been devoting his time to making 
improvements in his store which he has en- 
larged. In addition he is putting a new 
window display pattern after some of the 
latest effects he saw in the metropolis. As 
soon as he gets through with these im- 
provements Mr. Paul will leave for a buy- 
ing trip and expects fo be in New York 
about Oct. 1. 
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BEWARE OF THIS MAN 





Jewelers Should Watch for Check Swindler 
Who Victimized Brooklyn, N. Y., 
Retailer. 

A clever check swindler operated in 
Brooklyn last week and on Friday claimed 
M. G. Peters, a retail jeweler of 543 Fulton 
St. that borough, as one of his victims. 
As a result of the swindle, Mr. Peters lost 

a diamond ring valued at $585. 

In relating the tale to a JEWELERS’ C1RCU- 
LAR reporter, Mr. Peters stated that on 
Friday about noon, a well dressed man ap- 
peared at his store and informed the jeweler 
that he wished to buy an engagement ring 
and asked to be shown one which was on 
display in the window. He looked it over 
and stated that he would return later, but 
before leaving asked the jeweler if he would 
take a certified check. The jeweler stated 
that he would not unless the man could es- 
tablish his identity and the man left. 

About 4 o’clock, the stranger returned 
and selected the ring and gave Mr. Peters 
a check drawn on the Pacific Bank, 28th 
St. and Madison Ave., New York branch, 
for the amount of $585, which was the pur- 
chase price of the ring. The check bore a 
certification mark and the signature of a 
man who was supposed to be one of the 
cashiers at the banking institution. Upon 
investigation later, it was found that the 
certification was fraudulent and the name 
of the cashier which appeared on the check 
was fictitious. 

Before leaving the store, the man stated 
that he was in the market for a wrist watch 
and described the sort of article which he 
wanted. As the jeweler did not have a 
watch of the sort the man desired, he in- 
formed him that he would get one and 
would call the man on the telephone. The 
man gave his name as Joseph W. Arronson, 
153 Bay 20th St., Brooklyn, and also gave 
a telephone number. In establishing his 
identity, the man also presented a card giv- 
ing the name of a label concern on W. 39th 
St. In one corner of this card, the man 
had his name written and claimed that his 
father was one of the partners of the con- 
cern, 

Shortly after the man left the jeweler 
became suspicious and called up the tele- 
phone number which the man had left and 
found then that no party of the name re- 
sided at the place, and, upon further in- 
vestigation, discovered that the cashier's 
name which appeared on the back of the 
check was false. On Saturday, Mr. Peters 
was told that the same man had succeeded 
in victimizing a number of other concerns 
in Brooklyn as well as some well-known 
houses in New York. 

The man is described as 5 feet 6 inches 
tall, weighing about 160 pounds; he has 
dark eyes and over the pupil of his left 
eye there appears a small white spot. Hes 
wore shell rimmed glasses, has a Roman 
type nose, good teeth and well shaped 
mouth. He is also described as having a 
full face, pleasing expression and all dur- 
ing the transaction with the jeweler spoke 
in a low tone of voice. He wore a suit of 
black and white mixture and a brown 
Fedora hat. On one of his fingers the man 
also’ wore a black opal ring mounted in a 
heavy dark green gold setting. 
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O. J. Weiss, who was engaged in the 
retail jewelry business at Wautoma, Wis., 
for many years, has disposed of his store 
to Myers & Co. of Wisconsin Rapids 
(formerly Grand Rapids), Wis. The busi- 
ness will be continued under the manage- 
ment of N. C. Myers, assisted by Frank 
Jones. 

Harry Amidon, of Amidon Bros., jewel- 
ers, Hartford, Wis., won the initial tourna- 
ment of the new season of the Kissel City 
Gun Club recently. W. E. Smith, also a 
Hartford jeweler, was awarded second place. 
Mr. Omidon took up trapshooting only last 
Spring, so that his record is considered es- 
pecially notable. 

August Manecke of Merrill, Wis., has re- 
cpened for business in his new store at 400 
W. Main St. in that city. An entirely new 
equipment of furniture and fixtures has been 
installed and two large plate glass show 
windcws provided. The store is regarded 
as one of the handsomest in the northern 
part of Wisconsin. 

The Bunde & Upmeyer Co., 101-105 
Grand Ave., Plankinton Arcade, this city, 
is represented by a team in the new Arcade 
Home Bowling League, consisting of 16 
teams sponsored by as many prominent 
business houses of the city. The jewelry 
company has been backing baseball, basket- 
ball, football and bowling teams in season 
for several years with excellent results in 
the direction of store publicity and adver- 
tising. 

Clyde W. Olney, jeweler and optometrist, 
6215 Greenfield Ave., West Allis, Wis., sus- 
tained a serious injury in a peculiar man- 
ner last week. While at dinner, Mr. Olney 
took his little son on his lap and when iis 
attention was diverted for a moment, the 
baby picked up a knife and jabbed the 
point just above Mr. Olney’s right eye. The 
gash was sewed up and no permanent effects 
are expected, the knife-blade having -nissed 
the eyeball by fractions of an inch. 

Gustave Keller, head of K. F. Keller & 
Sons, 814 College Ave., Appleton, Wis., and 
widely known in the State and national as- 
sociations of retail jewelers, has been se- 
lected as chairman of the Membership 
Forum, one of the principal divisions of 
the Appleton Chamber of Commerce, re- 
cently reorganized on a much broader scope 
than heretofore. Mr. Keller’s appointment 
carries wide responsibilities, the Member- 
ship Forum being designed as the “melting 
pot” of ideas and the means of kindling en- 
thusiasm among the entire body of members, 
which is brought together only in this man- 
ner. Mr. Keller has the appointment of 
three committees, namely, entertainment, at- 
tendance and acquaintanceship. 

The Retail Division of the Milwaukee As- 
sociation of Commerce, membership in 
which includes most of the retail jewelers 
in this city, has issued a permanent sched- 
ule for Retail Credit Bureau Service, fol- 
lowing action taken recently to place the 
Bureau on a business basis and instituting 
a metered service charge. Hereafter 50 
credit reports will be issued for each mem- 
bership held by any individual firm, the 
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membe-ships costing $25 a year Calls in 
excess of the 50 will be charged for at the 
rate of 30 cents each. However, each mem- 
ber will hereafter be allowed a credit of 
15 cents for each report furnished upon re- 
quest by the Bureau. Members have been 
contributing this information up to this 
time. 

L. R. Moore, Sparta, Wis., whose jewelry 
store building was wrecked on Sept. 15 by 
the collapse of the wall of a three-story 
mercantile building adjoining, has resumed 
business in the Teasdale buiiding, on W 
Main St. Most of his stcck was saved. 
Warning of the crash was given at 3.30 
p. M., and Mr. Moore immediately gathered 
up his stock and removed it to the safe. 
When this was filled, the bulkier articles 
were taken to other places for safekeeping. 
The collapse came shortly before 5 o’ciock, 
just as Mr. Moore had left the store «n a 
salvage trip. Customers and clerks also 
were out of the building and no one was 
injured. The store fixtures and some of 
the stock were buried under tons of debris 
but considerable has been recovered. 

Waldo Stone, 21 years old, of Beloit, Wis., 
who was arrested with Nick Lewis, aged 17, 
of Chicago, following a burglary at the 
quarters of the M. Deutsch Jewelry Co., 
wholesale jewelry and repairs for the trade, 
in the Manhattan building, 133 Second St., 
was saved from a prison sentence on the 
fact that his past record was a medel one. 
Lewis was placed on probation for three 
years when arraigned in police court, Sept. 
7, while Stone was bound over on a charge 
of burglary. When his case was called 
Sept. 22, pleas were made by letter and in 
person by the mayor, chief of police and 
influential business men of Beloit, who said 
the youth had heretofore been an upright 
and law-abiding citizen. Judge A. C. 
Backus then placed him on probation for 
five years. The Deutsch burglary occurred 
on Aug. 29. Goods valued at $800 were 
taken, but practically all of the loot was 
recovered from the persons of Stone and 
Lewis. They were arrested on a downtown 
street corner on the day following the rob- 
bery. 

Following the unfavorable experience 
growing out of the recent Elks’ Round-Up 
and Carnival Supreme, when a parade every 
afternoon for six days had a serious effect 
upon retail trade in the downtown section 
of Milwaukee, steps have been taken by the 
City Public Affairs Committee of the Mil- 
waukee Association of Commerce to bar all 
parades, save patriotic demonstrations, from 
Grand Ave. and Wisconsin St., the princi- 
pal thoroughfares of the city. So many 
complaints came from retail merchants that 
an investigation was ordered. Far from 
bringing them any business, merchants said 
that parades kept crowds away from stores 
and led thousands of clerks to be idle for 
long periods. Professional and office men 
along the two main streets also complained 
that the processions broke up the day’s work 
and kept clerks and stenographers at the 
office windows instead of at their desks. 
It is now proposed to divert processions to 
Wells and Oneida Sts., which parallel Grand 
Ave. and Wisconsin St. on the west and 
east sides of Milwaukee, and to limit down- 
town parades to as few as possible. 
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JADE, OPAL, AMETHYST, LAPIS 
LAZULIL, ROSE QUARTZ, TOPAZ, 
CRYSTAL, AGATE, ete. 


NECKLACES 





BUY FROM THE CUTTERS 





American Gem & Pearl Company 


6 West 48th Street, NEW YORK 


LONDON 
26 Holborn Viaduct 


PARIS 
44 Rue Lafayette 





FROM MINES TO MARKET 
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; Lucian M. Zell 


Cutter of Gems 
From the Rough 


= EMERALDS 
SAPPHIRES 
AQUAMARINES 


STAR STONES 
BLACK OPALS, ETC. 


522 Fifth Avenue 
New York City 


Fine Kandy Garnets 


, 

i Calibre French cut for bracelets 
( 

' 

( 

( 





Star Sapphires 


| 
| 
| 
Matched sets for cuff links : 


Fine Individual Stones 





F. W. Howell 
( 3 Maiden Lane, New York City 


ee 


Attention — Manufacturers! 


Onyx Ring Stones Furnished for any 
Size Diamond, 


Black Onyx, Coral and Amber. 


Onyx Beads—Cameos 
The DOUBRAVA CO., 61 Maiden Lane, N.Y. 





UNQUESTIONABLY — the 


finest scientifically produced 
pearls in the world. 


FRANK C. OSMERS 


15-17 West 44th St., New York, N. Y. 
Telephone Vanderbilt 2324 


Venus 


PEARL 
NECKLACES 








Diamonds Cut 


eum and RE-CUT aaa 


JACK BLAUWEISS | cortSios 


Room 1101 71 Nassau St., New York 
Employed for 10 years by Stern Bros. & Co. 


THE BUYERS’ DIRECTORY 
Price $1.00 
The Jewelers’ Circular, 11 John St., New York 























A. S. HIRSHBERG 


Importer and Cutter of 


DIAMONDS 


170 Broadway, New York 


2 Tulpstraat, Amsterdam 


373 Washington St., Boston 
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The Gorham Mfg. Co. is erecting an addi- 
tion to a one-story build on Earl St. 

Sylvester K. M. Robertson has been ap- 
pointed clerk of the Rhode Island State 
Shellfish Commission. 

Mr. and Mrs. Howard D. Wilcox and 
family returned last week from a six weeks’ 
stay at Jackson, N. H. 

B. R. Leonhard has resigned as manager 
of the clock department at Fosters, and has 
removed to Los Angeles. 

Mr. and Mrs. Alfred K. Potter and fam- 
ily, who spent the Summer at Chatham, 
Mass., are hack in town. 

Edwin E. Bullard, with the Rueckert Mfg. 
Co., who has been ill for several weeks, is 
reported as convalescing. 

The Freeman-Daughaday Co. of Chart- 
ley, Mass., has established a branch factory 
at 85 Sprague St., this city. 

Mr. and Mrs. Harald W. Ostby and fam- 
ily have returned from their camp, Mat-a- 
Mek Preserve, Owl’s Head, N. Y. 

Linden & Co., jewelers’ tool makers and 
machinists, have removed from 116 Chestnut 
St. to larger quarters at 891 Broad St. 

William S. Stone of the Gorham Mfg. 
Co. and family have closed their Summer 
home in Bristol and are back in town. . 

Mr. and Mrs. R. Foster Reynolds and 
family, who have spent the Summer at But- 
tonwoods, have returned to town for the 
Winter. 

Mr. and Mrs. James O. Otis and family 
have returned from a short stay at Sakon- 
net, R. I., following a month’s stay at Sugar 
Hill, N. H. 

Ellis W. MacAllister, vice-president of 
the Irons & Russell Co., has just returned 
from a fishing trip with his wife in north- 
ern Maine and Canada. 

Eugene W. Hough returned last week on 
the Adriatic after spending the Summer 
abroad. During his stay he was entertained 
by several Rotary clubs. 

H, J. Astle Co. has installed a large Bo- 
land exhaust and dust collecting system in 
the manufacturing plant of Wightman & 
Hough Co., 7 Beverly St. 

Harry L. Markham has given a mort- 
gage for $6,000 to K. V. Rowell on the foot 
and hand presses and other tools and ma- 
chinery at 21 Congress Ave. 

T. W. Lind Co. has been making extensive 
interior improvements at its plant, corner 
of Eddy and Friendship Sts., the offices hav- 
ing received especial attention. 

Several Boland polishing, dust collection 
and other systems have been shipped to the 
Dennison Watch Case Co. in England by 
H. J. Astle & Co. of this city. 

William Loeb & Co., 150 Chestnut St., 
has purchased the business of the Ideal Ring 
Co, 4 Tower St., and will continue the 
Production of the latter’s line of rings. 

The will of the late Col. Harry Cutler 
was proved in the Municipal Court on Tues- 
day and Dr. William F. Flanagan was ap- 
Pointed executor under bond of $170,000. 
Mr. and Mrs. Raymond E. Ostby have 
closed their Summer home at Bristol and 
are spending a few weeks in Manchester, 
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Vt., after which they will be at their town 
house. 

Mr. and Mrs. Calvin Dean and Mr. and 
Mrs. William H. Hanaford have returned 
from an automobile trip through New York 
State, the Mohawk Trail and the White 
Mountains. 

The Paris Ring Co., 415 Richmond St., 
has discontinued business and sold its en- 
tire shop and equipment to the Silverman 
Mfg. Co., who will continue the business at 
the same place. 

Mrs. Hattie B. Fletcher, wife of former 
Mayor Henry Fletcher of the Burrows- 
Fletcher Co., was elected vice chairman of 
the Republican city committee at a meet- 
ing held Tuesday evening. 

George N. Messinger, 107 Westminster 
St., has taken the distributing agency for 
Rhode Island and eastern Massachusetts for 
the “Unisteel” piercing saws, made by the 
Universal Steel Products Co. San 
Francisco. 

Colitz’s Hub Loan Co. which was 
burned out by a fire in the Kinyon Block, 
Pawtucket, on Sept. 8, has opened a new 
store in Times Square, that city, and is con- 
ducting a fire sale of its entire stock of 
jewelry, etc. 

George S. Baker was reelected president 
of the Anawan Club at the annual meeting 
Wednesday evening, William A. Schofield 
was elected vice-president and both of them 
with Edward B. Hough were elected mem- 
bers of the Board of Directors. 

Fire in a waste paper barrel in the manu- 
facturing jewelry establishnient of ithe 
Chusmir & Goldenberg Mfg. Co. early Tues- 
day afternoon caused slight damage. The 
department was called by an alarm but ex- 
tinguished the flames with chemicals. 

The retail jewelry store at Fosters, cor- 
ner of Weybosset and Dorrance Sts, was 
broken into last week, entrance being gained 
through a skylight in the roof. Five clocks 
and leather cases valued at $35 and several 
watches were stolen, the entire value being 
about $200. 

A trade mark registration has been 
granted by the United States Patent Office 
to Monroe Block & Co., of this city, for 
pearls. The mark consists of a decorative 
circle enclosing the bust of a woman with 
a string of pearls around her neck, and the 
words “De Romance.” 

George H. Holmes, treasurer of George 
H. Holmes Co., 33d degree Deputy for 
Rhode Island, has been attending the annual 
session of the Supreme Council of the An- 
cient Accepted Scottish Rite, Northern Ma- 
sonic Jurisdiction of the United States of 
America, held at Chicago. 

Barton A. Ballou, of B. A. Ballou & Co., 
Inc., has offered to donate to the city for 
park purposes a tract of land owned by 
him at 60 Congdon St., stipulating that it 
shall be added to Prospect Terrace, which 
it adjoins. The offer has been referred to 
the City Council for acceptance. 

Frederick L. King, for the past 18 years 
in the toolmaking department of the Ostby 
& Barton Co., died Wednesday in his 53rd 
vear. He was previously associated with 
George W. Dover and also conducted a 
jewelers’ tool making business for himself. 
He learned his trade with his father-in-law, 
the late Cyrillus E. Goff. 
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Manton N. Coombs of this city, who was 
nominated last year to receive the honorary 
33rd degree in Masonry, was confirmed in 
that degree at Chicago on Wednesday eve- 
ning at the annual session of the Supreme 
Council of the Ancient Accepted Scottish 
Rite, Northern Masonic Jurisdiction of the 
United States of America. 

At the 61st annual conclave of Calvary 
Commandery, No. 13, Knights Templar, 
held Tuesday evening, Adelbert E. Place 
was elected Senior Warden; Joseph Baker, 
Jr., recorder; Arthur I. Harvey, sword 
bearer; George H. Grant, member of the 
Commandery Committee; George H. Wild 
and Frederick H. Wild, guards. 

Frederick D. Carr presided at the 41st 
General Court of the Rhode Island Society 
of Colonial Wars at the Rhode Island Coun- 
try Club on Thursday. Among those pres- 
ent at the dinner were Frederick A. Ballou, 
Henry Wolcott, Horace M. Peck, Frederick 
B. Thurber, William A. Viall, George H. 
Grant, Arthur L. Young, Rogers G. Young, 
Henry G. Thresher. 

Miss Gladys Barker, who for many years 
has been in charge of the clock department 
of the Inlaid Co. and who severed her con- 
nections with the firm last week, was 
honored at a party given as a farewell Fri- 
day evening. A string of pearls was pre- 
sented by Miss May Smith, who spoke 
briefly, after which Miss Barker received 
the good wishes of her friends. 

The regular quarterly dividend of one 
and three-fourths per cent on the 7 per 
cent preferred cumulative voting stock of 
the Gorham Mfg. Co. has been declared 
payable on and after Oct. 1, to stockholders 
of record of Sept. 25. The regular quarterly 
dividend of one and one-half per cent 
has been declared on such of the 6 
per cent preferred stock that has not been 
exchangd for the new stock. 

Extensive alterations and improvements 
are being made at Fosters, corner Weybos- 
set, Dorrance and Middle Sts., by which 
more than a third additional floor space will 
be gained. One of the greatest changes will 
be in the watch and clock department, which 
will be shifted to the opposite end of the 
store from its present location and a re- 
pairing shop to accommodate about a score 
of workmen is being arranged. 

Among the jewelry buyers reported in 
this city and vicinity recently were the fol- 
lowing: E. E. Pfersich of A. L. Pfersich & 
Co., Philadelphia; J. K. Crawford and H. 
Rosendale of Kaufman & Baer Co., Pitts- 
burgh; E. J. Marcoullier of W. T. Grant & 
Co., New York city; Charles E. Erwin of 
Havana, Cuba; Messrs. Dennis and Bennett 
of T. Eaton Co., Ltd., Toronto, Ont.; Ben 
Lewenthal of Fred and Ben Lewenthal & 
Co., New York city; Joe Hammerschmidt 
cf Joe Hammerschmidt & Co., Philadel- 
phia; Louis Greenberg of New York city. 








The E. H. Kortkamp Jewelry Co., St. 
Louis, Mo., was visited by a sneak thief 
recently who stole a platinum ring set 
with a diamond valued at $875. The thief 
is described as about 28 years old, stand- 
ing 5 ft. 10 in., weighing about 165 Ibs. 
He has a dark complexion, smooth face, 
straight nose and walks in an erect posi- 
tion. 

















104 THE JEWELERS’ CIRCULAR September 29, 1999, 


—$—___ 











yep 
we 


(co S| 
SS 7 = 
CXL 
a WS B29)\(D 












|] OUR opportunity for increasing 
| your Ring sales for the coming 
Christmas is on the way to you 
right now. 






















It may be at your door today or 
tomorrow. You know how it is with opportun- 
ity; the man who is at the door to meet it when 
it comes, gets it, and the benefit of it, but it never 
breaks in the door. 












The opportunity is a W. W. W. Salesman. 


His trunk contains prestige and popular repu- 
tation; there is a good margin of profit for you in 
W. W. W. GUARANTEED RINGS. There are 
increased sales and general improvement in 
your business in the W. W. W. proposition. 








Remember, not merely good Rings—but a 
Service! 


WHITE. WILE & WARNER 


Makers of nationally advertised rings in which the stones do stay 
BUFFALO, N.Y. 





















September 29, 1920. 





J. E. Stephens, Rumford, Falls, Me., was 
a visitor in Boston last week, He is tour- 
ing the State in his automobile, _ 

H. E. Alsterlund & Co., 36 Bromfield St., 
have moved to larger and more modern 
premises at 27 School St., rooms 217-18. 
The company was in its former premises 
five years. 

_ E. McCourt, of the New England 
Watch & Jewelry Co., journeyed to Jef- 
ferson, N. H., to attend the jewelers’ golf 
tournament and afterwards toured the State 
on business and pleasure combined. He 
also visited Maine. 

K. S. Carlstrom, 47 Main St., Watertown, 
is planning to set up a wireless time service 
from Arlington for the benefit of customers 
and others. He was for 20 years in Wal- 
tham, and has worked for the Waltham 
Watch Co., the E. Howard Co., South 
Bend, Elgin and other concerns. 

George Porrell, formerly on the road for 
Thomas Long Co., is now with S. B. Kan- 
tor, diamond importer, Winter St. Frank 
Davidson, treasurer of the company, and 
his son, Frank, are visiting the dozen 
branch stores in the various New England 
States. Warren Barry, watchmaker, has 
left the company to enter the employ of 
John Kingsley, City Hall Ave. 

A Better Business Bureau has just been 
organized in Boston, Mass. Others have 
recently been installed in Dallas and Tulsa. 
All. told, 26 cities are now operating bu- 
reaus of this character, thanks to the pro- 
motion work of the Associated Advertis- 
ing Clubs of the World. In every such 
city, the funds are supplied by local busi- 
ness men, individual stores paying varying 
sums in the several cities up to $2,000 a 
year each. And in one Ohio city, the head 
of a large retail business stated that his 
store would gladly support the bureau with- 
out other help, if this became necessary— 
and in that city, the annual budget of the 
Better Business Bureau is $15,000. 

As noted fully last week James _ J. 
O’Grady, who has been for many years 
assistant manager of the Chicago office 
of the Waltham Watch Co., has been 
appointed an assistant treasurer of the 
company. His office will be in future at 
Waltham where he will have general charge 
of all accounting departments. This is a 
well deserved promotion to a man who has 
been long in the employ of the company 
and to a position for which Mr. O’Grady’s 
training makes him admirably well fitted. 
Wendell Taylor, formerly assistant to the 
factory sales manager, Mr. Day, at Wal- 
tham, will go to Chicago as assistant to 
Mr. Curley and Mr. Taylor’s place will be 
filled by Wm. Murphy of the Waltham sales 
force. 

Mrs. H. Arnold was seriously injured in 
an automobile accident four miles outside 
Geneva, Sept. 21. The car, which she was 
driving, accompanied by Mr. Arnold and 
Mr. and Mrs. Purdy, skidded and over- 
turned. While the other occupants es- 
caped with only a severe shaking and shock, 
Mrs. Arnold was pinned beneath the car. 
She suffered severe internal injury, includ- 
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ing several broken ribs, and she also suf- 
fered concussion of the brain. She was 
removed to a doctor’s office and later an 
X-ray examination was made to determine 
the exact nature of her injuries. She was 
unconscious for 24 hours. She has since 
been removed to a hospital for treatment. 
The party was touring various States in 
Mr. Arnold’s car. Latest reports state that 
Mrs. Arnold is recovering slowly from the 
result of the accident, 








Hartford, Conn. 





Colonel Clayton H. Case of C. H. Case 
& Co., retail jewelers, 847 Main St., left 
last week for Martha’s Vineyard, Mass., 
where he will remain for a short rest. 

William G. Coxeter, a manufacturing 
jeweler, 902 Main St., and Mrs. Coxeter 
have returned to their. home on Fairfield 
Ave. after closing their Summer home at 
Indian Neck, Branford. Conn. 

Foster E. Harvey, of Harvey & Lewis 
Co., opticians and watch repairers, 865 Main 
St., and Mrs. Harvey have returned to their 
North Oxford St. home after spending the 
season at their Summer residence in Madi- 
son, Conn. 

John Olson, for several years with the 
Sessions Clock Co., Forestville, Conn., was 
found dead in bed at his home recently. 
The cause of death is thought to have been 
heart disease. The funeral was held from 
his late home, burial taking place in Bris- 
tol, Conn. 

A certificate of incorporation has been 
filed with the Secretary of State in this 
city by Harvey & Lewis Co. opticians, 
Hartford, New MHaven and Springfield, 
Mass., for the starting of an optical and 
jewelry establishment in New Britain, Conn. 

Frederick Newman, optometrist, formerly 
at 8 State St., and brother of Samuel New- 
man, of S. Newman & Co., retail jewelers, 
216 Trumbull St. has opened new offices 
in the Sage, Allen building, 902 Main St. 
where he has much larger quarters for his 
increasing business. 

At the monthly ‘meeting of the First 
Company, Governor’s Foot Guard, Vet- 
erans’ Corps., last week,’ Monday evening, 
among the nominations made for election 
next month was that of Merton W. Bassett 
of the M. W. Bassett Co., retail jewelers, 
1007 Main St., to be fourth lieutenant of 
the organization. 

Papers filed with the Secretary of State 
in this city indicate that the Sterling Art 
Lamp Co., Meriden, Conn., has been or- 
ganized. The officers are the following: 
President, Alphonse L. Rainard; vice-presi- 
dent, George M. Hull; treasurer, George 
J. Lacourciere; assistant treasurer, Joseph 
Greenbacher, and secretary, Burton B. An- 
derson, 

The retail jewelry stores which adhered 
to the Summer schedule of remaining open 
on Saturday afternoon and closing on Mon- 
days have resumed the Winter plan. The 
system worked out for the first time during 
the months of July, August and a part of 
September this year is regarded as a suc- 
cess and the retail merchants report good 
sales and that it was a convenience to the 
public and the employes. 


CIRCULAR 


Rochester, N. Y. 





Roy Present leaves for a western trip 
next week. Salesmen of the Present 
Jewelry Co. are ‘away with the exception 
of James J. Ernisse, who is attending to the 
local trade. 

Milton Stone, brother of H. B. Stone, is 
here from Carbondale, Pa. He has entered 
the Optometry School course in Mechanics’ 
Institute. A. Weinberg and H. B. Stone 
leave here next week to call on the trade. 

The Kohl & Dobbertin Co. having dis- 
solved partnership Sept. 17, Oscar E. Kohl 
will continue to conduct a manufacturing 
jewelry business as before, and at the same 
address, 526-7 Chamber of Commerce build- 
ing. 

William Levinson of M. Rosenbloom & 
Co.,. will be away on a western business 
trip for two weeks. He received news from 
Morris Rosenbloom, who is now in Paris. 
The latter tells of a strenuous time in Ger- 
many and expects to return home about 
Oct.1. 

The recent cable of the Diamond Syndi- 
cate to THE JEWELERS’ CIRCULAR is favor- 
ably commented on here among the jewel- 
ers. The retail trade has been approached 
by new men in the field with goods which 
they claimed to be offered at reduced quo- 
tations, but as two retailers said the goods 
were attractive but grade for grade prices 
remained about the same as before. 








Harrisburg, Pa. 





Mrs. Mary B. Diener, mother of P. G. 
Diener, of this city, died Tuesday morning 
in her home at Hamburg, Berks County. 
Mrs. Diener was a life-long resident of 
Berks County. She is survived by her 
three sons, P. G. Diener of, this city, and 
H. J. and Irwin O. Diener of Hamburg; 
two daughters, Miss I. O. Diener of Read- 
ing and Mrs. S. K. Hoffman of Hamburg. 

Letters of incorporation have been taken 
out by the Jewel Shop, a new jewelry store 
at 42 N. 3rd St., which opened last Mon- 
day. One of the incorporators and secre- 
tary of the organization is Elmer Powell, 
who will also be manager of the new store. 
Mr. Powell has had 28 years of active as- 
sociation with the jewelry business and it 
was on account of his wide experience that 
he was selected for the position of manager. 

Displaying plenty of nerve, burglars re- 
cently entered the Liberty Jewelry Store in 
the heart of the central city of Scranton 
and stole jewelry valued at $3,000. Four 
patrolmen were on duty within a block of 
store at the time. The burglars brought 
up a ladder, climbed up about ten feet and 
went over a transom. Watches, rings and 
silverware were taken, while diamonds 
valued at $50,000 were left untouched in a 
safe. It is thought that the burglars were 
scared away by passersby before their main 
work was -accomplished. 





The store of the Reddy Jewelry Co., 
Medford, Ore., was burglarized one night 
recently by a thief who in gaining entrance 
cut a screen from one of the windows and 
climbed through’a window. The thief took 
11 watches and nine wedding rings. 
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AUCTION NOTICE 


Frank Walker, Auctioneer, will sell, be- 
ginning Tuesday, October 12th, 1920, at 
10:30 A. M., at the spacious salesrooms 
building, 610 Broadway, Brooklyn, foot of 
Lorimer “L” Station, and continuing the 
following days until sold, three large 
stocks of Mounted and Unmounted Plati- 
num and Gold Jewelry, Platinum Mount- 
ings of every description, 14 and 10 Kt. 
Gold Jewelry, suitable for wholesalers and 
prominent retail jewelers. 


Valuation $285,000 


The following being the wholesale and manu- 
factured stocks of 


H. A. Kirby, Providence, R. I. 


deceased, and who was known to manufacture 
the highest class jewelry throughout the United 
States. -Also the entire stock of 


ROBERT B. STEELE 


liquidating, formerly 72 Spring St., New York 
City, manufacturer of high-class platinum and 
Diamond jewelry, and platinum mountings for 
the most elite trade, and the wholesale stock of 


ALBERT OPPENHEIMER 


from 37 Maiden Lane, New York City. 

The above consists of a large and elegant line 
of gold, platinum and Diamond Jewelry of every 
description. 





Same will be offered for inspection, beginning, 
Monday, October 11th, at the above mentioned 
premises from 10 A. M. until 4:30 P. M. An un- 
usual opportunity to purchasers of up-to-date 
jewelry at absolute public auction sale. 


Brooklyn Purchasing 


Syndicate 


FRANK WALKER, Auctioneer 
Phone Stagg 1757 
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JUST ISSUED 


The Jewelers’ Circular 


Buyers’ Directory 


of the 
Manufacturers, Importers and Jobbers 


in the 


Jewelry and Kindred Trades 


PRICE ONE DOLLAR 


Copyright, 1920, by 


The Jewelers’ Circular Puk. Co. 


11 John Street, New York 














Offices and Salesrooms 


Times Square Section 


Romax Building 


In Course of Construction 


245 West 47th Street 
Immediate Possession 


JOHN H. SCHEIER 


25 West 42nd St. Phone 9690, 9691 Vand. 
Ideal for Jewelry Trade 














Gold—Silver FAQ DINGS 


Platinum 





PIERCED RINGS FOR MANUFACTURERS 
Stamping for the Trade 


New York Jewelry Finding Co. 


57 Chrystie St. 


New York 















































This is Dan I. Murray 


whose word is his bond. The most celebrated 
jewelry auctioneer in the world. Twenty 
years without a failure. I guarantee 25% to 
30% profit on sale for myself or men, to reduce 
stock or sell you out complete. Terms, share 
of profits or commission. 

3 Maiden Lane 


Dan. I. Murray °* Ne‘You 
411 Race St., Cincinnati, Ohio 
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friends in 


R. M. Brown, Morgantown, 
called on his Pittsburgh 
trade last week. 

Carl Hess who was recently operated on 
successfully for appendicitis, is again back 
at his store. ; 

Stewart & Co., 5th Ave., are conducting a 
closing out sale, the intention being to 
give up the present lease. 

Helfer Bros., Penn Ave., have made con- 
siderable improvements to their establish- 
ment, which will help them expedite busi- 
ness. 

Dissolution of the firm of Gruber & 
Unger, 974 Liberty Ave., has been an- 
nounced, Max Unger buying out the 
interest of his partner. He will conduct 
the business under his own name. 

M. N. Shapiro, who was in business at 
3421 Butler St., and recently took posses- 
sion of the structure at 3415 on the same 
street, has installed new fixtures and gen- 
erally improved the establishment into 
which he has moved. 

Some raised bills are in circulation here 
and particularly Federal bank nctes with 
Washingtcn’s picture on them. These have 
been raised by cutting the end off the bills 
and contriving them into 10 and 20’s. By 
the use of this process on $1 and $2 bills, 
become 10 and 20's, while the swindlers 
send the mutilated good $10 and $20 bills 
to Washington to be redeemed. As a usual 
thing the bills are offered sandwiched be- 
tween other good bills, so the trick will 
not be noticed. A large number of them 
have been detected here. Jewelers every- 
where are cautioned to be on their guard. 


The inauguration of the class in retail, 


credits under the auspices of the Retail 
Credit Men’s Association took place at 
noon last Monday and the class will hold 
its first session tonight (Wednesday). The 
retail credit class, which is a part of the 
Pittsburgh Chapter of the National In- 
stitute of Credit, a wholesale association, 
was organized last year and was the cnly 
one of its kind in the world, having about 
60 members. There is a disposition on the 
part of merchants generally to look into 
credits more closely and to have persons 
identified with their concerns, understand 
every phase of the credit situation. 

At the annual meeting of the Pittsburgh 
Association of Credit Men, held last week 
Thomas K. Cree was re-elected president, 
J. M. McComb, first vice-president; A. D. 
Sallee, second vice-president, and Cyrus 
Lewis, treasurer. The association, through 
‘its president, served notice that the organi- 
zation did not intend to give quarter to 
any merchant who fails fraudulently. The 
association has a prosecution bureau as 
well as an exchange credit bureau for the 
exchange of credit information and is par- 
ticularly after the fraudulent debtors. It 
has a fund for this purpose. The associa- 
tion has 1056 members of which number 
perhaps 25 are jewelry concerns. The 
association has cash assets of over $25,- 
000 and carried $8,101 to its asset column 
the last year. 

Daylight saving here for the present year 
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ended at 2 o’clock last Sunday morning, 
when the hands of the clock were moved 
backward one hour to conform to Eastern 
standard time in this territory. Pittsburgh 
moved the hands of the clock forward 
April 24 last, in accordance with the pas- 
sage of a city ordinance and they will be 
moved forward next April on the same 
date, provided the ordinance is not re- 
pealed. 











Robert J. Ball, dealer of Louisville, is 
running for position of director cn a ticket 
of the Louisville Optimists Club, which 
will hold its annual election this week. 

Fire starting in the third floor of the 


hardware and jewelry store of R. E. 
Tucker, at Stamping Ground, Ky., on 
Sept. 18, gutted that building and the ad- 
jcining ones. 

Thieves entered the garage of H. H. 
Newmark, of the H. H. Newmark Co., 
operating the Gem Jewelry & Novelty Co., 
recently and stole a new Studebaker seven 
passenger car. The police have been un- 
able to locate the machine. 

Victor M. Lorch, who operates a jewelry 
store here, had a narrow escape last week 
when his heavy Cadillac car collided with 
a light car at Preston and Oak Sts., the 
light car striking a telephone pole which 
snapped off and barely missed Mr. Lorch. 

Announcement was made in Louisville 
recently of the engagement of Raymond R. 
Tafel, active manager of the jewelry house 
of the Rich G. Tafel & Son Co., to. Miss 
Lillie Margaret Miller, daughter of J. 
William Miller, president of the Grocers’ 
Baking Co. and a large stockholder in sev- 
eral enterprises. The wedding will take 
place in October. 

Henry S. Perkins vice-president of the 
Belknap Hardware & Mfg. Co., jobbers of 
clocks, watches, silverware and _ other 
lines, along with hardware, has been laid 
up for several days as a result of a motor 
vehicle collision, in which he knocked a 
five foot hole in the side of a brick build- 
ing in avoiding a collision with another 
machine 

Mrs. Mary Temple Robinson, 61 years of 
age, wife of R. A. Robinson, former vice- 
president of Robinson Bros. & Co., and 
mother of J. Temple Robinson, president 
of the company, died on Sept. 15, following 
a lingering illness, having been taken ill 
while in Michigan. Robinson Bros. & Co. 
deal in silverware, jewelry and hardware. 

Announcement was made by James K. 
Lemon & Son, jewelers, that Nolte C. 
Ament had been made secretary and di- 
rector of the company. Mr. Ament has 
been handling the company advertising, 
and also handling store trade. He came 
with the company six years ago from 
Elizabethtown, Ky., where he had been a 
jewelry salesman for eight years. Mr. 
Ament has risen rapidly with the concern, 
having a great store of natural ability. The 
position of secretary was formerly held by 
Herman G. Rieke, who has been in bad 
health and is now living in the south. 





Max Kohner, for many years in the 
wholesale trade here, is being congratulated 
by his friends on the appearance of his 
new headquarters at Fayette and Hanover 


Sts. For many years Mr. Kohner occupied 
quarters on St. Paul St., near Baltimore 
St. His new quarters affords him twice 
the space of his former premises. 

Widespread commendation has _ been 
heard here to the publicity given by this 
paper to the announcement made by the 
Diamond Syndicate in which the trade of 
the country was informed that the prices 
of diamonds would be maintained. The 
information has not only been thoroughly 
discussed by the trade, but by the retail 
buying public as well. The Jewe ters’ Cir- 
CULAR has given publicity to a subject of 
extraordinary interest to the trade, as well 
as to the public in general, the local jewel- 
ers declare. 

Charging his business partners—Samuel 
Forshalger, Joseph Forshlager, Morris 
Turow and Milton Schuman—with endeav- 
oring to deprive him of his interest in the 
business conducted by them as the Jewelry 
Shop, Inc., at 657 W. Baltimore St., Albert 
Klein applied, in Circuit Court No. 2, sev- 
eral days ago through his attorney, Ber- 
nard Cline, for the appointment of a re- 
ceiver for the firm. An order was signed 


by Judge Dawkins requires cause to be. 


shown within a limited time why the pe- 
tition should not be granted. 

J. Booker Clift, son of Jesiah Clift, Jr., 
vice-president of the James R. Armiger 


Co., 310 N. Charles St., died Friday at his : 


home, 2105 St. Paul St. As an officer of 
the Armiger company the deceased’s father 
is widely known to the jewelry trade here. 
J. Bocker Clift was born in Virginia 45 
years ago and he was formerly a member 
of the Maryland Legislature. He received 
his early education in the public schools of 
this city, was graduated from the City Col- 
lege, studied at Johns Hopkins University 
and was graduated in law from the Uni- 
versity of Maryland. 

William Davis, of Philadelphia, was sen- 
tenced to two years in the Maryland Peni- 
tentiary by Judge C. T. Bond, Criminal 
Court, after being found guilty of stealing 
two diamond rings valued at $300 from the 
jewelry store of Arnold Rosenfeld, 114 N. 
Howard St. two months ago. Davis 
visited the Rosenfeld store and asked to 
be shown several diamond rings. He seized 
two rings and attempted to make _ his 
escape. He was caught by patrolmen of 
the western district. Davis attempted to 
thwart punishment by making a strong 
plea for “another chance” but Judge Bond 
did’nt take kindly to the idea. From the 
witness stand Davis told Judge Bond that 
he would reform if given an opportunity. 
The jurist told Davis that his intentions 
would have no effect in altering the course 
of the law. In several cases tried before 
him where jewelers have been the victims 
Judge Bond has made it plain that those 
found guilty in such cases will surely be 
punished. 
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‘Watch Fashions” is a booklet guide 
for ladies’ watch-wear. Have you re- 
ceived your copy? If not, we will 
be glad to send you one. 


STEIN & ELLBOGEN CO. 
31 North State St., Chicago 
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Cleveland, 0. 





TRADE CONDITIONS 


Passing of September finds the Fall season with 
the entire jewelry trade well under way. Short- 
age of certain lines of merchandise alone pre- 
vents maximum business being done, in the opinion 
of leading wholesale interests. Mantle clocks par- 
ticularly are wanted in this section as the refur- 
nishing of homes gets under way. These are 
apparently as scarce as ever and will continue so, 
jobbers believe. Slight improvement in the silver- 
ware situation is noted here, as some jobbers are 
now getting partial shipments of their quotas 
placed as far back as last April. Although there 
js supposed to be a reduction in the buying 
power here with the contraction in industrial 
output, watches are in bigger demand than ever 
by the people. According to one prominent house, 
there is any amount, of business to be had if it 
can be met with either watches or cases. This 
firm, like other jobbers here, is receiving calls 
from retailers from all parts of the country, some 
this market has never heard from before, in the 
belief that Cleveland can supply the watch needs 
where other markets cannot. Regular jewelry 
lines are more plentiful, apparently being turned 
out more easily, and more manufacturers repre- 
sentatives have been seen here of late than for 
many months past. The opinion of leaders in the 
trade here is that under present conditions the 
tendency is for still higher prices in general, rather 
than a reduction, as anticipated some weeks back 
by factors’ in the trade. Collections during the 
last month have not been as good as previously, 
but this is offset by an increased demand. 





The Norris, Alister-Ball Co., Chicago, 
expects to open its new offices here in the 
Hanna building Nov. 1. 

Mrs. Jacob Stein, sister of Sol Nusbaum, 
manager of the wholesale department of 
the Sigler Bros. Co., died recently. 

John B. Daley, buyer of silver novelties, 
of the Bowler & Burdick Co., has gone to 
New York and eastern markets on a buy- 
ing trip. 

Sol Maurice, wholesale jeweler, and 
Mrs. Maurice, have left for a trip through 
England. They expect to be gone until the 
middle of October. 

Fred Grossberger, manager of the watch 
repair department of the Roberts & Co., 
and Miss Mildred Eidelman, are planning 
to be married Oct. 11. 

Fred L. Holdy, diamond buyer for the 
Cowell & Hubbard Co., has gone to New 
York for a minor operation, from which 
he is reported improving. 

L. M. Sigler, of the Sigler Bros. Co., is 
back from Europe, where he purchased dia- 
monds. Mr. Sigler reports the rumors of 
diamond scarcity are true, seemingly scarce 
and high in price. 

W. G. Gilger, treasurer, the Wagner-Gil- 
ger-Cohn Co., is expected back in Cleve- 
land early in October from his trip to 
Seattle and California, on which he was 
accompanied by Mrs. Gilger. 

Webb C. Ball, head of the Webb C. Ball 
Co., this city, and member of the firm of 
Norris, Alister-Ball Co., has returned from 
Chicago where he went to investigate the 
business conditions as affecting the whole- 
sale jewelry business. 

Whitson Colyer, of the Wagner-Gilger- 
Cohn Co., has fully recovered from the ill- 
ness that has kept him at his home in Free- 
port, L. I., and is expected back at Cleve- 
land headquarters about Oct. 1, réady to 
resume his old territory in the east and 
central west. 

Mrs. Hattie May Weed, wife of A. D. 
Weed, vice-president, the H. W. Burdick 
Co., died suddenly at her home after a 
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few hours’ illness. Mrs. Weed was born 
in Cleveland in 1875. Her parents came 
to this country from England. She is sur- 
vived by her husband, three children and 
two brothers. Burial was in Lake View 
Cemetery. 

Search is being made by representatives 
of 20 or more wholesale jewelry establish- 
ments for Joseph Dimateo, who until Sept. 
1 conducted a retail establishment in 37 
Taylor Arcade, this city, known as the 
Cameo Shoppe. Dimateo is alleged to have 
absconded with many thousands of dollars 
worth of merchandise owned by the whole- 
salers. A warrant has been issued for him 
by the county prosecutor here. 

The Webb C. Ball Co. has the distinction 
of having bought 40 per cent less merchan- 
dise from Feb. 1 to Sept. 1, than it did 
during the same period in 1919, and that 
it has sold 45 per cent. more merchandise 
at the same time. The plan was tried out 
for the dull Summer period, according to 
Mr. Ball, and it is now his belief that it 
can be applied just as readily by all re- 
tailers during the dull seasons in the jew- 
elry trade. 

Police are seeking a thief who got away 
with three diamond rings valued at $1,200 
from the establishment of Rudolph Deutsch. 
Mr. Deutsch had shown the visitor, who 
claimed he was an out of town buyer, his 
rings, and the alleged buyer expressed ap- 
proval of the stock. Mr. Deutsch took him 
to luncheon. After lunch the caller ex- 
cused himself, “to return to his hotel to 
get a check.” He never came back. On 
his return to the store Mr. Deutsch missed 
the three rings. 

L. D. Markowitz, president of the Jew- 
elry Crafts Association of Cleveland, and 
Benjamin Friedman, who have been in 
business in the Republic building as L. D. 
Markowitz & Co. have changed the 
firm name to Markowitz & Friedman. New 
quarters have been opened at 503 C. A. C. 
building. Better facilities for the display 
of merchandise are afforded by this change. 
Thomas Ward, formerly of the Ward & 
Tesch Co., Detroit, is now production man- 
ager for the firm. 

A new department has been opened on 
the balcony floor at the store of Roberts 
& Co. by Manager Jack Raphael. The 
new department in which manicure sets are 
being shown, is being installed mainly for 
the holiday trade, but will be a permanent 
feature of the establishment thereafter. In 
connection with American Legion Week 
celebrations, Roberts & Co. had one of the 
most attractive decorations, flags, draperies 
and the emblem of the Legion being used 
outside the windows. 

Jewelers get some funny requests from 
customers in these parts lately, but Arthur 
R. Mosley, Willoughby, believes he had 
had the most unusual to date. A customer 
entered the store and asked to have a wind- 
shield put on his “lizzie.” There was no 
fine little motor car in sight. “How come?” 
asked Mr. Mosley. “Whereupon the cus- 
tomer pulled out a watch that ranks the 
same with watches as does a certain car 
you wind up,” report interested friends of 
the astonished Mr. Mosley. 








H. P. Shane is engaged in remodeling 
his jewelry store at Bancroft, Wash. 
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TRADE CONDITIONS 


Trade with both the wholesale and retail jewelry 
merchants of Evansville has been very good, and 
if anything, is better than the corresponding period 
of last year. The out-of-town trade has been 
especially good. 





T. C. Bayse, a retail jeweler of Rock- 
port, was a business visitor in Evansville 
a few days ago. 

Charles F. Artes, of the Charles F. Artes 
Co., Inc., 321 Main St., has returned from 
a business trip to Indianapolis. 

A pearl valued at about $100 was found 
in White river a few miles above Wash- 
ington, Ind., a few days ago by a mussel 
digger named Chalmers. 

The manufacturers and retail merchants 
of Hartford City, Ind., will have an exhibit 
of home products in the annual Fall Festival 
that will be held Sept. 29 to Oct. 2, and 
the retailer jewelers of that town are taking 
a leading part in the event. 

John Rholander, formerly engaged in 
the retail jewelry business here, will take a 
leading part in the Fall convocation of the 
Scottish Rite Masons that will be held in 
Evansville Nov. 16, 17 and 18. A class 
of more than 200 candidates will take the 
work. and on Friday, Nov. 19, the Hadi 
Temple, Ancient and Arabic Order of the 
Noble. 

The Evansville Lodge of Elks is pre- 
paring for a bazaar and fair to be held at 
the soldiers’ and sailors’ coliseum here in 
the near future and many of the retail 
jewelers of Evansville, who are members of 
the local lodge, will take a leading part in 
the event. Among those who will partici- 
pate are Oscar Esslinger and Mark Salm, 
of Esslinger & Salm; Ben Kruckemeyer 
and Dave Cohn, of Kruckemeyer’& Cohn; 
Theodore Bitterman, of Bitterman Bros. 
and several others. 

The third boosters’ trade extension trip 
given by the Evansville retail merchants 
and manufacturers was run out of Evans- 
ville on Monday, Sept. 27. over the Louis- 
ville and Nashville railroad through west- 
ern and. northern Kentucky. and several 
towns and cities were covered during the 
day. Esslinger & Salm, Bitterman Bros., 
the Charles F. Artes Co., Inc., and Krucke- 
meyer & Cohn were represented on the 
trip. The people of northern Kentucky 
were told of the second annual Evansville 
Exposition that will be given at Cook’s 
Park here from Oct. 4 to 16 in which the 
leading jewelry merchants of the city will 
participate. 








A number of jewelers of Charleston, N. 
C., during the past two or three weeks 
have found from time to time that their 
stocks of valuable shrine buttons, Scottish 
Rite and shrine watch charms were short 
one or two pieces. They have come to 
the conclusion that they have been the vic- 
tim of a “pennyweighter” who was among 
the customers looking over these goods. 
They suggest that jewelers watch with the 
same care as they do other customers, men 
who wear the emblems of these orders, as 
in all probability the thief is making use 
of them for the purpose of abusing the con- 
fidence of other jewelers and getting an 
opportunity to steal. 
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TRADE MARK 


LO 


STERLING 


GORHAM 


A Permanent Institution 
The fact that The Gorham Company is the 


largest and best known establishment of manufac- 
turing silversmiths is noteworthy. That fact com- 
bined with the great public preference for Gorham 
Silverware gives indisputable evidence that the 
Gorham Trade-mark on Sterling Silverware is a 
permanent guarantee of the finest the Silversmith’s 
art can produce. 


The public buys Gorham Silverware because 
it knows this. Eighty-six years of public service 
have proven to people the value of the Gorham 
Trade-mark—a permanent guarantee from a per- 
manent institution. 
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HE preliminary 

summary of the 
report on the “Min- 
eral Resources in the 
United States in 1919” has just been com- 
pleted by the United States Geological Sur- 
vey and was made public in the past week. 
Generally speaking, the statistics in mineral 
production in this country last year reflect 
the reaction from the intensive production 
for war purposes and the unsettled state 
in general. According to this report, pro- 
duction for war minerals rapidly subsided 
although not to its pre-war status. The 
principal decline is due to diminished pro- 
duction of coal and the major metals. The 
total value of all mineral products is given 
as $4,653,700,000 or 16 per cent. less than 
the total in 1918. The value of metal prod- 
ucts decreased 36 per cent. while those of 
the non-metal products decreased cnly 
three per cent, but the small decrease in the 
latter is largely due to the higher prices in 
1919, 

Gold bullion bound by a fixed price while 
costs in mining continued to rise, declined 
greatly in output both from the dry and 
siliceous ores and from placers as well as 
a by-product of ores or base metals 
whose prices decreased. According to the 
report these conditions continued during 
the first half of 1920 and in June of this 
year only 42 per cent. of the gold mines of 
the country were active. Silver, although 
favored by a greatly increased price in the 
market, also decreased in output by, about 
18 per cent. This it is said is to a large 
extent due to the fact that it was a by- 
product of copper, base metal and gold ores. 
The domestic production of platinum, in 
spite of the strong demand and the high 
price, also showed a decrease in 1919 and 
according to the Survey’s report there is 
little hope of a marked recovery in 1920 
owing to the relation of this platinum re- 
covery to that of other metals, for less 
copper is being refined and the yield of 
placer gold is smaller than usual owing to 
the short supply of water. 

One of the most interesting parts of the 
Survey’s report on mineral resources is 
that which related to gems and precious 
stones and the preliminary summary now 
gives the total value of the gems produced 
in the United States during 1919 as $123,- 
046. While greater than the total of 1918 
which was $106,523, the last year’s produc- 
tion was less than the total given for many 
years past, previous statistics showing 
$131,012 in 1917; $217,793 in 1916; $170,- 
431 in 1915; $124,651 in 1914, and $319,454 
in 1913. 

Of the total last year the largest (and 
in fact one-third of the value of all the 
gems) was as usual in corundum stones, 
mainly sapphires, this group being credited 
with the product of $40,304. The next 
largest amount was turquoise of which, ac- 
cording to the Survey, $30,507 rough was 
produced during the year, the largest 
amount for any year covered in the com- 
parative statistics that the report contains. 
An excellent showing also was made in 
tourmaline, a product of $18,642, while the 
quartz gems minés amounted to $19,078. 
Beryl gems found during the year amount- 
ed to $1,921 and miscellaneous gems to 


$7,047. 


Our Production 
of Precious Metals 
and Gems 
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According to another table of figures 
compiled in this volume the value of the 
gems imported into the country during 
1919 was about $113,000,000 of which pearls 
amounted to $11,000,000, and other precious 
stones about $5,100,000. During the year 
the value of the cut diamonds alone 
amounted to $60,085,100, the rough or un- 
cut $20,306,758, the diamond dust or bort 
$1,420,422, and the glazier’s diamonds 
$984,371. 





HE number of 

forged and 
worthless checks 
which have been 
passed upon the jewelers of the United 
States within the last six months in 
comparison with other years, is due not 
to the fact that the jewelers of the 
country have grown more careless now 
than in the past, but principally to 
the fact that more business has been done 
by our trade in the so-called dull season of 
the year than ever before and also to the 
unusual cleverness of the check swindlers 
themselves, who have imposed upon our 
merchants by obtaining false or bogus 
identification. 

Some of these men have apparéntly es- 
tablished their identity in other lines of 
trade by giving bogus orders in the name 
of .a reputable firm and then asking for a 
recommendation to a jewelry house. They 
have then swindled the jeweler with a 
worthless, check on-the strength of a proper 
reference from a responsible dealer in an- 
other line, the man giving the reference not 
discovering the mistake until afterthe-bo- 
gus order, given him had been repudiated 
by the firm in whose name it had been given. 


Caution Necessary 
in Accepting 
Checks 


Other swindlers have established a nominal 


credit at a bank or some large house which 
was given as reference and then passed 
checks on jewelers aggregating a sum 
largely in excess of the credit. Still others 
have obtained forged endorsements of 
prominent people in verification of their sig- 
nature and identity, while still others havé 
fallen back on the old plan of false certifi- 
cation of the check itself. One of the 
swindlers whose operations were noted in 
these columns some time ago, passed worth- 
less checks which bore genuine certifica- 
tions by the bank, the checks having been 
made out for smaller amounts and certified 
properly and then the amount raised 100 
times the sum originally written in; for in- 
stance checks for $15 and $25, perfectly 
good and. properly certified, were later 
raised to $1,500 and $2,500 respectively. 

The moral of all this is obviously that 
the jeweler cannot be to careful in accept- 
ing checks from anyone whcese identity and 
financial responsibility he does not person- 
ally know, and the point that he must im- 
press upon his salesmen, cashiers and other 
employes, is that identity cannot be estab- 
lished simply through a telephone message, 
the statement of a man in another line of 
business, or the fact that other prominent 
firms have accepted the checks from the 
customer without question. 

There are many points in each case that 
must be clearly settled before the jeweler 
parts with his goods in exchange for a 
check or draft. The check may be all right 
but the man who presents it may not be the 
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payee. The man may be the payee named 
but the drawer of the check may not be re. 
sponsible. The identification of the custo. 
mer may be by a responsible man but the 
responsible man may not in reality know 
the man he has identified. The certification 
of a check may be forged or on the other 
hand it may be correct, and the check 
raised after the bank had verified it. 

These are but a few of many points that 
should be fully cleared up before a check 
is accepted and the salesman should never 
feel that he can take the risk rather than 
appear to offend his prospective customer, 
The honest man or woman buying jewelry 
and offering a check will take no exception 
when the dealer takes proper precautions 
to see that the check is genuine. On the 
other hand it is the crook who will in most 
cases manifest indignation at any action 
that seems to question his responsibility or 
reliability. But even should the honest 
customer take offense the jeweler will be 
better off in the end by taking the proper 
precautions than he will by indulging in 
poor business practises in order to make 
a sale. One loss at the hands of a clever 
crook will more than eat up the profits of 
all the sales he could lose by honest cus- 
tomers taking umbrage at his careful and 
reasonable precaution in protecting his 
property. 








Amethysts and Prohibition 





CONUNDRUM: What effect will 

prohibition have on the market price 
of amethysts? One of the old attributes 
of the amethyst is its power to cure drunk- 
enness. The wearer of this stone will find 
the effect of an overdose of “joywater” 
quickly overcome, if the stone retains the 
virtue which the ancients declare it pos- 
sessed. So say the old legends. 

Of course the excuse, should this much 
desired effect not be brought about at the 
psychological moment, may be logically 
propounded that those older-day earth 
dwellers who were disciples of Bacchus 
and devoutly followed the rites of that 
jovial god merely indulged in the mild fer- 
mented juice of the grape, and that the 
amethyst cannot be expected to look with 
a kindly eye on our much more potent 
tangle-foot potations. But, if the mercen- 
ary legions hired for Volstead enforcement 
prove efficient in suppressing the traffic, 
how can the amethyst prove its efficacy as 
a sobrifier, and why the amethyst? 

Will its loss of power as a charm be 
replaced by its attractiveness as a decora- 
tive stone to maintain its popularity, or 
must the bottom drop out of the amethyst 
market? Solutions to the riddle must be 
confined to 100 words as the JEWELERS’ 
CirCULAR’s space is very much restricted. 








Dr. T. J. Stansel, optician and watch 
repairer, of Electra, Tex., died recently 
and at present the business is being con- 
ducted by the administrator, J. D. ,Stansel. 
An effort is being made to locate the cred- 
itors of the late Dr. Stansel, so for that 
reason all concerns holding claims against 
him should communicate with Greenbaum, 
Wolff & Ernst, attorneys for the National 
Jewelers’ Board of Trade, 15 Maiden Lane, 
New York. 
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C. F. Bates of the A. J. Schroeder Co., 


Philadelphia, Pa, was in this city last 
week on a buying trip. Mr. Bates stopped 
at the Alpine Hotel and returned home last 
Friday. 

David Weisburger of Paul E. Levi & Co., 
Inc., importers of precious and semi-pre- 
cious stones, returned last Saturday on the 
Mauretania from a buying trip to the Euro- 
pean gem markets. 

W. W. Stark, president of the North 
American Watch Co. of Mansfield, O., 
who attended the wedding of Miss 
Irene Stewart and J. R. Alger, son of W. 
H. Alger, local representative of the com- 
pany, returned to Mansfield Friday. 

A charter of incorporation was filed at 
Albany, N. Y., last week, authorizing the 
Kappalman Co., to conduct a jewelry busi- 
ness in this city. The capital is $50,000 
and the incorporators are E. J. Zwilling, 
F. P. Price and H. Kappalman, 44 White- 
hall St. 

The Bausch & Lomb Optical Co., Ro- 
chester, N. Y., made an attractive exhibit 
at the sixth annual exhibition of chemical 
industries held at the Grand Central Palace 
last week. The exhibit was made on the 
mezzanine floor and occupied booths Nos. 
306 and 307. 

James L. Hand, auctioneer, 14 Maiden 
Lane, is at present closing out the stock of 
Hadley B. Dodge, Lynn, Mass. Mr. Dodge 
who established himself in business 20 years 
ago, is prominently affiliated with the bank- 
ing interests of Lynn and will retire from 
the jewelry business. 

The University Jewelry Shop will con- 
duct business in the Bronx according to 
papers of incorporation filed at the office 
of Secretary of State at Albany, N. Y., 
last week. The new incorporation has a 
capital of $10,000 and the incorporators are 
A. Goldine, L. A. Rosenthal and D. Beer- 
man, 714 Fairmont Place, Bronx, N. Y. 

Harry C. Larter, of Larter & Son, 
21 Maiden Lane, who is well known in 
the jewelry trade throughout the United 
States reached his 50th birthday last Thurs- 
day and his office employes, being aware 
of this fact, proceeded to surprise him by 
presenting a box of cigars which was given 
to him in a fitting manner. Three of the 
oldest employes, two ladies and a gentle- 
man, walked into Mr. Larter’s office at 
2.30 P. M. where the presentation cere- 
monies took place. Among the many things 
that were said, the mother was referred 
to as a saint, the father as a devoted, lov- 
ing, Christian man, and through their pray- 
ers, including the prayers of Mr. Larter 
himself, had enabled him to reach his 50th 
milestone. Mr. Larter was completely lost 


for words in which to express his grati- 
tude and pleasure. 
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On Saturday evening, at seven o'clock, 
Oct. 9, the Society of Jewelry Designers 
of this city will be hold their first annual 
dinner at the Hotel Rendez Vous, 107 W. 
43rd St. This society is a new organiza- 
tion in the trade, having been in existence 
only about one year. The object of the 
society is to bring about a more fraternal 
relationship between those in the designing 
profession and to elevate this calling to a 
higher standard. Since its existence, the 
society has gained considerable toward 
achieving these ends and it is to commem- 
orate the founding of the organization that 
this dinner, which will be an informal af- 
fair, will be held. Treasurer Stasse, at 560 
Fifth Ave., will give anyone desiring further 
information about the society and would 
like to hear from all designers in the 
trade who: are interested in the work of 
the organization. 

A meeting of the New York Daylight 
Saving Committee has been called for this 
afternoon (Wednesday) at 3.30 p. M. at the 
office of S. A. Welldon, cashier of the First 
National Bank, 2 Wall St. The members 
will consider the advisability of a campaign 
for the enactment by Congress of the East- 
ern Time Zone Daylight Saving Bill, which 
will make the whole east, including the rail- 
roads, uniform in this respect. Also it is 
proposed to omit the first and last month 
from the daylight saving period, making it 
five months instead of seven. This means 
a return to the original recommendation of 
the New York Daylight Saving Committee. 
The New York organization has many 
jewelers and handlers of jewelry among its 
members and on its executive committee 
prominent among whom are Dr. Geo. F. 
Kunz of Tiffany & Co., Michael Dreicer of 
Dreicer & Co., Mrs. Cora L. Magnus and 
Percy S. Straus of R. H. Macy & Co. Mar- 
cus M. Marks is chairman of the committee, 
T. Edgar Willson, vice chairman; Arthur 
Lehman, treasurer, and Wm. Archibald 
Ferguson, secretary. 

Fair & Co., credit jewelers, of Balti- 
more, Atlantic City and Newark, whose 
executive offices are in New York city, 
have started a movement for the formation 
of a national association of retail credit 
jewelers and ask all reputable retail credit 
jewelers in various part of the country, 
communicate with their president, Clarence 
Hodson, 25 Church St., New York, if they 
are willing to become members of such 
an association. The first meeting is to be 
called about the middle of October to form 
the organization, adopt constitution and 
by-laws, and select an executive council and 
officers for the ensuing year. In view of 
the varied practices and the varied laws, 
some of which do not properly protect 
merchants selling goods upon the partial 
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payment or conditional sales contract plan, 
the organizers believe such an association 
would result helpfully and would improve 
the standing of retail credit jewelérs with 
the public, particularly with a view to 
standardizing the methods and practices 
of such merchants. 

Leaders in the New York jewelry trade 
are preparing to launch a vigorous “drive 
against drives” in this industry for the 
Federation for Support of Jewish Philan- 
thropic Societies of New York by institut- 
ing an all year canvass of the jewelry and 
allied trades as a substitute for fund-rais- 
ing campaigns. The jewelry trade will be 
directed in the, movement by Edwin S. 
Lorsch of Sussfeld, Lorsch & Shimmel. 
Mr. Lorsch has just accepted an appoint- 
ment as a member of the Business Men’s 
Council of Federation. This council is 
composed of leading business men who have 
volunteered to give a considerable part of 
their leisure time for an entire year to a 
thorough canvass of every industry in New 
York, in the hope that men and women of 
every trade will become annual supporters 
of the Federation, providing thereby an an- 
nual income adequate to maintain the 
91 leading social seryice institutions that 
ate part of the Federation, eliminating all 
need for future Federation campaigns. 
Arthur Lehman, of Lehman Bros., bankers, 
heads the Business Council, Percy S. 
Straus of R. H. Macy & Co. is associate 
chairman; William Goldman and Manny 
Strauss, vice-chairman, Mr.. Lorsch, as 
councillor represents five trade divisions: 
jewelry retailers, jewelry manufacturers, 
diamond and precious stones dealers and 
importers, watch importers and dealers, and 
opticians and optical houses. In the work 
of canvassing the jewelry trade, Mr. Lorsch 
will be assisted by volunteer committees 
who have pledged several hours of their 
time each week, Summer and Winter. Pre- 
liminary work is now being made ready. 
“The jewelry industry has participated in 
many ‘drives’ for welfare movements,” Mr. 
Lorsch said last week. “They have given 
time and money generously. They now 
welcome an opportunity which will enable 
them to substitute, intensive, all-year prop- 
aganda for sporadic and often unproductive 
campaigns. Education is the only sure 
method of achieving results in raising in- 
stitutional funds. I believe that Federation 
has found the sure method and that the 
members of the jewelry trade will co-op- 
erate in bringing about the hoped-for suc- 
cess.” 

S. W. Swaap of the prominent diamond 
cutting house of W. Swaap, Amsterdam, ar- 
rived in New York Monday. He reports 
conditions in the Amsterdam market as ex- 





(Continued on page 115.) 
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cellent, business having picked up greatly 
since July, on account of the large and in- 
creasing demand for diamonds from India 
and the Eastern countries. He is making 
his headquarters with Joseph Polack, 120 
Walker St. : 

J. E. Goar, of the Harris-Goar Jewelry 
Co., Kansas City, Mo., is expected to arrive 
in this city on business. 

M. Bauman, of M. Bauman & Co., im- 
porters of diamonds, 170 Broadway, is visit- 
ing the trade in the west. 

James E. Kennedy, of Boston, Mass., and 
vice-president of the J. H. Stouffer Co., 
Chicago, decorators of fine china, is in 
New York calling on the trade. 

Owing to the increase in business, Kap- 
lan Bros. & Klein, manufacturing jewelers, 
have been forced to seek more space and 
recently moved into more commodious 
quarters at 43 Eldridge St. ' 

At Albany, N. Y., last week a charter of 
incorporation was filed by -the Radlow 
Jewelry Co., authorizing this concern to do 
business in this city. The capital is $25,000 
and the incorporators are M. Epstein, J. 
Fedelman and A. Woldar, 2046 Third Ave. 

Among the department store jewelry buy- 
ers in this city last week were H. Potter, of 
the Shepard, Morwell Co., Boston, Mass. ; 
A. C. Wood, of the J. C. MacInnes Co., 
Worcester, Mass.; Mrs. J. C. Nourse, of 
Woodward & Lothrop, Inc:, Washington, 
D. C.; J. Keno, of the Meier & Frank Co., 
Portland, Ore. 

Schedules in bankruptcy were filed last 
Monday in the United States District 
Court this city by Marmorstein & Co. 
manufacturers of watches and jewelry, 45 
Lispenard St. The schedules show assets 
amounting to $41,161, consisting of stock 
$4,000; machinery, fixtures, etc., $6,195; 
War Saving Stamps, $8; accounts due, 
$30,947, and deposits in the bank, $8. The 
liabilities are placed at $73,563 and of 
this amount $68,279 are unsecured claims. 
An involuntary petition was filed against 
this concern on July 14 last. 

One night recently burglars entered the 
establishment of the Farrell & Hossinger 
Co., manufacturers of fountain, stylo- 
graphic and gold pens, Jersey City, N. J., 
and after cracking open the safe, stole a 
large quantity of gold tubing, 15 gross of 
18 kt. gold pens, a number of Liberty Bonds, 
$50 in currency, 30 gross of 14 kt. gold pens 
and a number of small diamonds. The loss 
is estimated at between $4,000 and $5,000. 
The 18 kt. pen points were stamped with 
the initials “E. F.,” while some others bore 
a reproduction of the Statue of Liberty. 

One of the outstanding features of the 
present presidential campaign will be the 
mammoth business men’s torch light parade, 
organized and conducted under the auspices 
cf the Business Men’s Republican Associa- 
tion, an organization which has been in ex- 
istence for many years. General Sherrill, 
who will be Grand Marshall of this business 
men’s torch light parade in the interests of 
the Republican ticket, and in honor of the 
visit of Mr. Harding will be held on Mon- 
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day evening, Oct. 25. All of the various in- 
dustries are planning to take part and at the 
present time there are 50 different trades or- 
ganizing to do their share in making this 
occasion a memorable one. Naturally the 
jewelry trade proposes to maintain the 
standards that they have established for af- 
fairs of this sort in the past and a commit- 
tee has been appointed by the Jewelers Re- 
publican Club to prepare for this event. 
Harry C. Larter has been elected Grand 
Marshall for the Jewelers Division and he 
has appointed Harry P. Dickinson as _ his 
chief of staff and Geo. E. Fahys as chief 
of the marshal’s aides. While the final de- 
tails of the parade have not yet been de- 
termined upon, it is understood that the 
jewelry trade will form probably on 24th 
St. between Broadway and 6th Ave. about 
7 o'clock on Monday evening. The Grand 
Marshal of the jewelers division is par- 
ticularly anxious to have a very representa- 
tive and large division composed exclusively 
of women and he expects to appoint in a 
day or two a marshal for the woman’s di- 
vision who will request that all of the wom- 
en employes in the jewelry trade who are 
Republicans take part in this parade. In- 
asmuch as the line of march for the jew- 
erly division will be only from 23rd Street to 
57th Street, where the dismissal will take 
place, the march will not be too long for any 
woman to participate in. Particulars as to 
formation of companies, etc., will be sent out 
by the orders of the Grand Marshal within a 
few days. All who are interested in or- 


ganizing companies to take part in this pa- 
rade, both men and women, can obtain in- 
formation through the Grand Marshal or 
through the secretary of the Jewelers Re- 
publican Club, Walter H. Tarlton, care of 
Wightman & Hough Co., 15 Maiden Lane. 








New Orleans recently. 

The Leonard Krower & Son, Inc., estab- 
lishment was closed Sept. 22 because of a 
religious holiday. Many retail establsh- 
ments were closed also. 

W. E. Taylor returned recently from 
North Carolina, where he had been enjoy- 
ing a rest in the mountains. Mrs. Taylor 
remained for a few weeks. 

Will Elliott, traveling for the Smith Sil- 
ver Co., was t&ken ill in New Orleans and 
had to abandon his trip and return to Los 
Angeles, which is his home. 

Letters just received announce the ar- 
rival in Japan of Henry Hausmann of the 
Hausmann. Inc., Mr. Hausmann will visit 
China and the Philippines before returning 
to his country. 

Fred Riley and P. Caro, who for some 
time have been watchmakers in the estab- 
lishment of A. Kalotta, Jr., 237 Bourbon 
St., have formed a partnership and will 
open a jewelry store at 40 Dauphine St. 

According to advices received by W. S. 
Bender, secretary of the Louisiana Retail 
Jewelers’ Association, the convention to be 
held in New Orleans Oct. 12 and 13 will 
be largely attended. It will take place at 
a time: when the weather is usually delight- 
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the holiday trade. Louis Hausmann, presi- 
dent, predicts that the convention will be 
the most important gathering of jewelers 
ever held in the State. 











PR TC 
J. E. Goar o s-Goar Jewelry 
Co., is in New York on business. 

E. A. Kiger, president of the C. A. 
Kiger Co., is in the east on business, 

Joseph Ifkin was in the city Sept, 21 on 
his way home from the western coast. 

H. E. Harris, jewelry purchasing agent 
of the C. A. Kiger Co., is enjoying a rest. 

Arthur Fuller, formerly with the Cady 
& Olmstead Jewelry Co., is now polisher 
for the Porter & Wiser Jewelry Co. 

C. M. Kiger, vice president of the C. A. 
Kiger Co., and E. A. Warner, sales man- 
ager, are in Colorado attending a conven- 
tion. 

Earl E. S. Hoor, formerly with Noble 
& Co., has been in the real estate business 
all Summer. He will resume his position 
with Noble & Co., Jan. 1 and will repre- 
sent them in the east. 

G. B. Wheelock and Miss Mamie Pen- 
nock were married in Kansas City recent- 
ly. They are at home in Wichita, Kans., 
where Mr, Wheelock is head watchmaker 
for the Harris-Goar Jewelry Co. 

Among the recent visitors in the city 
were: Mr. and Mrs. L. E. Miller, Burling- 
ton Junction, Mo.; B. H. Beatte, Wood- 
ward, Okla.; M. E, Lukens, Frankfort, 
Kans.; E. L. Murray, Arcadia, Kans.; 
D. F. Kirk, Skiatook, Okla.; G. D, Croft, 
Stotesbury, Mo.; W. H. Meyer, Lawson, 
Mo.; A. G, Madtson, Ottawa, Kans.; Mr. 
Kendis, Sedalia, Mo.; Mr. and Mrs. R. A. 
Morehouse, Topeka, Kans.; A. G. Norris, 
Florence, Kans.; E. L. Frost, Odessa, Mo.; 
W. S. Stafford, Pleasant Hill, Mo.; 
George P. Venable, Lexington, Mo.; Elmer 
Fry, Belleville, Kans.; John friggeri, 
Pittsburg, Kans.; M. E. Crellin, Chilli- 
cothe, Mo.; Miss Ella Davison, Mulberry, 
Kans.; E. R. Kennedy, LaCrosse, Kans.; 
Paul D. Howell, Chula Chula, Mo.; C. A. 
Riggs, Hartford, Kans.; Harry P. Low- 
den, Lawrence, Kans.; John Thomas, 
Quay, Okla.; L. H. Smith, Adrian, Mo.; 
J. ©O. Stott, Paola;- Sam C.- . Bee, 
Holden, Mo.; B. P. Homan, Warsaw, 
Mo.; S. M. Bigus, Iola, Kans.; B. K. 
Butterfield, Mulvane, Kans.; Mr. and Mrs. 
W. I. Betts, Independence, Mo.; W. G. 
White, Atchison, Kans.; Charles H. Bard, 
Sedalia, Mo.; Otto Burklund, Moberly, 
Mo.; B. F. Moore, Boyd, Tex.; J. R. 
Hendricks, Big Heart, Okla.; T. G. Riffe, 
Maysville, Mo.; J. D. Wormeringer, 
Sharon Springs, Kans. 











Market Prices for Silver Bars 
The following are the quotations for sil- 
ver bars in London and New York as re- 


ported for the past week: 
Selling Price 


London U. S. Govt. 

Date. Oficial. Assay Bars. 
RM | CMe er 59% 96% 
RE Ee fe aac cdansnmen 60 965% 
SR: Sasieaaeina haat 59% 965% 
BOGE. 20 mincsa<et.coe ean 593% 95% 
BOGEN SO ra cdiecasenncgas 591% 955% 
MO ETT, ree 593% 95% 
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FINE IMPORTED 


CHIMING MANTEL CLOCKS 


Three Popular Models of Our Extensive Line 





No. 270 


Length, 21%”. Height, 11%”. 7” Silvered Dial. Raised Gilt Figures or Black 
Etched Figures, Mahogany Sash. Solid mahogany domestic made case. West- 
minster Chime on Coil Gongs or horizontal rods. Also in two chimes, West- 
minster and Trinity. 





No. 54 
; ; No. 28 Mahogany or No. 129 Fumed Oak 
Height, 131%”. Width, 9%”. % iy , . 
Westminster Chime on Rods. Sil- Length, 1834”. Height, 10”. Westminster Chime on Rods. Sil- 
vered Dial with Black Figures. vered Dial, Black Figures, bent glass. 


Also other models in 34, and full quarter chime, in imported cases. 


Large Selection of Mahogany Hall and Bungalow Clocks 


GEO. BORGFELDT & CO. 


16th St. and Irving Place New York 
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The Freeman-Daughaday Co. has estab- 
lished a branch factory in Providence. 

E. E. White, formerly a salesman for 
the Robbins Co., has started in business for 
himself at 36 Railroad Ave. 

F. O. Carnes has become associated with 
the firm of Smith-Richardson Co. Charles 
E. Blakie will continue as the business 
manager. 

The executive committee and officers of 
the Attleboro Superintendents’ and Fore- 
men’s Association held a meeting last Tues- 
day evening and planned for several meet- 
ing to be held this Winter by the associa- 
tion. 

John B. Schwartz, an organizer for 
the International Jewelry Workers’ Union, 
was in Attleboro last week looking the 
ground over. He stated that it was pos- 
sible that an effort would be made to re- 
organize in this city but it is unlikely that 
he will meet with much success, for the 
jewelry workers of the Attleboros have seen 
all they want of the union for some years 
to come. 

William H. Saart of the Saart Bros. Co. 
tossed his hat into the ring last week and 
became a candidate for mayor of the city. 
Mr. Saart in his announcement stated that 
he is running for the office because he 
wanted the job and that he had made ar- 
rangements so that his duties with his con- 
cern would not hinder him from giving 
Attleboro a business administration in case 
the voters elected him. There are three 
candidates in the field to date. 


NORTH ATTLEBO fe) 












Frank P. Kennedy has returned from an 
extended business trip. 

The Brohan Tool & Machinery Co. have 
enlarged their plant in the Bliss building. 


Harry Meade, salesman for the D. E. 
Makepeace Co., has purchased a site for a 
home on High St. and intends to build next 
year, 

Roy Blackinton of R. Blackinton & Co. 
has returned from his Summer home at 
Little Compton, where he has been spend- 
ing the Summer. 

Wallace Kenyon, who is connected with 
the O. M. Draper Co., is treasurer of the 
committee which is collecting funds for the 
Harding-Coolidge banner raising. 

The North Attleboro Gas Co. has suc- 
ceeded in getting a supply of coal and it 
will not be necessary to close the factories 
down for two days a week as was 
threatened. 








Canada Notes, 





L. Bissonnette, jeweler, is registered in 
Montreal. 

The Keystone Jewelry Co. of Edmonton, 
Alta., recently sustained a fire loss. 

William Busby, jeweler of Oakville, Ont., 
has gone for a six weeks’ trip to the Pacific 
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Coast to visit relatives in British Columbia 
and Seattle, Wash. 

The Parkdale Jewelry Store, 1312 Queen 
St. West, is registered in Toronto. 

William A. Coy has opened a jewelry 
store at 586 Danforth Ave, Toronto. 

A. Sapper, manufacturing jeweler, of Ed- 
monton, Alta., has discontinued business. 

E. G. Amey, jeweler of Shawville, Que., 
was killed by an aeroplane accident at the 
Shawville fair grounds on Sept. 22. He 
went up in an aeroplane piloted by Lieut. 
Jack Drummond of Ottawa. After reach- 
ing a considerable height Drummond at- 
tempted to do a stunt known as the “spiral 
nose dive” and while descending the engine 
stopped and the aviator was unable to clear 
some telegraph wires near the C. P. R. sta- 
tion into which the machine crashed. Mr. 
Amey’s skull was fractured and he sustained 
severe internal injuries, which caused his 
death after a few hours. Lieut. Drummond 
was painfully though not seriously hurt. 








Lancaster, Pa. 





John J. Bowman, of Ezra F. Bowman’s 
Sons, spent part of last week in Harrisburg 
and Philadelphia. 

Harold E. Keller, a son of Eugene H. 
Keller, jeweler, has entered St. Vincent’s 
Seminary, Westmoreland county, as a 
student. 

Paul Conrad, with the J. F. Apple Co., 
and Miss Blanche McNally were married 
on Sept. 20. They went south on their 
wedding trip. 

Charles Zahm, a former Lancaster watch- 
maker, now of Fort Worth, Tex., is visit- 
ing his brother, Robert Zahm. He is a son 
of the late Ernest Zahm, jeweler. 

Among seven members of the Lancaster 
Chamber of Commerce nominated for the 
Board of Directors were Frank Sever and 
William Shand, directors of the Hamilton 
Watch Co. 

George P. Geyer, of Pittsburgh, a Lan- 
caster watchmaker at one time, is visiting 
this city for the first time in 26 years. He 
will go to Philadelphia and New York on 
business before returning home. 

Roman Kirchner, for 15 years with the 
H. S. Meiskey Co., in recent years being 
assistant to the head of the material de- 
partment, has taken a position of salesman 
for a local firm in another line of business. 

L. E. Dimmig, of Philadelphia, has en- 
tered the Bowman Technical School as a 
student in watchmaking and engraving. H. 
F. Schmidt, of Manchester, N. H., has en- 
tered the school, too, in the same depart- 
ments. 

It was erroneously stated in these col- 
umns last week that James B. Roumfort 
had left for an extended trip through the 
south for the H. S. Meiskey Co., manufac- 
turing jewelers. According to an announce- 
ment from the Meiskey firm Mr.Roumfort 
has not been with this concern since Jan. 
1 last. 

Recently the huge pile of coal stored in 
a concrete building at the Hamilton Watch 
Co.’s factory was found to be smoking. It 
was suspected that spontaneous combustion 
had started a fire and after a couple of days 
of observation the work of moving the coal 
was begun. But the heat became so in- 
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tense, as the fire spread, that the work of 
removal had to be abandoned and the fire 
was finally drowned out with water. 

The business people and manufacturers 
of Lancaster who favored daylight saving 
have given up the idea of setting their 
clocks ahead, City Council having turned 
down the ordinance it was urged to adcpt. 
The reason given was that it would occa- 
sion too much confusion. 











George J. Busch and family of 696 High 
St. have returned from a motor trip to the 
Delaware Water Gap. 

Herbert M. Huger of William Huger & 
Co., manufacturing jewelers at 46 Marshall 
St., has been visiting the trade in Phila- 
delphia. 

Fred Horn has purchased the property 
at 135 Brunswick Ave. There is a building 
on the property which was erected for 
garage-uses. This will be converted for 
jewelry manufacturing. 

John A. Pryor is on a trip through the 
middle west in the interest of the B. M. 
Shanley, Jr., Co., manufacturing jewelers 
at 13 Governor St. Joseph B. Pryor has 
resumed his trip to New York. 

The Celluloid Co. plans an addition to 


" its plant to be erected at 16 to 20 Niagara 


St. at a cost of about $65,000. The build- 
ing will be 37 x 100 feet and three stories 
high. It will be used for manufacturing 
purposes. 

There was a large registration for both 
day and evening classes at the Fawcett 
School of Industrial Art, whose new term 
opened on Monday. Among the many 
courses offered are jewelry designing, de- 
sign, illustration, arts and crafts. 

Philip Silverstein, Pacific Coast repre- 
sentative for C. Rech & Sons, chain and 
jewelry manufacturers at 375 Washington 
St., will leave about Oct. 10 with stock for 
delivery. Leon Sichel, middle western rep- 
resentative, is now calling on the trade in 
Chicago. 

Fred Felger has left for a trip through 
the middle west in the interest of his con- 
cern, F. & F. Felger, manufacturing jewel- 
ers at 46 Marshall St. F. C. D. Bonnor is 
on a trip through the middle west for the 
same concern. William Pfleuger leaves this 
week for a trip through the southern ter- 
ritory. 

William J. Allsopp, of Allsopp & Son, 
Inc., left early this week for a trip through 
the New England States for his concern, 
which manufactures jewelry at 475 Wash- 
ington St. J. J. Moffitt is on a trip through 
the middle west for the same concern, and 
Nelson T. Sherwood is on a trip which in- 
cludes visits to the trade in the southern 
territory. 

P. B. Levy & Co., retail jewelers, who 
were forced to vacate their quarters at 641 
Broad St. as the building is being torn 
down to make way for the new Loew Thea- 
tre, has secured an eight and one-half year. 
lease on its new quarters at 112% Market 
St. This was formerly a cafe, the second 
cafe to be occupied by a retail jewelry con- 
cern within the last few weeks. 






































JUST OFF THE PRESS! 


1921 
CATALOGUE 


Watch Material, Tools, Findings, Boxes, Optical Goods 
and 
Everything in Jewelers’ Supplies 


The geet and “eat _Complete 
Did You Receive ieee — 


If Not, Write at Oncc, for oe is Here 
for You and We Want You to-Have It 


WHY CHANCE SENDING ELSEWHERE? 
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Chicago Notes. 


More than half of the jewelry houses in 
Chicago were closed on Wednesday, Sept. 
22. 

N. M. Nelson, senior member of the 
Nelson & Tuttle Co, has returned to the 
office after concluding a successful business 
trip. 

A. Krugman, San Francisco, spent last 
week in Chicago. Mr. Krugman is a well 
known jewelry auctioneer of the Pacific 
Coast. 

Miss Agnes Dwyer, of Dwyer & Ander- 
son, Rockford, Ill., who spent a few days 
in Chicago last week reports fine business 
in Rockford. 

B. L. Kruckemeyer, of the firm of 
Kruckemeyer & Cohn, retailers of Evans- 
ville, Ind., spent a few days visiting the 
trade of Chicago last week. 

Gorden Overstreet, manager of the Car- 
ter-Allen Jewelry Co. of Shreveport, La., 
spent a few days in the city last week on 
a shopping tour. A. Sturgell, retail jeweler 
at Tuscola, Ill., was also a visitor here last 
week. 

A. J. Oppenheimer, of the firm of Block- 
Weinfeld Co., is motoring through Canada 
with his family at the present time. B. J. 
Drach, identified with the same firm, left 
Chicago last week for a month’s trip cover- 
ing Michigan. 

The Stein & Ellbogen Co., wholesale 
jewelers, have prepared and sent out to 
the retail trade a very artistic little book- 
let entitled “Watch Fashions” which illus- 
trates and describes the new styles in 
watches for ladies. 

Among the visitors to local jobbers and 
manufacturers last week were F. E. Carl- 
son, Keewanee, IIl.; Oscar J. Hoberg, 
Sioux City, Ia.; W. H. Potts, Mason City, 
Ta; C. E. Lay, LaPorte, Ind.; H. H. 
Smith, Pontiac, Mich. 

W. P. Reichert, Canton, IIl., was in Chi- 
cago last week. He was accompanied by 
his son, John, and also by his daughter, 
who was on her way to Sweet Briar, Va., 
where she has accepted a position as 
teacher of music in the college. 

Louis Blacher of Blacher Bros., Provi- 
dence, spent a few days here last week 
with their Chicago representative, Louis 
Graubarth. Mr. Blacher is on his way to 
California for a visit and while there will 
spend some time at the San Francisco 
office. 

_ Howard C. Rowbotham, Heyworth build- 
ing, is making an important business trip 


of two months on the Pacific Coast. Dur- 
ing this time the interests of L. Barnett & 
Co. and the U. S. Watch Corporation in 
the middle west will be looked after by 
Irwin Schwartz. 

A dividend of 10 per cent in the case of 
George M Tripp, of Adrian, Mich., has just 
been paid through the office of Louis Gold- 
man of this city. This makes a total of 
90 per cent which has been paid in this 
case. The business is in the hands of a 
trustee, and will undoubtedly pay out in 
full. 

J. Crawford, identified with the J. W. 
Forsinger Co., jobbers in watches, has con- 
cluded a six weeks’ business trip covering 
the eastern territory and has returned to 
the office here. Mr. Crawford reports busi- 
ness very good in the towns he visited and 
is preparing to leave Chicago on another 
business trip very shortly. 

Robert Fletcher, identified to the trade 
as a traveling man for C. H. Knights- 
Thearle Co., Chicago, has been on the sick 
list for the past five or six weeks. Mr. 
Fletcher, who resides in Kansas City, is 
there at the present time. He reports to 
the home office that he is fast recovering 
and expects that he will be in a condition 
to go out on the road in a very short time. 

A. B. Altshouse, former manager of the 
Chicago branch of the National Jewelers’ 
Board of Trade, has entered the office of 
Louis Goldman, on a partnership basis, and 
will assist the latter in the conduct of his 


rapidly growing law and collection business. 


Mr. Altshouse is widely known in the 
jewelry trade, and is thoroughly experi- 
enced and efficient in the conduct of a busi- 
ness of this sort. Mr. Altshouse will begin 
his duties Oct. 1. 


Among the visitors in Chicago during the 
past week were: W. H. Replogle, Shenan- 
doah, Ia.; Agnes Dwyer, representing 
Dwyer & Anderson, Rockford, Ill.; Herman 
C. Anderson, identified with G. Anderson & 
Son, Taylorville, Ill.; George A. Young, 
Moberly, Mo.; Walter Volkman, identified 
with H. E. Volkman & Sons of Kankakee, 
Ill.; L. W. Otto, Crawfordsville, Ind.; W. 
H. Potts, Mason City, Ia.; John Tishy, 
buyer for R. Kocher Sons, Sanjose, Cal.; 
Julius Young, proprietor of the H. Morton 
Co., Oakland, Cal., who stopped in Chicago 
on his way back to the Coast from the east; 
C. A. Smith, Farmington, IIl.; R. F. Wood- 
ward, Sandwich, Ill.; L. Ratzesberger, Mil- 
ford, Ill.; J. A. Miner, Macomb, Ill.; F. H. 
House, Galva, Ill.; J. H Sumne, Negaunee, 
Mich.; John Steck, representing H. F. Steck, 


Owosso, Mich.; Harry Stout, Springfield, 
{ll and Henry M. Reed, Jr., Pierre, S. 
Dak. 


A meeting of the Chicago Jewelers’ Asso- 
ciation will be held on Oct. 19, in the Ivory 
Room at Mandel Bros. The complete list 
of officers, directors, and standing commit- 
tees of the Association for the coming year 
has just been announced by President John 
H. Hardin as follows: John H. Hardin, 
president; Sidney Y. Ball, vice-president; 
Harry E. Radix, secretary and treasurer; 
Louis Goldman, assistant secretary. The 
directors are C. P. Dungan, A. L. Ellbogen, 
P. T. White, F. G. Thearle, Darwin A. For- 
singer, Merwin M. Hart, Henry Paulsen 
and Frank Milhenning. Finance Commit- 
tee: DeForest Hulburd, Merwin M. Hart 
and Harry E. Radix. Membership Commit- 
tee: James Tice, Frank Milhenning, George 
Gubbins, C. P. Dungan and Edward Fil- 
holm. Socia! Relations Committee: Sidney 
Y. Ball, William F. Drexmit, Joseph S. 
Stein, John T. Montgomery and Wiliam F. 
Juergens. Trade Extension Committee: 
Robert Slade, Jr., D. A. Forsinger, S. L. 
Scott, Henry Paulson and P. T. White. 


Paul Korshak, diamond dealer, jeweler 
and manager of the Illinois Pawners’ So- 
ciety, has started a campaign to eliminate 
crime in Chicago. Charles Michael O’Mal- 
ley, one of the three bandits who entered 
Mr. Korshak’s store a few weeks ago and 
after being engaged in a gun battle by Mr. 
Korshak was forced with his companions to 
leave the store without any loot, and who 
was later captured and placed under bond 
of $21,000, has jumped his bond by not 
appearing in court when the trial was called. 
A search which was made for him proved 
fruitless. Mr. Korghak, incensed at the 
disappearance of O*Malley states “it is an 
outrage to let men like this out on bonds. 
Since the arrest I have been visited by 
aldermen and men from the States attor- 
ney’s office who have begged me to let 
the case drop,” he asserted. “I have been 
offered $2,500 if I would consent not to 
prosecute.” A professional bondsman, who 
signed O’Malley’s bonds, asked the judge to 
continue the case for 10 days, but Judge 
Richardson is said to have refused to grant 
this continuance. Mr. Korshak is deter- 
mined to see O’Malley arrested and brought 
to trial. He has made an offer of $1,000 
for the capture and conviction of the 
escaped bandit. 

H. M. Reed, Jr., retail jeweler from 
Pierre, S. Dak., was in Chicago last week. 
Mr. Reed said that the South Dakota farm- 
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ers had a very good crop this year and 
that business in that section of the country 
is very good. 

Edward Coe, identified with C. T. Cooke 
of Providence, R. I., was a visitor here, as 
was E. Low, representing Bliss Bros. Co., 
Attleboro, Mass. 

James E. Kennedy of Boston, vice-presi- 
dent of the J. H. Stouffer Co. of Chicago, 
decorators of fine china, is now in New 
York city calling on the trade. 

A. H. Cohn of A. H. Cohn, Inc., left 
Chicago last week for Philadelphia, where 
he will attend his son’s wedding. Mr. Cohn 
is expected back at the Chicago office Oct. 2. 

Miss F. Schwartz, of Henry Schwartz 
Co., 29 E. Madison St., is back at her desk 
again in the Heyworth building after an 
eight weeks’ sojourn in the mountains of 
Colorado. 

E. L. Imhoff, accompanied by George A. 
Simmons, representing the R. & G. Co. and 
the Standard Button Co., respectively, are 
leaving the city early next week on a busi- 
ness trip for Kansas City and St. Louis and 
the surrounding territory. 

A rumor to the effect that a new con- 
cern to manufacture a pencil which will be 
put on the market in competition with the 
famous Eversharp is being passed around. 
It is said that the man behind this new 
company is the originator of the Eversharp. 

Max Bernstein, senior member of the firm 
of Bernstein & Weinberg, of Ranger, Tex., 
who stopped in Chicago for a few days last 
week, said that this firm was opening a new 
store at Breckenridge, Tex. Mr. Bernstein 
also said that the jewelry business in the 
oil fields was very good. 

F. G. Thearle of the C. H. Knights- 
Thearle Co., Chicago, has been on the sick 
list for the past two or three weeks. He 
is reported to be improving very fast and 
after spending some little time at a resort 
in Wisconsin, left for the west coast. Cor- 
respondence received here from Mr. Thearle 
states that he arrived in San Francisco 
Sept. 22. Mr. Thearle’s stay in the west 
is very indefinite just now. He intends to 
remain on the coast until he has thoroughly 
been cured of his illness, when it is expected 
that he will return to the office here. 

Max Cohen, son of man in the jewelry 
business in the “loop” district, is implicated 
in the death of David Slavin, a traveling 
salesman. Saturday night, Sept. 18, Mr. 
Cohen said that he was calling on Miss 
Gene Lawrence and that when he knocked 
at the door it was opened and he was con- 
fronted by Slavin, who rushed at him, mak- 
ing it necessary that he fight for his life. 
At the arrival of a friend, who was called 
by Miss Lawrence to intercede, Mr. Cohen 
released his opponent only to find that he 
had strangled him to death. Mr. Cohen ex- 
plains that he has known Slavin for some 
time but never knew him to pay much at- 
tention to women. With reference to the 
fracas which concluded in the death of 
Slavin he said: “I defended myself as best 
I could. Finally my hands found his throat. 
I remember only that I fought for my life 
—I knew it was my life or his. Then sud- 
denly I saw my friend, and I let go of 
Slavin’s throat. He was dead.” The police 
are investigating the case and are search- 
ing for a witness who is supposed to have 
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been on the scene. Mr. Cohen was released 
after the inquest. 

The arrival from Atlantic City of Joseph 
S. Loftis, accompanied by Mrs. Loftis, was 
a surprise to the city, as the wedding had 
been kept a secret and not until the newly 
married couple arrived here last week was 
the news of their wedding made known. 
Late last month Mr. Loftis left Chicago 
for a trip to Philadelphia. While there he 
met and married Mrs. Josephine M. Hes- 
sell. From Philadelphia the newlyweds 
went to Atlantic City to spend their honey- 
moon and not even their most intimate 
friends were advised of the marriage. Mrs. 
Loftis, formerly secretary to the late Samuel 
T. A. Loftis, was appointed president of the 
company upon its reorganization. Mrs. 
Loftis has been in the employ of the firm 
of Loftis Bros. & Co. for more than 17 
years. She has held every position in the 
establishment from stenographer to presi- 
dent, which position she holds now, while 
her husband, Joseph Swift Loftis, is vice- 
president of the firm. Mrs. Loftis was born 
in Chicago and gained her education in the 
public schools of this city. As secretary 
to the late Samuel T. A. Loftis, Mrs. Loftis 
acted as business adviser in many instances. 
She showed a very great adaptability and 
understanding of the business in the ca- 
pacity of secretary to the late head of the 
firm, Mrs. Loftis, as president of the firm, 
will continue to direct the business of this 
house. She has a definite working knowl- 
edge, which includes all details, from the 
most mediocre position in the store to the 
one of chief executive, which she herself 
holds. Many members of the trade believe 
that a great deal of the executive work was 
left to Mrs. Loftis even in the past. 








Pacific Coast Notes. 

Pesce & Co., Stockton, Cal., have been 
making a fine display at the State Fair, 
Sacramento. 

Alex A. Alchian of Fresno, Cal., pub- 
lished notice of a sale of his jewelry busi- 
ness. The sale took place on Sept. 16. 

Miss Edith King, associated with her 
father, Walter E. King, in his jewelry busi- 
ness at Stockton, Cal., has returned home 
after an extended trip east which included 
New York, Boston and Detroit. 

The stock and furniture of A. W. Austin, 
3823 E. 14th St., Oakland, has been sold by 
the trustee for creditors for $870. The 
money will be held for several months, and 
then distributed to creditors, as claims are 
duly filed and attested. 

The audit of the public accountants and 
the inventory of stock in the matter of M. 
Katzman Co., Los Angeles, has been com- 
pleted and the matter placed in the hands 
of the creditors’ representative. The busi- 
ness and stock are in the hands ot the 
trustee in charge who is directing opera- 
tions. 











A merchant in Australia desires to secure 
agencies for the sale of cutlery, clocks and 
watches and silver-plated ware. References. 
Write to the Bureau of Foreign and 
Domestic Commerce at Washington, D. C., 
or any of its branches, and refer to file 
number 33772. 
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S. H. Friend has returned from New - 
York. J. E. Lewis is in the south, 

Charles Weinshenk, of Charles Wein- 
shenk & Son, is visiting the interior cities 
of the State. 

Arthur Van Ness, of 140 Geary St. hag 
gone south in the interests of the eastern 
factories he represents. 

B. W. Freer, of the Burr W. Freer Co., 
is expected back Oct. 1 from a sojourn 
which he is spending at Lake Tahoe. 

Representatives of eastern manufacturers 
visiting the trade this week include Ralph 
Lewis of Arthur Silberfeld, New York. 

Ernest Block, of Chicago, is here repre- 
senting the Louis Stern Co., of Providence, 
and reports business on the Coast is much 
better than he had expected. 

H. E. Heacock has sailed for the Orient, 
where he travels for the Keystone, Ameri- 
can Optical Co. and other lines. He has 
been visiting his eastern factories, 

A new store will shortly be opened in 
Oakland by S. L. Butts. He has secured 
an excellent location on Broadway, between 
14th and 15th Sts., in the heart of the 
shopping district. 

J. H. Heche, who formerly had a jewel- 
ers’ store on Clement St., has been visiting 
Switzerland. He recently returned and has 
opened offices with Nordham & Aurich, 
150 Post St., where he is doing trade work 
for the present. 

L. R. Philp has left the International 
Silver Co. with mutual regret, on his part 
and that of the company. Mrs. Philp’s 
health necessitates a prolonged stay in Ari- 


zona. E. G. Jackson will cover th> north- 
ern territory formerly assigned to Mr. 
Philp. 


Reports have reached San Francisco that 
Windsor Cobb, with Blackinton & Co.,, 
has been forced to return home, as the re- 
sult of an attack of appendicitis contracted 
in Houston, Tex. There is speculation as 
to who will replace Mr. Cobb on the Coast, 
this Fall. 

Coast jewelers visiting the trade last 
week included A. S. Shadhow, of Fresno; 
J. H. Martensen, of Ukah; H. H. Wien- 
dieck, of Red Bluff; H. D. Sharp, of Lodi; 
G. R. Romaine. of Galt; M. K. Giant, of 
Vallejo; C. S. Oberlin, of Fresno, and Earl 
Marks and Miss Marks, of Osthues & 
Marks, Modesto, Cal. 

L. L. Kahlert who was connected for a 
number of years with the San Francisco 
office of the National Jewelers’ Board of 
Trade and who left that position and went 
east last March, has now returned to the 
Coast where he will act as representative 
for several jewelry lines, the principal be- 
ing the Marcel Wormser French pearls. 
Mr. Kahler is making his headquarters in 
the Jewelers’ building on Post St. 








The Holmes & Edwards Silver Co, (In- 
ternational Silver Co., successor), Bridge- 
port, Conn., have just issued a new loose 
leaf catalogue of their silver plated. ware 
patterns, which will be sent to any jeweler 
upon request. 
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William Cavanaugh, Nogales, Ariz. 
jeweler, is ill in a hospital in Los Angeles. 

A new store has been opened at 3912 S. 
Park Ave. by Mr. Adlon, who came here 
from Iowa. 

C. C. Robinson, Jerome, Ariz., was here 
a few days ago on his way home from 
San Francisco. 

Paul Grimm, 325 W. 4th St. has re- 
turned from a very pleasant trip by auto to 
Big Bear Valley. 

Oscar Crowell, of the Crowell Jewelry 
Co., Riverside, came here a few days ago 
accompanied by Mrs. Crowell. 


Mr. Maguire, Douglas, Ariz., is in Los’ 


Angeles to buy goods for his Spring trade. 
He is accompanied by Mrs. Maguire. 

The E. W. Reynolds Co. is occupying 
three large sample rooms in the Hayward 
Hotel in this city with a display of silver- 
ware. 

Rodney Jenkins, El] Centro, who has been 
visiting his old home in Kentucky, passed 
through Los Angeles recently on his way 
home. 

J. K. Maxwell, Figueroa and W. Pico 
Sts., has started for Indianapolis to visit 
relatives. He will be gone about three 
weeks, 

E. A. Moore, western representative of 
the R. F. Simmons Co., with headquarters 
in Chicago, is spending a short time in Los 
Angeles. 

Paul D. Walsh, of the Paul D. Walsh 
Co., accompanied by his wife, has gone to 
San Francisco for a stay of about two 
weeks. He drove up in his motor car. 

Miss Anna McPherson, recently with the 
L. F. Molinelli Jewelry Co., Pocatello, 
Idaho, has taken a position in the jewelry 
department of the E. W. Reynolds Co. 

Harry Hettich, of the silver department 
of S. Nordlinger & Sons, has gone back to 
his old home in Chicago to visit friends 
there. He expects to be gone four weeks. 

All the traveling salesmen of the E. 
Bastheim Co. are out on the road. Geo. 
J. Germain is in Arizona, Mr. Brandt in 
Sacramento and Mr. Rudman in Imperial 
Valley. 

J. R. Jenkins, El Centro, Imperial County, 
has been spending a few days here buying 
stock for his Fall trade. He and his wife 
have just returned from a trip of several 
weeks through the east. 

N. Baum, who came here recently from 
Seattle, Wash., where he had been in busi- 
ness, bought the business of T. H. Liebe, 
1244 E. 7th St., on the day on which he 
arrived and took possession the following 
day. 

Among the salesmen from San Francisco 
now here are John Morse, western repre- 
sentative of the Elgin National Watch 
Co.; H. E. Jones, western representative 
of the Wadsworth Watch Case Co.; Wm. 
Fulton, representing Adolphe Schwab, Inc., 
and A. H. Bulion, manufacturers’ agent. 

A. L. James, recently with the Elgin Na- 
tional Watch Co., Elgin, Ill., has come to 
Los Angeles and is looking for a good lo- 
cation where he and George Harding, also 
of the Elgin concern, can engage in watch 
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repair work for the trade. Mr. James has 
been with the Elgin company for 17 years 
and Mr. Harding still longer. 

O. S. Balzer, manager of the jewelry 
department of A. Hamburger & Sons, is 
spending two weeks with his wife at Pine 
Hills, San Diego county, a mountain resort 
that is fast becoming popular with Los 
Angeles jewelers as well as those from San 
Diego. Mr. Hart, assistant manager of 
the department, is in charge of the business. 

M. Marshak, who came here recently 
from Denver, where he formerly managed 
the store of Karl Zack, and was also at 
one time with the J. C. Bloom Jewelry Co., 
has taken a position on the sales force of 
Charles H. Clark, 704 S. Broadway. Miss 
Unangst, who came here recently from 
New York, has also been added to the sales 
force of Mr. Clark. 

The jewelers of southern California an- 
ticipate gcod trade conditions the coming 
Fall and Winter. There are indications of 
a large influx of tourists from the east and 
elsewhere. Already they are coming in 
considerable numbers. One hotel here— 
not the largest—recently registered in one 
day 116 guests from 26 states, surpassing 
any previous record of the house. 


Following are the names of some of the 
out-of-town jewelers who have been in Los 
Angeles recently: J. W. Ware, San 
Diego; R. B. Wilson, San Bernardino; Mr. 
Hoffman, with J. H. Padgham, Santa Ana; 
H. S. Huff and E. H. Smith, Orange; 
Oscar Crowell, Riverside; R. S. Tulford 
of the Hanford Jewelry Co., Hanford; J. 
R. Jenkins, El Centro; C. C. Robinson, Jer- 
ome, Ariz. 

A number of members of the sales force 
of the E. W. Reynolds Co. presented a fine 
solid gold watch to Edward F. Hine, who 
recently resigned his position as department 
manager of the company as a testimonial of 
their esteem for him. He is leaving for 
the city of Mexico, where he will become 
manager of the largest American mercan- 
tile house in that city. The best wishes of 
many friends go with him. 

Feagans & Co. have been making a win- 
dow display of watches which was perhaps 
the most nctable ever seen in the west and 
rarely, if ever, equaled in this country. 
The display embraced a number of time- 
pieces of most unique and artistic designs 
ordered personally by Mr. Feagans when 
he was in Europe. That there is a market 
for such goods in Los Angeles is evidenced 
by the fact that one of these watches has 
already been sold for $9,000. The pur- 
chaser bought it for a Christmas present, 
taking it almost immediately on its arrival 
in order to secure it. 

On account of a misunderstanding of the 
notice, the election of officers at the last 
meeting of the Jewelry Crafts Association 
of Los Angeles was postponed until Oct. 12, 
the date of the next regular monthly meet- 
ing. President Skinner not being present 
on account of illness, E. L. Deacon, vice- 
president, presided. A movement is on foot 
here to establish an institute of technology 
as part of the public school system to give 
vocational and technical education, and Carl 
Entenmann brought this subject to the at- 
tention of the association. A committee, 
comprising Mr. Entenmann, Fred Anthony, 
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Edward Scheffer and A. Brandt, was ap- 
pointed to consider the matter and confer 
with the Board of Education in the in- 
terests of the jewelry trades. 

George E. Feagans, as president of the 
State Gold and Silversmiths’ Association, 
has appointed George A. Brock chairman 
of a committee to take up the question of 
securing a change in Federal taxation laws 
so as to provide for a 1 per cent. tax on all 
sales instead of the 5 per cent. on luxury 
merchandise only. Mr. Brock has been ac- 
tive in the local Chamber of Commerce 
and will endeavor to secure favorable ac- 
tion by that body, which is one of great 
influence. L. S. Nordlinger of S. Nord- 
linger & Sons, was appointed by Mr. Fea- 
gans to bring his influence to bear on the 
Merchants and Manufacturers’ Association, 
another powerful business organization. 











Members of the National Association of 
Stationers and Manufacturers, organized 16 
years ago, are now planning for their 1920 
convention, to be held at St. Louis, Oct. 
11, 12, 13 and 14. Their conventions are 
attended by leading stationers from Maine 
to California, and from Canada, Cuba and 
other countries. The indications are that 
this convention will be the largest and 
most interesting one held since the forma- 
tion of the association. Ralph S. Bauer, is 
president of the Association. Permanent 
offices were established in Chicago this year 
and Fletcher B. Gibbs appointed general 
manager. 

Two youths were standing at the front 
door of Mauch Jewelry Co., at 1436 S. 
Broadway as Patrolman Albert Lang ap- 
proached at 4:45 one morning last week. 
They ran away and Lang, after calling to 
them to halt, fired his revolver at one of 
them. Fred Schmidt, 16 years old, was 
found soon afterward in a hallway with a 
bullet wound in his right hip. At the dis- 
pensary it was found that the abdomen 
had been penetrated and that the wound 
was serious. Three automobile keys were 
found in Schmidt’s pocket. He denied that 
he and his companions had been trying to 
enter the store. He gave a name as that of 
his companion but the youth he named was 
able to offer a satisfactory alibi and was 
not held. 

A banquet in commemoration of the 72d 
anniversary of the J. Bolland Jewelry Co. 
was given to the employes of the company 
at Missouri Athletic Association Saturday 
night, Sept. 18. The following members 
and employes: of the company were present: 
John F. Bolland, president; John B. Bol- 
land, vice-president; C. H. Lyle, secretary; 
John N. Hagen, Charles A. Waugh, Au- 
brey C. Lindsey, Oscar F. Kay, Harry M. 
Kaye, William A. Boehm, C. D. Henry, 
C. P. Hutchinson, J. J. Hagen, A. E. Che- 
dell, C. J. Horohert, E. J. Nee, George 
Quitmeyer, E. M. Tural, Melbourne Mauch, 
John Stollhaus, E. T. Elkington, David Elk- 
ington, Marie Eokl, Sadie M. Hale, Clara 
Meyerrose, Zerma Daily, Ella Johnson, 
Viola Lowery and Mildred Rudolph. 
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@ Water Jugs are very much considered a staple article, as well as the 
Tumblers that match them to make a set. This two-quart Jug is a leading 
popular shape today and with this pattern of beautiful and delicate mat engrav- 
ing is No. 630. There are, however three distinctive patterns of this same 
shape. 
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( There is a Libbey trade-mark on every piece—a guarantee of the quality. 


The Libbey Glass Manufacturing Company - Toledo, Ohio 
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School Days an Opportunity for the 


Live Jeweler 


Written Expressly for The Jewelers’ Circular. 




















OST jewelers give little or no thought 

to the school trade as a_ separate 

proposition. If they think of it at all, it is 

with the idea that it is a class of trade that 

cannot amount to very much for the jewelry 
store. 

As a matter of fact, if the available trade 
of the pupils in the schools within trading 
radius of you amounted to but little in- 
trinsically, it would still be well worth your 
while to go after it and try hard to get it. 
“As the twig is bent, so the tree inclines” 
and these same school pupils today will to- 
morrow be grown-ups. If you are in busi- 
ness to stay, you need to cultivate their ac- 
quaintance and their good will because you 
want the business of the coming years. 

If you get the youngsters well acquainted 
with your store, in the habit of coming 
there for anything they need that you can 
supply, they will continue in that habit, or 
at least, will be favorably inclined toward 
you and responsive to your advertising. It 
is surprising how rapidly the children be- 
come old enough to be independent shop- 
pers, and it is surprising how early in life 
some youngsters do their own buying and 
their own thinking about where to buy. 

And further than that, the influence of 
the good will of the children before they 
themselves become actual customers in your 
line, is worth getting. The youngster who 
knows a store from acquaintance with it 
or through knowing someone employed 
there, speaks about it to others. Children 
talk about the stores as they pass them 
every day and they spread a reputation for 
generosity or stinginess or for having fine 
goods or good service. And children in- 
fluence their parents. 

If a child is to have a fountain pen and 
it is to be bought by father or mother, the 
chances are that that child will tell the 
parent where it ought preferably to be 
bought, and the parent is influenced by what 
the child says. Also when children come 
to the store with their parents, both chil- 
dren and parents are influenced by the 
treatment given the children. ‘If they are 





ignored or if fault is found with them for 
the way they act, there may be sufficient of- 
fense given to drive the parents’ trade 
away. It pays and it pays well to treat the 
children right whether they come as cus- 
tomers or aS companions to customers. 

But there is a school trade that is worth 
having for its own value, even though you 
do not carry stationery—and many station- 
ers do to the extent of good quality writ- 
ing papers, fountain pens, gold pens, auto- 
matic pencils, etc. 

This school trade does not begin much 
hefore the boys and girls get into the high 
school, but at that age, they begin to shop 
independently for gifts for one another and 
for friends and -acquaintances. The boys 
even begin to buy trinkets for their “best 
girls’ and you have many things the girls 
like to buy for themselves, especially if you 
carry a line of popular priced jewelry. 

Then there are watches of suitable sorts, 
and watch repairs, to say nothing of op- 
tical goods which are in constant demand 
by the large proportion of school children 
wearing glasses. 

What are you doing to bring in this type 
of trade? If you are counting on the gen- 
eral advertising aimed at the general trade 
of the community, you will not get as 
much school trade as you might, because 
the students of any school, at any age, are 
not apt to see much of your newspaper ad- 
vertising or to be influenced in it. It 
makes no direct appeal to them. It is not 
written with the idea of adapting it to that 
class of readers. The school trade com- 
prises a class of people who are separately 
grouped and who may be reached by them- 
selves and who respond to a different kind 
of appeal, couched in different sorts of 
language, made interesting by informality 
and by references to matters of peculiar 
interest to those people. 

How are you going to line up the schools 
for your store, so you will get that busi- 
ness? 

In the first place, you, as a citizen, ought 
to show a personal interest in the local 


schools. You ought to be helping them im 
any way you can and, whether you have 
children of school age or not, going to 
school entertainments, field days, games,. 
and any events regarded important by the 
student body. Go out of your way to show 
that you consider the school a matter of in- 
terest to you and an institution you want 
to help boost. Do everything you can to 
make it obvious that you consider it in 
part your school. 

In such ways you get acquainted with 
the students and they learn who you are 
and they look upon you as a friend. To be 
sure, it will mean that they will come to 
you for contributions to their various move- 
ments and for advertising space in the 
school paper or program, but it will pay to 
help on those things because that is what 
holds the good will of the students. And 
advertising in a school paper will be read 
by the students, especially if you make it 
snappy and give it a school atmosphere. 

You will find that you can get news of 
your store events, especially if they are of 
unusually great interest or importance; you 
can get news of them to parents by adver- 
tising to the students of the school. If you 
put on a special sales event, get up a cir- 
cular addressed to the students of the 
school, written in a way to interest them, 
and hand it to them as they leave school, 
or get permission to make a desk distribu- 
tion in the school rooms before school. 
Put on such items as you have that will 
make a special appeal to the young people. 
This will help to get news of the event into 
their homes. This, of course, is only a 
supplementary advertising plan, but it costs 
very little and helps materially. 

In this way you can circularize the small, 
outside, district schools in the rural sec- 
tions. If you get attractive advertisements 
into the hands of those country scholars, 
they will take them home. 

School blotters make good advertising 
meglia for school use. Get up a blotter with 
the name of the school on it, with a blank 
line for the name of the owner of the 
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Measures 3% inches 
closed and 6% inches 
extended. Ring in 
cap for attaching to 
watch chain. 


eA eee ae 


Scam 


PRESTO!! 


coat pocket. 


THE 


JEWELERS’ CIRCULAR 











ha 
—_———— SB -. 
y ———————— 





Hi ——————— 


Cw LOS 





QUOD NOLL ULLAL 





Half a turn converts the gold pendant into an exquisite 
fountain pen! As easily collapsed to lie flat in the waist- 
Made in Sterling Silver, Solid or Rolled Gold. We also 
make all styles of high-class Fountain Pens—ask for our general catalog. 
REMOVED 


U. S. Victor Fountain Pen Co., 109 Lafayette St, N.Y. C 
FORMERLY 115 WORTH ST. 
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HAW KES 


Hawkes Crystal Glass 


Will Bring You More Profits 





















3% inches Across. 
in Diameter. 








Empire Sugar and Cream No. 2177. Sugar Bowl, 
i Cream Pitcher 3% Inches 


Copper Wheel Engraved. 


More Profits on each sale, because 
Hawkes prices allow you a better-than- 
usual retail profit. 

More Sales on which to reap this in- 
creased profit, because the grace, bril- 
liancy and original designs of Hawkes 
Crystal prove a strong mag- 
net for the most desirable 
gift trade. 


Put a few pieces of Hawkes 
Crystal in your window, and 
count the inquiries you get the 
first day. 
A postcard will bring you 
our catalog. 


T. G. Hawkes & Company 
Corning, N. Y. 


Pacific Coast Office: 
140 Geary St., San Francisco, Cal. 
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Cut Glass 
Engraved Glass 
Rock Crystal 
Glass 


Sterling Silver- } 

Mounted Glass 

Decorated Gold 
Glass 


Decorated 
Enameled Glass 
Auto Vases 
Desk Sets 


Cigarette Boxes 
Monograms 
Engraved and 
Gold Decorated 
Colored Glass 
Old English and 
Irish Glass 
Period Glass 
Odd Matchings 


Inventors and Paten- 
tees of Hawkes Fa- 
mous French Dressing 


Mixing Bottle. 
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plotter. They like to write their names on 
everything belonging to them. Make the 
blotter advertising anything you may carry 
that has an interest for scholars in school. 
Once the children know you have blotters, 
they will come for them in droves. You 
will think at first that this is a nuisance, 
but consider it a little. Isn’t it getting 
those children acquainted with your store, 
making them feel free to come in, giving 
you a little advantage over competitors 
whose stores they never enter? If you 
teach the children, when small, to think 
of your store when they think of the 
jewelry business and its allied lines, you 
get them started right at any rate. You 
make it easier to interest them further 
when older. 

I know this all sounds out of place to 
some jewelers. It is out of place to some. 
There are some jewelers operating a kind 
of store where no children are wanted and 
where such a thing as a rush of school 
children to get blotters or for any other 
purpose would be very objectionable. But 
other stores, not as exclusive, making a 
more general and a more popular appeal, 
can make this school trade idea profitable 
and build big for the future. There are 
particular possibilities in this direction for 
the new jeweler, for the young man with 
limited capital and his business career all 
ahead of him. The youngsters offer op- 
portunity for the future. 

In order to interest the students, give a 
thought to them in trimming the windows. 
Use school pennants and class colors, es- 
pecially when displaying goods that have an 
appeal to the school trade. Capitalize the 
school spirit in any way you can. If the 
school is a real feature of your community, 
make up a neat bulletin board, headed 
“School Bulletin” and place it where the 
students can see it and urge them to make 
use of it for all sorts of school notices, ad- 
vertising of school entertainments and ath- 
letics. Keep all extraneous matter off from 
it. In this way you can work into a sort 
of semi-official relation to the school. You 
may have friends among the teachers or 
directors or on the school board who will 
make use of the board or call attention to 
it. If you have no such friends, try to ac- 
quire them. 

Stock special school pins and jewelry with 
school initials on it. The demand may not 
be large enough so that this sort of thing 
will ever pay out, but if it breaks even and 
you make it help bring the school trade, it 
will pay. 

If the school near you happens to be a 
boarding school or a college, you have to 
do with students already of purchasing age, 
many of them with abundant spending 
money for buying whatever they fancy. All 
such students, even those with comparative- 
ly little money, will be in the market for 
the purchase of holiday gifts and it is not 
too early to be laying plans for the adver- 
tising that is to bring you the Christmas 
trade. Bear in mind that these boarding 
students may buy early. They will want to 
get their purchasing done before they go 
home for the holidays, or if they are not 
going home, they will need to buy early 








THE JEWELERS’ 


because they must send most of their gifts 
to friends and relatives at a distance. 

In considering this school trade of out 
of town people, don’t forget the teachers. 
The school teachers in almost any town 
or city are very largely from out of town. 
They are non-residents, and until they have 
been in your town a while, they do not 
know which is the best jewelry store, where 
is the best place to satisfy their needs in 
your line. 

Early in the school year you ought to 
get together a mailing list of all the 
teachers in all your schools. Include the 
ones who live in town in order that you 
may not appear to favor outsiders in your 
advertising. The teachers are all in a com- 
mon group anyway as to interests and in- 
clinations. 

Most of these teachers are women, young 
women with limited incomes. It is neces- 
sary for them to make their money go as 
far as possible. In your advertising to 
them, emphasize the feature of excellence 
of value. They are not the type to want 
cheap or trashy goods, but they want good 
values for the money and, as a rule, they 
will be found to have excellent taste. Go 
after their business on such a basis. When 
you are able to offer a few good values in 
lines that will interest school teachers, send 
out a form letter to the teachers’ list. 

You can get lists of the teachers easily 
from the heads of the schools or from 
clerks of the boards of education. You can 
get from the school or college registrar 
usually a list of students too. It is a good 
plan to go after the good will of these out 
of town school people, students and faculty 
by sending them, complimentary, a little 
packet of souvenir post cards of the school 
and town, with one or two pictures included 
showing either the exterior or the interior 
of your store. A little thing like that will 
tell the students who you are, where you 
are, and help to bring them to you for their 
first needs in your line. If you handle op- 
tical goods, you will be able to interest 
them with the suggestion that you take 
prompt care of any necessary repairs to 
glasses and can duplicate any broken lenses, 
giving prompt service in that line. Many 
a student and teacher will think it neces- 
sary to send glasses back to the place they 
were bought when there is any kind of a 
break. Be sure they know you can take 
care of such repairs and. replacements for 
them and guarantee them just the right 
thing. 

There is a class of school business most 
jewelers are glad to have, and that is spe- 
cial orders for class pins or engraved gradu- 
ation invitations. The first thing to do 
toward getting this business is to popularize 
your store with the school and that is just 
what I have been talking about. If you go 
after the school business from the first of 
the school year, by the time graduation in- 
vitations and graduating class emblems are 
wanted, you will be well acquainted with 
the students and you will be likely to have 
the first chance at their order. 

Even though such special orders do not 
always pay particularly well, they always 
pay something and it is a quick turnover 
which can be handled profitably because it 
helps to establish you with the students as 
their representative jeweler. 
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Cost of Doing Business in the Retail 
Jewelry Trade 





Bureau of Business Research, Harvard University, 
Cambridge, Massachusetts. 


At the request of the Research Com- 

mittee of the American National Re- 
‘tail Jewelers’ Association the Harvard 
Bureau of Business Research commenced 
a study of the cost of doing business in 
the retail jewelry trade in the summer of 
1919. As a part of this undertaking the 
Bureau published Bulletin No. 15—Oper- 
ating Accounts for Retail Jewelry Stores— 
last December, and since then has obtained 
uniform data from jewelers in all parts of 
the country as to their expenses during 
their 1919-20 fiscal year. 

The cost of doing business in the retail 
jewelry trade for the year 1919 averaged 
about 33% of net sales according to an 
analysis of reports which the Bureau has 
received. The above figure applies to the 
merchandising part of the business only 
and does not include receipts and expenses 
of repair departments. It does cover all 
items that may properly be charged against 
the store, including rent, whether store is 
owned or leased, salary of partner or pro- 
prietor, and interest on capital invested. 
The 5% excise tax collected by the jewel- 
ers and paid to the Federal Government 
was deducted from gross sales and not in- 
cluded in the expense figures as part of the 
cost of doing business. 

As a rule stores doing $50,000 or more 
annual business in 1919 showed a slightly 
lower total expense in percentage of net 
sales than stores with sales less than $50,- 
000 a year; the average total expense was 
approximately 2.4% less in the larger es- 
tablishments, according to the preliminary 
tabulations. 

A detailed analysis of the results of the 
Bureau’s research in the jewelry trade to 
date will be published as soon as completed 
and sent to all jewelers who have assisted 
in the work by furnishing ‘reports. 





To Locate Jewelry Boxes of Any Size 
in a Second 





ONE of the most successful jewelers in 

the state is a stickler for carefulness 
and the right way of doing things, which 
really means efficiency. “Everything in its 
place” is his preachment and he dives up 
to it in his storekeeping methods. He has 
a very clever system of arrangement for 
his jewelry boxes, that is, boxes in which 
he puts articles that he sells to customers. 
As his turnover is about $200,000, it can 
readily be imagined that he uses quite a 
few boxes. These are of all sizes and in- 
stead of bunching them altogether, or 
arranging them, as many retailers do, in a 
manner which makes it inconvenient to get 
at them, thus entailing great waste of time, 
he has them all arranged in large wooden 
boxes or bins in the basement of his store. 
On the outside of each bin is painted the 
exact size of the boxes to be found therein. 
The salesmen who runs short of boxes in 
the store upstairs can thus tell by a glance 
at the bins just where to get any jewelry 
box of the exact size wanted. The whole 
thing is visualized before him. 
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Two 
“SALBRO” 


Self-Filling 
FOUNTAIN PEN 


“A Fountain of Service” 























Simple, quick and clean. 
Filled by dipping the pen 
in ink, raising the lever, 
then snapping it down 
again. Dipping the pen in 
water, with the same op- 
eration, cleans it thor- 
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oughly. Unsurpassed for 
convenience, writing 
quality and _ durability. 
The logical pen for those 
who do considerable writ- 
ing. Can be carried in 
any position without 
leakage. 


GUARANTEED 


The SALZ line includes 
Fountain Pens in all ap- 
proved sizes and types. 
Priced to sell low and to 
yield good profits. Our 
complete catalogue will 
help you select a repeat- 
order-bringing assortment. 


SALZ BROTHERS 


71 West 35th Street, New York City 







In the 
Path of 
Fashion! 


_— 
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A 


OSTRICH FEATHER EA 


FANS 


| give every indication of in- affin 
| a me vee to C Polishing Cloth 


greater proportions this 


zl 








coming Fall and Winter. “IT CLEANS WITHOUT A 
Steinmake Fans are of a SCRATCH” 
quality unsurpassed. Cor- 
rect in form and_ style. Guaranteed 


French in smartness, being 


the work of our French to Clean and Remove 
Craftsmen exclusively. Tarnish 


From Silver, Gold and Plated Ware 
and to Restore Original Lustre 


35¢ size—$2.50 per sh O.B. 
50c size—$3.75 per dozen | Cleveland 


Attractive and Dignified Display Card in Black 
and White Ivory Free with Standard Package 


3 doz. small in box, 2 doz. large in box or 
1 doz. of each size in box 





The Emblem of Quality 


NEW CATALOGUE NOW READY 


J. A. STEIN Direct to Your Store by Parcel Post 


7 E. 37th St. 


New York The Chaffin Products Co. 


5511 Euclid Avenue CLEVELAND, O. 
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Incentive Increases Turnover 








Written Expressly for The Jewelers’ Circular. 

















EN want incentive now more than ever. 

The workers’ turnover in many indus- 
tries is very large, but larger in those 
industries which are devoid of any incentive. 
There is no reason why a retailer should 
not offer enticing incentive to any clerk 
that is good enough to hire at all. No 
worth-while clerk today will plug along 
blindly. : 
him. This doesn’t necessarily mean finan- 
cial reward, although this of course is per- 
haps the biggest factor but it means also 
the interest which the employer takes in 
his future. 

Many a man will be satisfied with a 
moderate salary if he can see: something 
ahead of him. It is up to the employer to 
make him see it. If the employer lets the 
employe understand that he has his interest 
at heart and gives him tangible evidence 
of this by. actually teaching him how he 


can make more money, he won’t have much 


trouble with employes. ‘ 

Most employes become disgruntled be- 
cause their employers are too busy making 
money to take any interest in them. Keep- 
ing the employe too much in the dark 
about business methods is unwise business 
policy. Uncertainty of results is what 
causes discouragement in many employes. 
A young man who enters the employ of a 
jeweler and who is advised and given books 
to read on the business in which he is en- 
gaged, and is urged to read his trade 
journal intelligently—who is, in fact, told 
of the value of reading business books and 
trade journals—will appreciate this. 

Many will say, “Well, I will educate him 
and then he will leave me and go to some- 
body else.” 

Perhaps he will. That is entirely up to 
you. If you are a progressive merchant, 
instead of a retrogressive one, you will 
probably not have this trouble because as 
you grow so the employe will grow. If you 
grow at his expense, it is very probable 
that you may lose a whole lot of his good- 
will and that the advertising which will 
come from that will hurt you later. The 
writer knows many men in this industry 
who have had employes from 10 to 20 years 
and there is no dissatisfaction because they 
grew as the business grew. One employer 
has helped his employes purchase homes to 
advantage and there isn’t any employer in 
his city who could take one his employes 
away from him. It is likely that some 
day some of them may go into business for 
themselves. That is a natural course of 
development, if they have the enterprise, 
ability and initiative to do so. 

Many employers forget that employes 
have friends who would prove to be good 
customers if the employes’ interests were 
properly taken care of. It is startling to 
know how few friends of the employes in 
many concerns patronize the shop in which 
the employe works. This should be just 


contrariwise, because the employe should - 


He must know what is coming to , 


like his employer so much that he will be 
prompted to bring customers into the store. 
If he doesn’t like you, you can wager he 
will bring you no customers. 

A merchant often thinks he has the ail 
will of an employe because the latter does 
his work. He may do just what he has-to 
do in a mechanical way, but that is not 
enough. 

The good will of the employe is very 
essential and means that the employe -will 
be a verbal advertising medium for the 
store. When he is outside of the store, he 
will refer to it as “our store.’ He will 
say: “you can get what you want at our 
store with satisfaction.” “If you want——, 
our store is the place to get it.” “Our 
watchmakers are wonderful. I never saw 
men work so hard or take such interest in 
their work.” “My employer is the fussiest 


fellow I know of when it comés to satisfy- 


ing customers.” 
boss is that.’ 

It is worth something to be able to make 
an employe, talk like that about you, even 
though it does cost a little more effort or a 
little more money. Money without, good 
will is no good, for it doesn’t satisfy. 


“My boss is this, and my 





Arousing Attention to the Alarm 
Clock 





LTHOUGH considered an all year 

around product, the alarm clock never- 
theless enjoys better success in some sea- 
sons than others, especially so if advantage 
is taken of the proper time to stimulate 
sales with seasonable suggestions. At this 
present period every ‘jeweler has the op- 
portunity of speeding up his alarm clock 
turnover as the demand fcr this article is 
more pressing during the Fall and Winter 
months when folks find it harder to get up 
than during the other months when weather 
conditions are more favorable. 

As an example of what con be accom- 
plished in this direction a suggestion is 
given as a window display. At the fore 
part of the window should appear several 
well selected specimens of alarm clocks of- 
fered for sale while the rear of the window 
should serve to show a frame covered with 
newspaper in the center of which a space 
should be reserved in the form of a square 
of white paper in which the following 
words appear in large letters—the letters 
printed so as to represent newspaper type: 


SERVANT AT LARGE 
WANTED: Position with several 


families—permanent connections de- 
sired. The best of dependable ref- 
erences given. Wages no objection. 
Guaranteed not to leave or disappoint. 
Especially helpful during Fall and 
Winter when it is always harder to 
rise than at other times of the year. 
See proprietor inside for references 
or look me over in the window. 


Three-Minute 
Selling ‘Talks 


Written Expressly for 
The Jewelers’ Circular 


























Hallowe’en Hints 


HERE is a whole lot of business to be 

had for Halloween with a little enter- 
prise. This is the time of card parties, and 
a number of social gatherings of various 
kinds. Let the show window be full of sug- 
gestions for these parties. Put neat show 
cards in the window bearing inscriptions 
something like the following: 


Souvenirs of the Night When the: Ghost 
Walks 
Let Your Hallowe’en Friends Always Re- 
member You by These Tokens 


Hallowe’en- tokens. might range in price 
from $1.00 up. The least expensive the bet- 
ter. You may not make a fortune out of 
these, but it will be good advertising for 
you, for it will evince enterprise and 
progressiveness. These little tokens will 
service to keep you in mind when some- 
thing big is wanted—a diamond ring, for 
instance, or something else. 

It will be found profitable to advertise 
stationery for the Hallowe’en Party. A 
brief circular letter might be sent out con- 
taining text something like the following: 


Hallowe’en Time is Fun Time—This 
is the time when we all duck for apples 
and imdulge in other timely forms of 
jubiliation. We have a specia'ly selected 
brand of dainty stationery which is 
just the thing for the invitation to the 
Hallowe’en Party. This stationery is 
only $————— per box. 

We have, moreover, ax assortment of 
appropriate little Hallowe’en Tokens, 
too, that will be of great interest to you. 

Many of them are priced as low as 
$1.00. 

Very truly yours 


* * * 


Tune Up for Columbus Day 
OLUMBUS DAY is scheduled to arrive 
on time—October 12—and naturally the 
live jeweler will not neglect to make the 
most of it in his show window and in his 
advertising. It is surprising the number 
of people who forget the incidents con- 
nected with the discovery of America, and 
any little historical reminders in the show 

window will be read with inferest. 
A card like the -following, for instance, 

would arouse attention: 





Columbus Discovered America 
Named after Amerigo Vespucci 
428 years ago 
And we are still going strong. 











Another card placed near a well ar- 
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JEWELERS’ WINDOW DISPLAY STANDS 


A dainty line of artistic Window Display Stands in delicate colors 


and shades, with various colors of plushes covering the slabs. 


FOR SHOW WINDOWS AND SHOW CASES 


Illustrated Price-List on Application. 


THE OSCAR ONKEN CO. 


4555 W. 4th STREET 


CINCINNATI, OHIO 











The Bowl Which Will 
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This is one of 
our many num- 
bers in Sheffield 
Plated Ware. 
Line consists of 
Fruit, Nut Bowls, 
Comports, Bon- 
Bon, Flower Vase 
and Basket, etc. 


No. 1847—Fruit Bowl 
Height 10% Diameter 11 


Complete Line, Popular Price 
Write for Sample Line. 


CHARLES SADEK 


55 Mercer St. New York 
Silver Plated Ware That Wears 


NESTED WOOD BOXES 


LOCKED CORNERS 
LIGHT & STRONG 


FOR 
PARCEL POST 
OR 
EXPRESS 
“ALWAYS IN STOCK | 


VERY USEFUL 
FOR CONCERNS 
REQUIRING 
A VARIETY OF 


SPECIAL SIZES TO 
ORDER 





12 BOXES LARGEST BOX 
IN ONE. 15%x124x8% 


F. W. PETERSON CO., 18 Greene Street. New York 
Locked Corner Boxes, Turned Wood Goods 




















Jewelry Boxes and Trays 
Window Displays, Stands, Novelties a Specialty 


S. SZYMANSKI 


66 Beekman St., New York, N. Y. 
Phone, Beekman 9640 
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Storekeeping Department. 




















ranged collection of watches might bear 
this inscription : 





When Columbus Discovered America 
there were no real watches. 

These timepieces before you show the 
wonderful development in watches 
since that time. 
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Put a few old egg-shaped watches, which 
you can borrow from many sources, in an- 
other part of the window and near them 
a card reading something like this: 


| hel years after 

The discovery 

Of America 

Watches like these 

Were made abroad. 

See what we make now 

On the other side of the window. 
But on this side of the water. 


Columbus Day Selling Talk 


N° one can accuse you of profiteering 
when you sell jewelry because jewelry 
is something which people do not have to 
buy. It cannot be eaten. In fact, it is 
lasting, and when it is bought it is the 
best thing that money can buy as an invest- 
ment when it comes to “cashing in” on it. 
Columbus Day gives you a chance to 
bring out the “cashing in” value of jewelry, 
which you can do in this manner: 





Isabella Pawned Her Jewels 


To Help Columbus Discover America. 

If she didn’t have her jewels, 

Well, it would be rash to say 

That America would never be 

Discovered, but perhaps it 

Wouldn’t be discovered so soon. 

The fact remains, though, 

It was fortunate that the good Queen 

— ~s possessed jewels which could 
e 

Turned into cash quickly 

To aid this Italian navigator. 

Now, nearly 430 years afterwards, 

The whole world is still 

“Cashing in” on jewelry. 

What else can be bought that will 

Give so much satisfaction, 

Pleasure and investment value? 














Smile Awhile 





The cat that nightly haunts my gate, 
How heartily I hate her! 
Some night she'll come and mew till late, 
And then I’ll mew-ti-later. 
Cartoons Magazine. 
* ok * 


First Chauffeur—Have you heard about 
Bill? He’s got the sack for taking out his 
boss’s car without permission. 

Second Chauffeur—But how did his boss 
find it out? 

First Chauffeur—Because Bill ran over 
him.—E xchange. 
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Merchants Must Not Hold “Bad Pay” Cus- 
tomers Up to Public Ridicule 











Prepared Expressly for The Jewelers’ Circular 

















| i is an established fact that merchants 

may unite with each other and form 
associations for the purpose of exchanging 
information concerning people who are de- 
linquent or who do not pay their debts. 
However, information concerning “bad 
pay” customers may not be given out pro- 
miscuously to the public. Merchants do 
not have the right to hold such customers 
up to public ridicule, and should, therefore, 
be careful how such information is handled. 

To prove that merchants do not have 
such a right, the following case will serve 
as an illustration: 

In this instance a merchant sold an 
article to a widow, the price being $15.95. 
She was to pay in installments. She still 
owed $8.95. While she was away at work 
supporting her family, a collector for the 
merchant called. Not finding her at home 
he pasted signs on her windows and doors 
and stuck one on a board about two feet 
from the sidewalk containing the follow- 
ing: “Our collector called for payment. 
We would save you the annoyance of 
further calls if you would pay at the 
store.” Ps 

The widow sued for $3,000. In its de- 
cision the court said: “It is sufficient if 
the words printed or used have a natural 
and reasonable tendency to degrade or dis- 
grace a person, or to render one odious, 
ridiculous or contemptible in the estima- 
tion of the public. If the sole purpose of 
the merchant had been to notify the debtor 
that a collector had called, and to request 
her to come to the store and to pay her 
account, the mere placing of the card in- 
side the door would have been sufficient. 
Hence some effect must be given to the 
studied effort of the store’s agent to give 
the publication as wide and as effective 
publicity as the circumstances would per- 
mit. In this case the publication was by 
cards so artfully placed as not only to at- 
tract the attention of those who were 
naturally curious, but to lure those whose 
proneness to pry had long since lost its 
edge. We conclude that the publication 
was libelous and that the widow should 
recover damages.” 

On the other hand, an association of 
merchants may exchange information con- 
cerning “dead beats,” providing such in- 
formation is for the use of the associa- 
tion members only, and for the purpose 
of protecting the members of the associa- 
tion against loss through the extension of 
credit to such persons. Where credit in- 
formation is handled in such a manner 
the custcmer can not recover damages, 
even though he has been reported to the 
other merchants of the association as an 
undesirable credit . risk. 

A case in point was decided in the 
Supreme Court of Florida. In this instance 


the merchants of Perry, Fla., formed an or- 
ganization called the Perry Merchants’ Pro- 
tective Association, for the reason, as stated 
in their bylaws, that “in a growing town 
like Perry, there are those who visit and 
for a time live here, who are inclined to 
live on the confidence merchants have in 
humanity. In the past it has been pos- 
sible for persons to obtain several months’ 
support from all the merchants on account 
of their lack of organization, by trading 
with one merchant for a short time and 
then with another, until they have com- 
pleted the rounds.” 

Their constitution and by-laws provided 
that the accounts should be turned over 
to an attorney for collection if the cus- 
tomer refused to pay. After being notified, 
if anyone failed to pay his or her account, 
and the notifying merchant was no longer 
willing to extend credit to the customer, 
then notice should be given to the other 
merchants and none of them should there- 
after extend credit to the customer. In 
case the account was paid, the attorney 
was then to notify all the members. 

One of the merchant members presented 
a customer with a bill for $14; which the 
customer claimed he did not owe and re- 
fused to pay. He was reported to the at- 
torney, and in tufn reported to all the 
members of the association. Credit was 
denied him. He thought he was entitled 
to $5,000 damages for being listed as a 
“dead beat.” 

The court, however, ruled that he could 
not claim damages, saying: “Courts hold 
it libelous for association or persons to 
attempt to coerce payment of debts by 
holding the debtors out to the world as 
dishonest and unworthy of credit, or to 
publish their names in circulars, pamphlets 
and books for distribution among dealers. 
But they have not held it unlawful to 
agree among themselves in a common line 
of goods nct to extend credit to a person 
who has failed to pay some one of them.” 

These are the latest reported decisions 
on this important subject and they make 
it plain how the merchant can safeguard 
himself in handling the “dead beat” propo- 
sition. K. 5. 





During a christening in a little fishing 
village, the clergyman noticed that the em- 
barrassed father was holding the child so 
that its fat legs pointed toward the font. 

“Turn her this way,” he whispered. 

But the father did not hear. 

“Turn her feet round,” the minister whis- 
pered again, but there was no response. 

An old seaman in the back of the church 
came to the rescue. Putting his weather- 
beaten hand to his mouth, he roared across 
the aisle: 

“Head her into the wind, Tom!” 
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HALPRIN 
EBERT CO. lag 


MAKERS of FINE RINGS nee 47-49 Maiden Lane 
and CAMEO BROOCHES New York 
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We manufacture the best salable lines of SHEFFIELD SILVERWARE on the 
market. We also manufacture a large line of FRENCH IVORY TOILET WARE in 


fancy cases. 
We carry a full line of ELECTRIC and alcohol PERCOLATORS. 


We specialize and carry every leading line of sterling and silver-plated ware such as 
1847 Rogers Bros., Wm. Rogers AA, 1881 Rogers Al, Webster and ACSONS. 


Write us for quotations or mail us your orders before you place your holiday business. 


The Leading 130 E. Broadway 
Silverware Hewe A. Cohen & Sons New York, N. Y. 


“SILVERWARE” | 


- tenemos 




















Simson Bros. PIERCED 


125 Canal St., 
New York 


FINDINGS 


rs 2021 For Jewelers 
21 


The above designs are made with our PIERCED blanks 





















Extra Quality 14kt. Cameo Brooches 


Brooches 14 Kt. LAE x, WHY Cameo Rings 14 Kt. 

No. 500 Cornelian Pink Kp ANS Cornelian Pink 
60 M.M....... $18.00 $14.00 PAY  20xi5each..$3.50 Oval ......... $3.00 
55 a eeeees 15.00 12.00 18x13 “ .. 3.25 ae 2.75 
50 ee — 7 MORE 16x12 “ .. 3.00 Oval or oct.... 2.50 
a ee i a nam 14x10 o« eS Oval or oct.... 2.25 
a ae 7.50 7.00 1 
oe en = ie Send for Memorandum Selection 
pil ee 5.50 5.00 


A. CIAGLIA 


37-39 Maiden Lane, New York, N. Y. 


Brooches gallery, with four 
green gold leaves, octagon or 
oval, 50c. extra. 
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Your Sales Are What You Make 
Them, by Wise Advertising 


Written Expressly for The Jewelers’ Circular by Nolte C. Ament 























UITE a few years ago, when the writer 

first started in the advertising of retail 
jewelry, he asked himself quite often ‘Does 
jewelry advertising really pay ?” “Can re- 
sults really be traced from newspaper pub- 
licity?” and dozens of similar questions. 
These questions, which puzzled me so much 
then, have been answered to my entire satis- 
faction in many ways during the last few 
years. 

One incident in particular has convinced 
the writer absolutely that by the use of ju- 
dicious and convincing copy a jeweler may 
increase his sales on any particular line of 
merchandise he may desire. He may in- 
crease his diamond sales, his silver sales or 
his watch sales by the use of publicity. The 
incident referred to occurred during the 
first part of this year. The concern which 
the writer is connected with has been a 
consistent advertiser for the past. six years. 
They advertise in two daily papers every 
day of the year. In February and March 
of this year this firm was using small ad- 
vertisements (2 columns x 80 lines), con- 
centrating on diamonds. During these two 
months diamond sales were _ excellent. 
However, about April 15 the writer, in a 
conference with the head of the firm, ar- 
gued that diamond sales could be increased 
very materially by using larger advertise- 
ments in the papers. So it was decided to 
start an intensive campaign on diamonds 
April 19. We started in the daily papers 
with 3 column 175 line advertisements in 
two papers each day. ‘The second day 
after starting this campaign diamond sales 
increased. They increased from day to day 
until we had a phenomenal sale of dia- 
monds during the month of May. On June 
1 we discontinued advertising diamonds and 
started a campaign on silver. Immediately 
the sales on diamonds began to fall off and 
the sale of silverware increased. We ad- 
vertised silverware intensively from June 1 
to june 18, the sales gaining momentum 
every day. The result of this advertising 
speaks for itself for the month of June was 
the greatest silver month this concern had 
ever enjoyed. 

This incident proves to the writer con- 
clusively that you can sell any particular 
line of goods by proper advertising. When 
we advertise diamonds judiciously—we sell 
diamonds. When we discontinue d‘amond 
advertising the diamond sales fall off. When 
we advertise silver, we sell silver; when 
we discontinue our silver advertising sales 
decline. Our experience in advertising is 


no different from any other jewelers. They 
too can increase their sales in any depart- 
;ment. There is just one way they can do 
it—by advertising. 


Many jewelers do not realize that even 
though they spend large sums of money in 
papers, on the bill boards, in the street cars 
and by direct letter, the effect may be offset 
in part by “anti-advertising.” Doubtless 
you will say, “What is anti-advertising?” 
Anti-advertising is any cause which offsets 
the good effect of advertising. Several 
years ago an advertising manager of a big 
newspaper from the East addressed a meet- 
ing of advertising men, which the writer 
was privileged to attend. He stated in the 
course of his address that a friend called 
at his office and requested him to go to a 
local jeweler and help select a strand of 
pearls for his wife’s anniversary. Upon ar- 
riving at the jeweler’s they walked into a 
dingy, poorly lighted store. Walking up to 


the front case, they stood for some min- - 


utes before a clerk, who was leisurely clean- 
ing his finger nails, finally condescended to 
wait upon the visitors. They requested him 
to show some pear! strands, which he did 
in an indifferent manner. Near the show 
case of pearls and directly underneath the 
nose of the customers was a dirty, brass 
cuspidor. Rather a serious lack of har- 
mony—cuspidors and pearls. 

The result was that this store did not 
make the sale. They went to another jewel- 
er just around the corner, They walked 
into an attractive, well lighted store with 
shining cases and were met at the front case 
by a salesman who wore a smile and who 
really enjoyed showing the pearls. There 
was no dirty, smelling cuspidor to distract 
the customer’s attention. Everything was 
in harmony and the result—the sale of a 


$3,000 necklace. 


The first store’s advertising was offset 
by “anti-advertising.” Poorly lighted stores, 
dirty floors, dusty windows, tarnished sil- 
ver, indifferent sales people, all constitute 
“anti-advertising.” It makes no difference 
if you spend a fortune advertising your 
store, the beauty of your merchandise and 
your reasonable prices, unless you back up 
this advertising with an attractive, clean 
store and salespeople who are interested in 
their work, you have wasted your money. 

This advertising manager further stated 
in his address that when a business man 
comes to him to talk about starting an ad- 
vertising campaign, before he will go into 
details with him, he requests that they make 
an inspection of his store. This advertising 
manager goes with the merchant into his 
place of business. He looks at the general 
appearance of the store, talks to the sales- 
people, examines the windows and _ store 
front. He is on the lookout for anything 
which will offset the good results which 
will accrue from the merchant’s advertis- 


ing. He will not knowingly permit “anti- 
advertising’ to spoil the merchant’s ad- 
vertising. 

How. much better for all merchants if the 
advertising managers of the newspapers 
would show the same interest in getting 
good results for them as this advertising 
manager shows. How much greater the re- 
sults if a merchant were shown the error 
of spending his money advertising an un- 
attractive store. How much greater results 
could be had if the jeweler would have his 
advertisements. prepared by someone who 
really knows how. ‘ 

The writer is always interested in other 
jewelers’ advertising, so he subscribes for a 
clipping service which sends jewelry adver- 
tisements from ‘all over the United States. 
Some of the ads are excellent, showing a 
great deal of care and thought has been 
given to the writing of the copy and to the 
“lay-out” of the ads. But a majority of 
them look as if they were just thrown to- 
gether. They use the same old phrases 
which have been used since the Civil War, 
and the cuts used in them. are old in de- 
sign and poorly reproduced. 

The jeweler cannot get the best results 
unless he is original. His advertisements 
must be nicely written and arguments used 
which will make the reader remember his 
store. The ad. should have an attractive 
appearance so it can be easily read. Plenty 
of white space must be used, else the ad. 
will look so crowded that it will be re- 
pulsive instead of attractive. 

The cuts used should be modern and up- 
to-the minute—else the reader will form the 
wrong opinion of the store behind the ad- 
vertisement. Attractive advertisements, 
used persistently and backed by an attrac- 
tive store, make a combination which can’t 
be beat and which is sure to succeed. 
Jewelry. advertising, if properly done, does 
pay. 





Park Orator—An’ I tell you that all them 
millionaires’ money is tainted—all of it. 

One of the crowd—’Ow dye meam 
“tainted” ? 

Park Orator—Well—“taint yours, and: 
taint mine, is it? 

* * * 

An inexperienced young divine was offi- 
ciating at his first funeral. Desiring to ask 
the congregation to step up and view the 
remains, in his nervousness he worded the 
invitation in this way: “And now, dear 
friends, will you kindly pass around the 
bier.” Over all those gloomy faces in that 
vast edifice there spread such a look of 


_ mild, peaceful, happy expectation that the 


young clergyman, perceiving the error he 
made, almost broke down. F 
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Zionist Candel 
The Home Coming onist elabra 
PRICE The Only 
Your customers will be coming home 5 heh Fi7.00— lat pg pon 
soon from the mountains and seashore. made 


Their first desire will be to replenish the 
home. 


Display Now 
Candelabras 


Percolators 
Tableware 





Cut Glass 


To get the best sellers at the lowest-in-the- 
market prices, call on 


L. LURIA & SON 


The Silver House 
100 E. Broadway, New York City 


Telephone Orchard 3646, or write for quotations. 


Derby — 1847—Van Bergh — 1881 — Universal 
Urial Specialties. 





Stamped 


H. & Z. in the United States, 






New York’s 
Largest 
Silverware 
House 


Delivery 
Immediate 


No. 283. Height 19 inches 
Controlled by 





HYMAN & ZASLAV 83 Bowery 
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Cabinet No. 12 
Height, 10”; Width, 8”; Dial, 4” 
French Sash Porcelain Dial 


Take advantage of this big offer. Job lot of 


Ansonia Clocks, Value $15 


SPECIAL TO CLOSE OUT—$7.50 
Just received import shipment of CUCKOO CLOCKS, 


music alarm clocks and others. 


ORDER NOW 
JACOB J. SCHMUKLER 


133-35-37-39 Canal St. New York 











Technique of Kye 


Dissection 
By Frederick A. Woll. 


136 pages; illustrated with 123 half- 
tone plates. Most of the dissections 
described in the book are original, and 
the others are revisions of the standard 
methods. 





Price, $1.50 





THE OPTICAL PUBLISHING CO. 
11 John Street 33 33 New York 
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Retail Advertising Arguments 





EWELRY improves your personal ap- 

pearance. Good jewelry, if only two or 
three pieces, will give you that feeling of 
careful consideration in the niceties of dress 
that marks the individuality of the well- 
groomed man or woman. We handle jew- 
elry of the highest quality only, in correct 
styles and designs. Next to the pride of 
owning a good piece of jewelry, comes the 
fact it was bought here. Our name on the 
box stamps it at once as the best that you 
can buy, and we guarantee absolute satis- 
faction in every transaction. Come in today 
and see the many new and beautiful pieces 
we have for your selecetion—John E. Bong, 
Corning, N. Y. 

* 2 a 

When the day is at its best: breakfast 
time! Appetites in harmony with the 
crisp, dewy freshness of a new day. How 
natural in this environment, is beautiful sil- 
ver! Is coffee ever so fragrant as when 
creamed from a silver pitcher, sweetened 
from a silver bowl, stirred with a silver 
spoon? There’s something about breakfast- 
table silver that stimulates the imagination, 
enriches everything with which it comes in 
contact, and tempts to a greater enjoyment 
of that important morning meal, the memo- 
ries of which are so inseparably interwoven 
with the accomplishments of succeeding 
hours—Wineburgh & Sons, 32 Genesee St. 

as ew 

Why Davidson’s diamonds are so ex- 
tremely brilliant: A diamond as large as a 
walnut and as blue as the sky is not desir- 
able if not brilliant—and it is not brilliant 
unless it is properly cut and of pure water. 
To cut a rough diamond so that the light, 
as it enters each facet will be refracted 
through every other facet is really a mathe- 
matical problem, yet no measuring instru- 
ments are used—the proper proportions be- 
ing determined by the eye alone. The 
world’s finest cutters are now working in 
this country. By the water of a stone is 
meant its transparency. The cloudier a 
stone is the less it lets light through, and so 
the duller it is and inversely the clearer the 
George D. Davidson Co. confines its pur- 
chases almost entirely to American-cut dia- 
monds of the purest water. Our diamond 
experts will be glad to demonstrate the ex- 
treme brilliancy of these stones. Come in 
any time and welcome. A detailed view of 
the back of a properly cut diamond. Twenty- 
four facets or faces, the eight center ones 
being grouped so that when seen through 
the front of the stone they resemble a 
flower. The little flat center facet is the 
culet. On the front of a diamond are 
thirty-two separate facets grouped around 
the large center face, called the table. As 
you can imagine, it is a very difficult task to 
properly space them, and so diamond-cutters 
are among the highest paid artisans. Pic- 
turing a properly cut stone. Note the har- 
monious proportion of table, culet, diameter 
and depth. Such diamonds, bought in im- 
mense quantities for our fifteen stores, are 
here for you—reasonably priced and guar- 
teed—George D. Davidson Co., “A Confi- 
dence-Inspiring Jewelry Store,” 445 S. 
Spring St. 
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Little Powers That Generate 
Selling Success 











Written Expressly for The Jewelers’ Circular. 














HE words of an amateur humorist that, 

“It is always easier to find a house 
than it is the keyhole,” is another way of 
saying that it is the little things in the 
world that count. Especially should the 
retail merchant recognize this. Attention 
to the big things in the conduct of business, 
whether small or large, is of course very 
essential, but equal and unfailing attention 
to the small things as well, will often bring 
corresponding results. 

One of the most important of the little 
things which can be considered to advan- 
tage are signs, not only the signs that are 
used in the windows, but the signs used by 
the store in general. 

Many a jeweler who has succeeded in ef- 
fecting a most commendable window lay- 
out and interior arrangement, has often de- 
tracted from their value in permitting his 
general sign to become weather-beaten in 
appearance. A poor sign, announcing the 
name and service of a jeweler in inviting 
trade, has the same effect as a soiled col- 
lar or unpolished shoes on a salesman en- 
deavoring to obtain business. Inasmuch 
as a jewelry store is only recognized by 
new customers through the name of the 
jeweler as brought about in advertising or 
the reference of others, it stands reason- 
able that a snappy, up-to-date, good- 
appearing sign that harmonizes with the 


. rest of the store, has much to do in keep- 


ing the sales at high speed. 

Another thing that can be exercised in 
favor of the cash register is the practice 
of friendliness on the part of the jeweler 
and all salesmen. 

Friendliness is an asset to all retailers 
and one of the powers that aids a store in 
becoming permanently established. Friendli- 
ness is merely the result of combining of 
courtesy with service on the part of the 
store representative in coming in contact 
with all customers. It does not mean fa- 
miliarity or the privilege of calling the per- 
son by the first name, but simply the sin- 
cere and pleasant manner on the part of 
the store salesman in establishing rela- 
tions with all clients. 

Collections are another item which some 
jewelers are inclined to think of little im- 
portance but which on the other hand 
should demand the very closest of atten- 
tion. Oftentimes poor approach for money 
due either personally or by letter, will de- 
stroy relations which others may have 
taken years to build up. While the jeweler, 
like all other retail merchants, should be 
insistent that his bills be paid at a certain 
time, requests should be made in a friendly 
manner. The customer should be given 
several opportunities to pay ,the bill before 
any legal or threatening letters are sent. 
By having a thorough understanding that all 
collections be handled by one man in the 


store, preferably the proprietor himself, 
much business can be preserved which 
otherwise in an  undiplomatic approach 
might be lost. 

The subject of correspondence should 
also be well considered by the jeweler and 
while on the whole he perhaps is transact- 
ing most of his. business dealings with his 
customers through the mails, the little at- 
tention he has to give this way is impor- 
tant enough to be well handled. If it 
pays the jeweler to use salesmanship in the 
store it certainly pays that similar sales- 
manship be used in correspondence. An 
effort should be made to write letters that 
are not stiff, yet on the other hand the cor- 
respondence of the jeweler should not be 
undignified. 

The letters should be typed on well 
chosen bond paper to harmonize with the 
character of the store, preferably on en- 
graved paper of some kind and consider- 
able attention given to the appearance. Al- 
though the correspondence of the jeweler 
may represent a small item, it is neverthe- 
less an important one as consideration to 
this detail will demonstrate. 

Other “little things” that the jeweler an- 
xious to make the most of his opportuni- 
ties should consider are thoughtfulness— 
the thoughtfulness to render the customer 
every unexpected service possible ;—broad 
interest—interest that will extend beyond 
making a mere sale, but on the other hand 
be far-reaching enough to build up a store 
that is known for its service as well ;— 
mental make-up—the daily attitude of the 
jeweler and salesmen towards those with 
whom he does business. If this attitude is 
a pleasant one and founded on the desire 
to serve, it stands to reason that success 
will be so much further favored. 

Added to the above is the indisputable 
power of character, which on behalf of the 
jeweler is one of the greatest assets his 
store can have. Many folks choose their 
jewelers in the same manner that people 
choose their bankers, through the reputation 
which the jeweler’s character has gained 
for him. In this respect the character of 
the jewelry salesman enters into the store 
as well as his own and it is the: manner 
in which each day’s sales are effected that 
add to or detract from this important 
power.—C. T. H. 





Useful Josh 





“You can’t get an intoxicating drink ex- 


cept with a doctor’s prescription,” remarked 
Mrs. Corntossel. 
“Yes,” replied her husband. “I was jes’ 


thinkin’ of writin’. to our boy Josh tellin’ 
him to-drop law an’ study medicine.”— 
Washington Star. 
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In all grades of fineness, white gold, green gold, platinum tops 
and in all combinations. A full line of ladies’ platinum rings. We 
make hundreds of patterns to select from. 

We maintain a complete factory for special orders and repairs. 
Our line of diamend mountings and diamond mounted jewelry de- 
serves your consideration. ij 

We carry a full line of precious and semi-precious stones. 

Write us or call. Prices and designs cheerfully submitted. 


WILLIAM J. ORKIN 


Mfr. of Platinum and Gold Jewelry 
373 Washington St. BOSTON, MASS. 
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TO THE TRADE | 


We are now prepared to meet all demands for your 
Fall and Xmas needs on 834, 934, 10%, and 11 Ligne 
Movements and complete Watches in all grades, shapes 
and makes. 

We are also in a position to supply all your needs 
on Gent’s Watches in all sizes, shapes, grades and 
makes. 

Our salesmen will be out in the near future with 
a new and complete line and any orders you may favor 
them with will be given our prompt and undivided 
attention. 

In the meantime write for our illustrated circular and 
price list showing a few of the numbers we are in a 
position to make immediate deliveries on. 


I. TANNENBAUM CO. 


Importers and Manufacturers of Watches 


121-123 Canal Street New York 
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Cable: Pashersnik, New York Telephone: Worth 5722 


J. POSHERSTNIK 


298 Broadway New York City 























14 K. GOLD 
Art Rings, La Vallieres, Pins, Cuff Links, Etc. 


The Stones are Hand Engraved and of an Inlaid Work of 
24 K. Gold. 


A Variety of Cigarette Cases 





American Art Enamelers 
ENAMELERS 


on Dials, Watches, Vanity Cases 





Work of the Highest Grade 
315 Fifth Avenue New York 


BEN. F. SHUMSKY MAX SHUMSKY 
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In Gems, Antique and 
Modern Jewelry 


We carry the finest selection of real old Onyx Jewelry. 
Unusual variety of long earrings, cameos, jade, ame- 
thysts and lapis beads, brooches, lockets, etc. Memo 
selection sent to reliable concerns. 


SAMUEL GOLDBERG 


ANTIQUE COLLECTOR 


65 Nassau Street New York City 
Tel. Cort. 705 




















Dutch Silver 


Made in Holland. 


Otto Buchholz 


1170 Broadway New York 
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Jewels and Jewel Settings 











Carelessness Causes Much Trouble 














ioe advantages of jewels over metal 
bearings in timepieces are so numer- 
‘ous that it hardly requires any argument to 
convince the average repairer that the dif- 
ference in the cost is well spent. 
Unfortunately there are still some work- 
men in our trade who do not fully realize 
this importance, and occasionally our atten- 
tion is called to this fact when certain of 
our watches get in to our repair factory 
with the ear marks of a careless workman 
who, when short of proper material, sub- 


of beer is good—only some is better. 

Diamonds are used principally as end- 
stones for extra heavy balances on marine 
chronometers where the point of the bal- 
ance pivot rests constantly on the end- 
stone. This is done to prevent the end 
of the pivot from pitting (grinding a hol- 
low in the endstone). This is a safeguard 
in this case because chronometers are sta- 
tionary and the heavy balance constantly 
in this one position would pit a softer 
jewel than a diamond. 
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stitutes for a balance jewel a metal bush- 
ing. Invariably these botch jobs may be 
traced back to jewelers located in very 
small towns who evidently have made little 
study of their trade and are creating un- 
limited trouble for their repair shop and 
are of course undermining their reputation 
as watch repairers. 

The pupose of a jewel bearing is well 
known to reduce friction to a minimum, but 
besides this one point, there are other rea- 
sons for using a jewel which are fully as 
important. Jewel bearings lessen the dan- 
ger of abrasion; they reduce the retarding 
effect of thickening oil; they increase the 
wearing qualities and the time keeping effi- 
ciency of the watch. There are several 
kinds of jewels used in watches, diamonds, 
sapphires, rubies and garnets and, at this 
juncture, the writer is tempted to compare 
the jeweled bearings in watches with the 
time honored argument that the Irishman 
brought forth about the beer, that any kind 


*By Charles Reisner, superintendent Robert H. 
Tngersoll & Bro., New York factory. 
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In ordinary pocket watches it is safe to 
say that other jewels are well adaptable 
when properly set. Some manufacturers 
prefer the ruby, owing to its bright color. 
The majority of 7-jewel watches are fitted 
with garnets, and garnets are mainly adapt- 
able for pallet stones rather than sapphires 
or rubies. While it is a known fact that 
sapphires are harder than garnets they are 
not suitable for the use of pallet stones 
because they are very apt to wear away 
the point of brass escape wheel teeth, and 
for this reason a well polished garnet is 
preferable, providing the jewel is free from 
air blows. 

Care in Setting a Jewel 

Jewel setting in watch factories is a 
branch of the trade that requires consid- 
erable skill, but nevertheless any watch re- 
pairers with ordinary knowledge of lathe 
work may acquire the knack of it within 
a very short time. 

There are many points to be taken into 
consideration when setting jewels. It is 
necessary to have the jewel fit very close 


in the recess made to receive it. The bot- 
tom of the recess must be properly shaped 
to conform with the shape of the jewel 
in order to obtain a perfect, true and level 
set jewel. 

The setting burnisher must be thrust 
point first into the setting edge and a strong 
wall thrown against the setting edge. This 
will insure a tightly set jewel that will 
never coine loose and permit the setting 
to be flushed off down to the face of the 
jewel. 

It is also very important to have the 
jewel and endstone the proper distance 
apart. If the jewels are not properly 
shaped and correctly located they will not 
retain the oil. 

The oil is held about the pivot by capil- 
lary attraction, and when an endstone is 
used, provision must be made for an oil 
space between the top of the hole jewel 
and the face of the endstone. This space 
must be about two hundredths of a milli- 
meter and with a balance jewel with con- 
vex top the oil will be held by capillary 
attraction about the end of the balance 
pivot. If the jewel and endstone are too 
far apart, the oil will be drawn from the 
sides of the settings and the pivots will 
run without lubrication, becausce a liquid, 
if placed between adjacent surfaces, will 
seek the smallest space. Fig. 1 is an illus- 
tration showing how capillary attraction 
draws the oil into the narrowest space be- 
tween the endstone and the jewel, thus con- 
veying the oil directly over the jewel hole 
until entirely exhausted. x 

Another point to be observed in setting 
jewels or endstones is to set them perfectly 
parallel. Fig. 2 shows an endstone set out 
of level. When this movement is in a posi- 
sion with the pivot resting on an endstone 
in this condition, it forces the pivot against 
the side of the jewel with increased pres- 
sure in proportion to the angle of the end- 
stone. Such conditions increase friction 
and are greatly responsible for inconsistent 
timing rates. 





The Watchmakers’ Day’s Work 





oor HERE is a great diversity of opinion 
as to the number of watches which 
the watchmaker should repair in a day,” 
said a jeweler, when asked what he thought 
was a good day’s work for one man. Re- 
pa‘ring a watch is not like repairing an 
automobile, because of the fine adjustments 
that must be made. Some watches would 
require longer time than others, complicated 
watches, for example, or watches that have 
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Radium Watches and Clocks 


A Suggestion to Dealers 








It is important that you make sure that the radium watches 
and clocks which you buy from jobbers and sell to your customers 
are licensed under the patents owned by the American Radium 
Company. 


If they are not, you may find yourself in the undesirable 
position of an infringer of our patents, in which case you would be 
liable to suit under these patents. 


Our patents relate to the combination of radio active salts and 
- other materials which form a permanent luminous compound— 
fixed upon the dial and hands of watches or clocks. 





The patents include :— 


Number 789,811. . . May 16, 1905 
“ 799,812. . . May 16, 1905 
“ 911,401. . . Feb. 2, 1909 


Further information will be supplied to any dealer in radium 
watches or clocks desiring it, upon application. 


AMERICAN RADIUM COMPANY 


ORGANIZED 1912 


7 EAST FORTY-SECOND STREET 
NEW YORK 
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September 29, 1920. 


some very serious defect, or for which a 
special part has to be made. 

“Most watches, though, that are brought 
in for every day repair work are watches 
for which interchangeable parts can be had 
without any difficulty and I should say 
that a conscientious watchmaker ought to 
be able to turn out at least three or four 
of such watches per day. It is assumed 
that he would give the watch a thorough 
overhauling and cleaning, but would not be 
obliged to make any special parts. 

“The jeweler who rushes his watchmakers 
too much is pursuing a very unwise course, 
for he will not only irritate men who are 
exceedingly temperamental owing to the 
difficulty of the work, perhaps, that they 
are obliged to do, but he will also dis- 
satisfy his patrons, since they won't get the 
right kind of workmanship. There will be 

-a lot of comebacks and comebacks never 
advertise the store favorably. Any watch 
is likely to be brought back on account of 
some little error, but the comebacks re- 
ferred to are those attributable to haste 
and downright carelessness. 

“Watch owners perhaps are more sensible 
now than before and realize that a watch- 
maker deserves a salary in proportion to 
his training and ability and consequently 
are learning to be more careful of their 
watches. When convinced of the intricate 
and delicate work required, (and it is up 
to the jeweler to do this) they do not de- 
mur very much about paying a reasonable 
price for satisfactory work.” 





Two Interesting Clock-Towers 
Hic# in a tower surmounting the town 

hall in Auckland, New Zealand, is a 
clock which has been in use for many gen- 
erations. The tower is of wooden con- 
struction and has much the same appear- 











TOWN HALL CLOCK IN AUCKLAND 


ance as some of the old church towers still 
found in rural communities in the east. 

In the city of Bakersfield, Cal. at the 
junction of two of the main business 
streets, stands a clock tower erected by 
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Truxton Beale as a memorial to his 
mother. The tower, which is of brick and 
about sixty feet high, cost $8,700.00, while 
the clock and its appurtenances involved an 
expenditure of $10,000.00. A spiral stair- 
case is within the tower for use in reaching a 




















TOWER CLOCK IN BAKERSFIELD, CAL. 


balcony and the clock above it. Ivy grows 
over the arched base of the tower, and 
there is a raised curbing within where peo: 
ple often rest in the shade. A. H. W. 





Tips for Young Watchmakers on the 
Mainspring 





By A. G. Wittmann, in the Horologe. . 


THE main spring is the motive power of 
the watch. Its power is transmitted 
through the train to the escapement and 
there gives impulse to the balance. The 
main spring is a very important factor in 
the timing of a watch, and too much care 
cannot be bestowed upon its selection in 
regard to material and manufacture. There 
are many good makes of main springs on 
the market, also many of inferior make. 
Main spring trouble caused by loss of 
elasticity and breakage, makes the purchase 
of inferior springs anything but economy. 
Add to this, the fact that accurate time in 
the true sense of the expression can never 
be obtained where a poor main spring is 
the motive power and you have the strong- 
est incentive for the use of the best spring. 
There are two types of main springs in 
common use, the ordinary type and the re- 
silient, or more properly speaking, the re- 
versed coil spring. Both types of springs 
are used in the finest watches and I do not 
wish to lower the prestige of the ordinary 
tvpe spring in the few remarks that are 
to follow. Neither do I wish to go into 
the manufacture of main springs, but men- 
tion might be made distinguishing the ordi- 
nary type from the resilient type. 

The ordinary type is one that is hard- 
ened straight, or in a large coil, and the 
temper drawn while it is straight or in a 
large coil. The resilient or reversed coil 
spring is hardened straight or in a large 
coil, then drawn to temper and the coils 
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reversed. The resilient spring is easily dis- 
tinguished from the ordinary type spring 
as the upper end of spring assumes the 
shape of a compound curve. A main spring 
after it is placed in the barrel is constantly 
in a state of high tension while it is being 
wound the flexure of the spring displaces 
the molecules, those on the outside of each 
coil are being separated those on the in- 
side are being compressed. While unwind- 
ing, the order of this change is reversed. 
This strain being continued, produces some- 
times what is known as “metal fatigue,” the 
result is that the spring loses its elastic 
force and either sets or breaks. There 
seems to be considerable more main spring 
breakage during electric storms, the cause 
of which, no doubt, is in the electric changes 
of the atmosphere which quite often changes 
the lubricating properties of the oil and 
penetrates and separates the atoms. Where 
good time keeping is required it is very 
important that a spring of superior make 
and of proper width, strength and length 
be used. If the spring is defective or im- 
properly fitted, accuracy of time is an im- 
possibility. Charts giving the correct width, 
strength and length of main springs for the 
many different grades and models of 
watches of foreign and domestic manufac- 
ture, can be had from the material supply 
dealers. A Dennison main spring gauge 
for verifying the width and strength 9f 
springs is a very convenient tool to have. 

If a spring is of proper width, it will he 
seen to have about one-tenth millimeter 
clearance from the recess cut in barrel for 
barrel head. It is obvious that without 
sufficient clearance, the spring would bind, 
thus causing poor time and very likely 
stopping the watch. One of the laws apply- 
ing to main springs in regard to strength 
and length is: The main spring should oc- 
cupy one-half the space between the periph- 
ery of the barrel arbor and the inside cf 
the barrel wall. This has been perverted 
into a rule which we have all heard and 
many of us have followed: “One-third ar- 
bor, one-third space, one-third spring.” 
This is taken to mean radial measurements 
for each one-third, and also that the space 
cecupied by the spring when let down is 
one-third of the radial measurement. he 
correct rule is: One-third barrel arbor, half 
of the remaining area to be covered by tiie 
spring. When half the area is covered by 
the main spring it will make no difference 
whether that spring is wound to the top, 
partially let down, or entirely let down. In 
all conditions, the space occupied wil! be 
one-half the space between the arbor and 
the inside of the chamber wall. 

A very good way to determine if the 
spring is occupying the proper area inside 
of barrel, is to draw a circle three-quarters 
of the diameter of the barrel chamber, 
which will divide the space outside the hub 
into two equal areas. A good spring, prop- 
erly proportioned in a watch should run it 
34 to 36 hours. This gives the most ef- 
fective part of the spring for the day’s run 
of 24 hours. It is a common occurrence 
with watches not provided with a stop work 
or recoil click, to be wound so tightly that 
the spring will not transmit sufficient power 
to the train to keep the balance in motion, 





(Continued. on page 141.) 
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The Wonderful Hoke-Jewel Soldering Torch 


—FEasier— 


The wonderful Hoke-Jewel is now 
fitted with Rubber-Tired Valve Han- 


dles, to make it easier to handle. 


Easier on the fingers—‘‘quicker on 
the trigger,’ — better than ever — 
though always best. 


Return Your old Hoke-Jewels and get 
‘em rubber-tired free of charge. 


Hoke-Jewels can now be had with 
knurled edge handles, or with star 
pointed handles, or with rubber-tired 
handles, as preferred. Changes from 
the style you have to the style you 
want made free. Send ’em in. 











Circular Free 


—Quicker— 


The wonderful Hoke-Jewel solders 
gold, silver, platinum, bronze, brass, 
aluminum; welds platinum—and it js 
ten times quicker. 


Read our Free Trial offer in Jewelers 
Circular of Sept. 1st, or write for a 
copy of that offer. 


You can solder big vanity cases; you can 
solder sterling with coin silver; solder 
German silver shoe horns; solder big gold 
rings; solder dainty gold jewelry; weld 
platinum rings, with soft platinum; solder 
all kinds of white metals—from high 
temperature white golds to lowest tempera- 
ture tin mixtures. Solder or braze brass 
beds, musical instruments, etc. 


And we will prove it in your own shop at 
our risk and expense. 


Sam W. Hoke, Mer., Jewelers Technical Advice Co., 5 Cortlandt St., New York 


Makers of the World-famed Hoke-Phoenix Platinum Melters. 














Japanese Alphabet 


THE RIGHT STYLE FOR UP-TO-DATE 
RING MOUNTINGS 





HVWK FZ 
Made in 1-8, 3-16, 1-4 inch Sizes 


HERPERS BROS., 


NEWARK, N. J. 








eter HORSTMAN’S Price 
Beiting. | SPRING BELT CONNECTOR Pret 

















Made 





The belt can not become discon- 
nected and runs smoothly 
as there are no ridges 


With this connector proper 
tension is assured at all times 








.. Easily Connected—Easy Running—No Slipping 
Facts:- Saves Belting—Saves Time—Saves Temper 
For Sale HAMMEL, RIGLANDER & CO. Made by 
By NEW YORK, U. S. A. Horstman Specialty Ce., 
All Jobbers. Wholesale Distributors Chicago, III. 
er maeanneens 








NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 
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[Patents Granted by the United States. 
The United States Patents That Have Ex- 
pired and the Registered Trade-Marks.] 








UNITED STATES PATENTS 





Issue of Sept. 14, 1920. 


1,352,591. JEWELRY-CLASP. ABRAHAM L, 
Exviasorr and Cuaries BirnspauM, New York. 
Filed March 8, 1920. Serial 364,084. 2 
Claims. 

An article as characterized comprising a thin 
box-like body portion having parallel closely 
spaced top and bottom portions structurally con- 
nected by edge flush posts, two of said posts 
being oppositely disposed in paired relation; an 
elongated resilient hook-like snap, adapted for ex- 
tension between said paired posts, the free ends 

— 





of said snap being provided adjacent the extremi- 
ties thereof with shoulders for engaging said 
posts; and a third post intermediate said paired 
posts in spaced relation thereto, said third post 
being disposed between the sides of said hook-like 
snap to guide the same when moved in and out 
between said top and bottom and for engaging 
said snap at the bend of the hook thereof when 
drawn from between said first mentioned posts. 


1,352,863. JEWEL WRIST-SAFE. Mary S. Zeirt- 
LER and WinFiELp S. Lioyp, Washington, 
D.C. Filed June 23, 1920. Serial 391,043. 
4 Claims. 

A water proof container comprising an elon- 
gated receptacle adapted to be attached to the wrist 
of a user and having a closed bottom bowed to 
conform to the contour of the wrist, walls in- 
tegral with said bottom, the top of said receptacle 
being open, a bead formed in said walls parallel 
with the bottom, a cover hinged to one end of the 
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receptacle below said bead and having a groove 

formed therein to be sprung over said bead in 

water-tight relation, and means to attach said re- 

ceptacle to the wrist of a user, said means serving 

to retain the cover in closed position. 

1,352,908. SEPARABLE CUFF-BUTTON. Frep- 
ERICK R. Matteson, Taunton, Mass., assignor 





to Freeman-Daughaday Co., Chartley, Mass. 
Filed Jan. 6, 1920. Serial 349,681. 5 Claims. 
A separable cuff button formed in two parts 
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each having an inner and an outer flange member 
connected by a post, one part being provided 
with an engaging head portion, the other part 
having a pair of elongated opposing yieldable 
arms mounted within its post and spaced apart at 
their free ends to receive and releasably retain 
the said head of the other part between them. 


1,352,937. BELT-BUCKLE. Danrex S. Bears, 
Providence, R. I., assignor to Reliance Mfg. 
Co., Providence, R. I. Filed May 4, 1920. 
Serial No. 378,893. 2 Claims. 

A belt buckle comprising a body having side 
walls, each provided with an inclined guide slot, 
a belt-gripping plate being adapted to grip one 
end of the belt against the inner surface of said 
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body and the opposite edge thereof being inclined 
so that when in operative position it rests against 
said inner face of said body to guide the incom- 
ing opposite belt-end thereover, said plate being 
provided with trunnions mounted in said slots to 
both slide and tip therein and so lift its belt-- 
engaging edge clear of the belt to completely re- 
lease the same. 

1,353,040. WATCH-STEM. Georcz D. Grerc, 
Peoria, Ill. Filed Jan. 3, 1919. Serial 
269,435. 4 Claims. 

In a watch, the combinations with a sleeve 
having a square bore, of a stem slidably mounted 





in the bore, and an adjustable head carried by 

the stem and shaped to conform to the configura- 

tion of the bore of the sleeve. 

1,353,085. SEPARABLE CUFF-BUTTON. Enricx 
J. Sweptunp, Williston, N. D. Filed Jan. 
28, 1920. Serial 354,649. 6 Claims. 

A separable cuff button comprising a male mem- 
ber and a female member and a ball and socket 





connection and a bodily slidable clutch lock be- 

tween the male and female members. 

1,353,109. CUFF-LINK. Frep S. Carr, Newton, 
Mass., assignor to Carr Fastener Co., Cam- 





bridge, Mass. Filed June 27, 1919. Serial 
307,110. 5 Claims. : : 
A cuff link comprising a shank portion carrying 
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at least one end thereof a stud for passage 
through a cuff buttonhole, and a snap fastener 
socket for engagement with said stud on the oppo- 
site side of the cuff from said shank portion, said 
socket separable from said stud by relative tipping 
of stud and socket. 





UNITED STATES TRADE-MARKS 


[The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Sec- 
tion 6 of said Act.] 





Trade-Marks Registered Sept. 14, 1920. 


134,568. WATCHES, WATCH-MOVEMENTS, 
WATCH-CASES, AND PARTS THEREOF. 
AmeERIcAN-Swiss WatcH Co., Inc., Peekskill, 
RR. ¥. 

Filed Nov. 19, 1919. Serial 125,072. PUB- 

LISHED APRIL 13, 1920. 


134,624. CERTAIN NAMED JEWELRY. Tue 
Deco Co., New York. 

Filed Feb. 20, 1920. Serial 128,669. PUB- 
LISHED MAY 11, 1920. 


134,727. LINGERIE-CLASPS, SCARF-CLASPS, 
COLLAR-CLASPS, AND BIB-CLASPS. M. 
& G. Novetty Co., Attleboro, Mass. 

Filed March 2, 1920. Serial 129,149. PUB- 

LISHED MAY 18, 1920. 

134,803. JEWELRY FOR PERSONAL WEAR, 
NOT INCLUDING WATCHES. SnarmMan- 
Mitter Mrc. Co., Newark, N. J. 

Filed .Dec. 30, 1919. Serial 126,655. PUB- 

LISHED MAY 18, 1920. 








Tips for Young Watchmakers on the 
Mainspring 





(Continued from page 139.) 








with the result that the watch stops. In 
fact, any watch having no stop work and 
not provided with a recoil click, will not 
impart full motion to the balance until it 
has run 20 to.50 minutes after winding. It 
requires about this length of time to release 
the coils of the main spring from each other 
sufficiently to deliver their full power. A 
main spring should not be backed. into the 
barrel by hand, as it is absolutely impos- 
sible to do so and not dish the spring. If 
this is done, the effect will be that a good 
portion of the power will be expended by 
the pressure against the top and bottom of 
the barrel, causing excessive friction and 
consequently poor motion of the balance. 

A good main spring winder with barrels 
and snailed arbors of different sizes should 
be at hand. The main spring winder arbor 
should be the same size as barrel arbor and 
should be snailed. The hook should not 
project beyond the thickness of the first 
coil of the spring, this obviates kinking, 
otherwise the kink is transferred through- 
out the coils when spring is wound up close 
to arbor. 








The copartnership heretofore existing un- 
der the style of Chapman & Armstrong, 
jewelers at 224 Main St., Galesburg, IIL, 
has been dissolved owing to the death of 
Mrs. Anna Armstrong, who was one of 
the partners. Her interest in the copart- 
nership has been acquired by the surviving 
partner, George H. Chapman, who an- 
nounces that he will assume all indebtedness 
and collect all bills and accounts due the 
concern. The business will be continued 
under the same name and under the same 
management that has prevailed for the 
past 30 years. 
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Get the Most 
from 


Your Sweeps 


wes 





Refiners 


Gold 
Silver 
Platinum 





Send Them to Us for 
Refining and Selling 





Maximum returns—because we 
use greatest care in handling.’ 


Write today for shipping tags 








AMERICAN PLATINUM WORKS | 


225 Railroad Ave. 
NEWARK, N. J. 


HANDY é HARMAN 


31 Gold St., New York City Bridgeport, Cona. 


SHIP TO EITHER PLANT N. Y. Office : CHAS. ENGELHARD, 30 Church St. 
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7 Better Acquaint 
Refiners || Pts, Acauintance 
Gold 


Silv er Gold, Silver and Platinum will en- 
Platinum able you to better understand why a 


concern 





Our returns on your WASTES 


Smelting of Sweeps our Specialty 
Filings, scrap, plated scrap and bench sweep Once Our Customer Is 


Fine gold, silver, platinum in any degree Always Our Customer 


of hardness 
Gold, silver and platinum anodes 


L. LELONG & BRO. || | PEASE & CURREN 


Halsey, Marshall and Nevada Sts. Assayers REFINERS Smelters 
NEWARK, N. J. 403 Richmond St., Providence, R. I. 









































